gulﬂ.~59w“"—|§q99

USE OF INFORMATION TECHNOLOGY FOR AGRICULTURAL
MARKETING IN AGRICULTURAL PRODUCE MARKETING
COMMITTEE, KOLHAPUR

A DISSERTATION SUBMITTED TO:
SHIVAJI UNIVERSITY, KOLHAPUR

FOR THE AWARD DEGREE OF
MASTER OF PHILOSOPHY

IN

ECONOMICS
UNDER THE FACULTY OF SOCIAL SCIENCE

BY
DADASAHEB BALASAHEB MANE
M. A.
UNDER THE GUIDANCE OF

DR.V.B.JUGALE
M.A., M. Phil, Ph.D.,,D. 1. T.
PROFESSOR
DEPARTMENT OF ECONOMICS
SHIVA]JI UNIVERSITY, KOLHAPUR

JUNE - 2008



