BIBLIOGRAPHY



SHIVAIJI UNIVERSITY, KOLHAPUR M.Phil

BIBLIOGRAPHY

1) M.S. Raju;(2005), “Consumer Behavior- Concepts, Applications and Cases”, Vikas
Publishing House Private Limited, New Delhi, First Edition.

2) K.KK. Srivastva and Sujata Khan Dai;(2003), “Consumer Behavior- In Indian Context”,
Ashok Galgotia publishing Company, New Delhi, First Edition.

3) Kamran Khan;(2010), “Consumer Behavior”, Entile Book Publishing, New Delhi, First
Edition.

4) M.G. Parameswaran;(2003), “UnderStanding Consumers- Building Powerful Brands
using Consumer Research”, Tata McGraw-Hill Publishing Company Limited, New
Delhi, First Edition.

5) P.C. Jain and Monika Bhatt;(2008), “Consumer Behavior-In Indian Context”, Chand and
Company Limited, New Delhi, Second Edition.

6) J1.S. Panwar;(2004), “Beyond Consumer Market.ing ", Sage Publications Limited, New
Delhi, First Edition.

7) Del Hawkins, David L. mohtersbaugh and Amit Mookerjee;(2010), “Consumer Behavior
Building Marketing Strategy”, Tata Mcgraw Hill Education Private Limited, New Delhi,
Eleventh Edition.

8) Abdel Basket and 1.M. Hasouneh;(2003), “Consumer Behavz‘or ”, Sublime Publications,
Jaipur, First Edition.

9) Leon G. Schiffman and Leslie Lazar Kanuk;(2003), “Consumer Behavior”, Printice Hall
of (India) Private Limited, New Delhi, Eighth Edition.

10) Bhattacharyya Dipak Kumar;(2006), “Research Methodology”, Excel Books,A-
45,Naraina Phase-I. New Delhi, Second Edition.

11) C.R. Kothari;(2004), “Research Methodology”, New Age International Private Limited,
New Delhi, Second Edtion.

12) http://www.udel.edw/alex/chapt6.html 01-09-2011, 1400 Hrs.

13) http://www.corecentre.co.in/Database/Docs/DocFiles/foundation.pdf 4-09-2011, 1600
Hrs.

14) http://www.egyankosh.ac.in/bitstream/123456789/38324/1/Unit-9.pdf, date-3-09-2011,
1600 Hrs.
15) http://www.slideshare.net/hemanthcrpatna/a-study-on-consumer-buying-behaviour-at-

the-time-to-purchase-hero-honda-bike, date-3-09-2011, 1400 Hrs.
64
D.G. COLLEGE OF COMMERCE, SATARA



SHIVAJI UNIVERSITY, KOLHAPUR M.Phil

16) http://www.consumerpsychologist.com 05-09-2011, 1600 Hrs.

17) http://www.zainbooks.com/books/marketing/principles-of-marketing 15 consumer-
buying-behaviour.html 08-09-2011, 1500 Hrs.

18) www.iiste.org. 02-06-2012, 1500 Hrs.

19) http://www.hul.co.in 03-06-2012, 1600 Hrs.

20) http://www.wipro.com 03-06-2012, 1400 Hrs.

21) http://www.itcportal.com 04-06-2012, 1400 Hrs.
22) http://www.godrej.com 04-06-2012, 1400 Hrs.

23) http://www .tandf.co.uk 05-06-2012, 1800 Hrs.

24) http://www.amsreview.org 05-06-2012, 1400 Hrs.

25) www.ascusc.org 15-6-2012, 1600 Hrs.

26) http://www.ascusc.org/jcmc/volS/issue2/hairong.html 22-07-2012, 1400 Hrs.

BARR. BALASAHEB KHARDEKAR LIBRASY

BHIVAJI UNIVERSITY; KOLHAPUR.
65

D.G. COLLEGE OF COMMERCE, SATARA



