A)

1.

10.

11

12.

13.

14.

BIBLIOGRAPHY

BOOKS
Agarwal A.N. and Kundan Lal ‘Agricultural Problem of India’, Vikas Publishing
House, New Delhi, 1996.
Agarwal D.R., ‘Quantitative Methods’ Vrinda Publications Pvt.Ltd, 3 Revised

Enlarged Edition. Delhi,2003.

. Desai R.G., Agricultural Economics, ‘Himalaya Publishing House, Bombay,1998.

Ghosh and Arbindo, ‘Market Structures of Indian Agricultural, The World Press,
Pvt.Ld, Calcutta, 1963,

Govil R.K. and Tripathi B.B., “Agricultural Economy of India, ‘Kitab Mahal New
Delhi,1996.

Jagdish Prasad, ‘Encyclopedia of Agricultural Marketing, Vol.3, ‘Market Regulation
and Development, Mittal Publications, New Delhi,2000.

Khusro A.M., ‘Leading in Agricultural Development’,Allied Publishers,
Bombay,1968.

Prasad A.S., ‘Agricultural Marketing in India’, Mittal Publications, Delhi,1985.
Memoria C.B., ‘Agricultural Problem of India’, Kitab Mahal, New Delhi,1999.

Clarck and Clarck, ‘Principles of Marketing,” S.Martine Press, Bombay,1976.

. Nayar,H.P.Ramaswamy,P, ‘Globlisation and Agricultural Marketing’, Rawat

Publication, Jaipur,1995.

Monga G.8S., ‘Mathematics and Statisticks for Economics’, Vikas Publishing House

Pvt.Ltd, New Delhi,2000.
Kohls,R.L., ‘Marketing of Agricultural Products’, Macmillan, Londan,1967.

Ready A.V., ‘Agricultural Marketing’, Mc Grow Hill, New York,1951.

141



15. Sadhu and Singh, ‘Fundamentals of Agricultural Economics’, Himalaya Publishing
House,Bombay,1999.

16. Singh G.N.,Singh D.S. and Singh R.1., ‘Agricultural Marketing in India, Chaugh
Publications, Allahabad,1987.

17. Singh J.C., * Principles of Marketing and Salesmanship, R.Chand, Delhi,1976.

18. Soni R.N., ‘Leading Issues in Agricultural Economics’, S.Chand and Co.Delhi,1992.

B) JOURNALS
1. Bheg Chandra Jain, “Integration of Market Functions and Functionaries of Domoh
Regulated Market in Madhya Pradesh”, The Bihar Journal of Agricultural Marketing

Vol. II., No. 4 Oct-Dec. 1994,

2. R. N. Ravi Kumar. “Price Response Analysis of Agricultural Commodities in Adoni

Regulated Market of Andhra Pradesh,.”

3. S.N. Mishra, “The Functioning of Regulated Market Committee, Kesinga of
Kalahandi District, Orissa”. Indian Journal of Agricultural Marketing, Conf. Spl. Vol.
14, No.3, 2000.

4. Dr. R.K. Pandey and Gaurar Saboo, “Problems and Prospects of Agri-Marketing in
West Bengal” Indian Journal of Agricultural Marketing, Vol 17, No. 1, Jan- April,
2003.

5. S.B. Patkar, “Regulated Marketing Network for Farm Produce in Goa, An analysis”,
Indian Journal of Agriculture Marketing, Conf. Spl. Vol. 14., No. 2 2000.

6. P.P.Pawar, “Seasonal Variation in Arrivals Disposal and rpcie of Crossbred Cows in
Regulated Markets”, Indian Journal of Agricultural Marketing, Conf. Spl. vol.14,
No.35, 2000.

142



7. A. Pendenekar, “Performance of Regulated Market in Goa: A Case Study” Indian
Journal of Agricultural Research, Vol. 17, No.1, Jan-April 2003.

8. Subba Rao, The Bihar Journal of Agricultural Marketing, Vol.V. No. 3, July- Sept.,
1997.

9. K.N. Selvaraj, “Performance and Attitude towards Regulated Marketing in
Tamilnadu” The Bihar Indian Journal of Agricultural Marketing Vol. V1., No.4, Oct-
Dec., 1998.

10. R K. Singhj, “Limiting Free Flow of Arrivals into Regulated Market Yard: A Case
Study of Kanpur”, The Bihar Journal of Agricultural Marketing, Vol., No. 3, July-
Sept.

11. Sukhsajajam, “An impact of Market Regulation on Adequacy of Market
Infrastructure in Punjab”, Indian Journal of Agricultural Markéting, Conf. Spl.
Vol.14., No.3, 2000.

12. Dr. S.Swamidoss, “Regulatory Framework for Agricultural Marketing”, Indian
Journal of Agricultural Marketing Conf. Spl. Vol.14., No.3, Sept-Dec-2000.

13. A.K.Vitonde,’ Arrivals & Prices of Major Commodities at APMC., Amravati in
Maharashtra, ‘Indian Journal of Agricultural Marketing, Conf.Spl.Vol.14 No.3,2000.

14. L.D. Vaikunte, ‘Regulatery Framework for Agricultural Marketing, A case study of
APMC in Karnataka’, Indian Journal of Agricultural Marketing,Vol.14,No.,
Jan- April-2000.

15. The Bihar Journal of Agricultural Marketing, Vol.14.,No.3,(conference
special),2000,Nagpur.

16.Agricu1tural Marketing-A National Level Quarterly Journal on Agricultural
Marketing, vol.x] II,No.2, July-Sept.,1999.

143



17. Indian Journal of Agricultural Research, Arthasnvad, vol.13,No.4,Jan-March,1999.
18. The Bihar Journal of Agricultural Marketing, vol.vII[,No.1, Jan-March,2000,Patna.

19. Indian Journal of Agricultural Marketing, vol.18, No.3 (Conference Special),Oct.-
Dec.,2004.

20. Indian Journal of Agricultural Marketing, vol.17, No.1 ,Jan-April,2003.

B) REPORTS
1. Krishi Utapanna Bazar Samiti,Karad,Annual Reports for the years 2000-01 to
2009-10.
2. Report of the National Seminar on Agricultural Marketing, 10-12"
August, 1999, Pune.
3. Government of India Report on the National Commission on Agricultural Part XII,
4. Government of India Report on the Marketing of Wheat in India,p.44.
5. Lalge S.D., Ph.D. thesis,” A study of Agricultural Regulated Markets in Satara
District’. July,2005.(unpublished)
6. Economic Survey of Maharashtra,2009-10.
7. Directorate of Economic &Statistics Planning Department ,Government of

Maharashtra,Mumbai.

144



WEBSITES
1. http:www.msamb.com/English/apmc/profile.htm
2. http:www.agrmarket.nic.in/reform.htm
3. http:www.agriwatch.comstatichtml/apmcreport.htm
4. http:www.maharashtra.gov.in
5. http:www.censusindia.gov.in
6. http:www.india.state.com
7. http:www.satara.com
8. http:www.mahagri.com
9. http:www.agricoop.nic.in

10. kisan call centre toll free no.18001801551.

BAGR, BALAShyty HARDER LB s

o
SHIVAJL A 4IY, KC

145



330
MAN

ARG

T16878

TR |



