
Index

Sr No Contents Page No

1

Research Methodology 1-12
1.1 Introduction 1
1.2 Literature review: An Abstract 2
1.3 Research Problem 2
1.4 Statement of Research Problem 3
1.5 Hypothesis of the Study 3
1.6 Objectives of the Study 4
1.7 Scope of the Study 4
1.8 Importance of the Study 5
1.9 Research Methodology 5
1.10 Chapterisation 11

2

Literature Review 13-22
2.1 Introduction 13
2.2 Review 13
2.3 conclusion 22

3

Conceptual Framework 23-46
3.1 Introduction 23
3.2 Area of Research 24
3..3 Meaning of Market Segmentation 24
3.4 Definition of Market Segmentation 24
3.5 Types of Segmentation 25
3.6 Concept of Financial Management 32

4

Financial Service industry in India 47-66
4.1 Introduction 47
4.2 Service industry in India 47
4.3 Financial service industry in India 48
4.4 Financial Institutions in India 49
4.5 Role of Financial institutions in India 61
4.6 Current investment scenario in India 62
4.7 The Indian economic indicators 63
4.8 Future of Financial service industry 64

5
Presentation and Analysis of data 67-116
5.1.Introduction 67
5.2 Data Analysis 67

6

Findings and Conclusions 117-122
6.1 Introduction 117
6.2 General findings 117
6.3 Special Findings 117
6.4 Conclusions 121
Anneiure 123
Bibliography 129


