INDEX

CHAPTER PAGE
NO. TOPIC NO.
1. INTRODUCTION TO THE STUDY 1-8
1.1. Introduction 1
1.2. Management Problem 1
1.3. Statement of Research Problem 1
1.4. Hypothesis 2
1.5. Objectives of the Study 2
1.6. Scope of the Study 2
1.7. Rationale behind the Study 2
1.8. Importance of the Study 3
1.9. Research Methodology 3
1.10 Concept used for study 5
1.10. Chapterisation 7
2, GENERAL PROFILE OF NOTEBOOK INDUSTRY 9-42 ‘
2.1. Introduction 9
2.2. Indian Stationary Market 9
2.3. Leaders of Notebook Industry in India 14
2.4. Future of Notebook Industry 41
2.5. Summary 42
3. CONCEPTUAL BACKGROUND OF THE STUDY 43-70
3.1. Introduction 43
3.2. Market Potential 43
3.2.1. Definitions of Market Potential 43
3.2.2. Steps for analyzing market potential 44
3.2.3. Estimating current demand 45
3.2.4. Estimating future demand 48
3.2.5. Benefits of market potential analysis 51
3.3. Marketing Mix 53
3.4. Consumer Behaviour 64

3.5. Conclusions

69




DATA ANALYSIS AND INTERPRETATION 71-90
4.1. Introduction 71
4.2. Data Analysis 71,
4.2.1. Analysis of feedback from Customers 71
4.2.2. Analysis of feedback from Retailers 80
4.2.3. Hypothesis Testing 87
4.3. Conclusions 89

FINDINGS AND SUGGESTIONS 91-98
5.1. Introduction 91
5.2. Major Findings of the Study 91
5.3. Suggestions 96
5.4. Conclusions 98

APPENDIX 99-102

BIBLIOGRAPHY 103-105




