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CHAPTER S
DATA ANALYSIS AND INTERPRETATION

5.1 Introduction

Data is processed and analyzed in accordance with the outline laid down in the research
plan. Data analysis refers to the computation of certain measures along with searching for
patterns of relationship among different life cycle stages. Data relating to investment pattern
of the investors has been analyzed with the help Spearman’s Rank Correlation Coefficient.
This chapter deals with processing, tabulation, presentation, analysis and interpretation of

data.

5.2 Data Analysis

The Researcher has presented data analysis in the following four parts.
1. Descriptive Analysis

2. Overall Analysis

3. Life Cycle Stage wise Analysis

4. Testing of Hypotheses
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Part -1
5.2.1 Descriptive Analysis

Descriptive analysis includes Demographic profile of sample respondents i.e. Age, Income,
Educational Qualification, Occupation, Gender, Marital Status, Number of Dependents and
their Life Cycle Stage.

Table 5.2.1.1
Table shows Demographic Profile of Respondents.
(n=120)
I\SIZ'. Profile Particulars Rligg?lzrezfs Percentages

1 | Gender Male 110 92
Female 10 8
Married 98 82
: Unmarried 20 17

2 | Marital Status Divorced 0 0
Widow 2 1

Below 20 Yrs 0 0

20 yrs - 25 Yrs 4 4

25 yrs-30 Yrs 39 33
30 yrs - 35 Yrs 17 14

35 yrs - 40 Yrs 6 5

3| Ase 40 yrs - 45 Yrs 5 4
45 yrs - 50 Yrs 12 10

50 yrs - 55 Yrs 14 12

55 Yrs - 60 Yrs 3 1

Above 60 20 17

Up to Rs. 10000 17 14

Monthly Rs. 10001- Rs. 20000 58 48

4 Household Rs. 20001- Rs. 30000 21 18
Income Rs. 20001- Rs. 40000 14 12

Rs. 40001- Rs. 50000 6 5

Above Rs. 50001 4 3

Intermediate 2 !

SSC 10 8

. HSC 7 6

5 |Blesonst | biions -
Graduate 44 37

Post Graduate 45 38

Higher Education 6 5
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Professional 5 4
Salaried 60 50
Housewife 2 2
6 | Occupation Retired 20 17
Business with 10 Employee 13 11
Business with 20 Employee 2 2
Unskilled Labor 1 0
Self Employed 17 14

Source: (Field Data)

Above table shows the demographic profile of respondents. Out of Total Respondents, 92%
are male respondents and 8% are female respectively. Marital status shows that 82%

respondents are married, 17% are unmarried & 1% widow.

33% respondents are in the age group of 25-30, 14% respondents are in the age group 30-35,
10% respondents are in the age group 45-50, 12% respondents are in the age group 50-55

and 17% respondents are above 60 years of age.

As per Educational Qualification, 37% respondents are Graduate, 38% are Post Graduate,
8% respondents are having qualification of S.S.C., 6% are having qualification of H.S.C.

and only 5% are having qualification of Higher Professional Education.

Occupations details shows that 4% samples are professionals, 50% samples are salaried
employees, 2% are housewives, 17% are retired, 13% are businessman and 14% samples are

self employed.

14% of samples having monthly household income up to Rs. 10000, 48% samples having
monthly household income between Rs. 10001-20000, 18% samples having monthly
household income between Rs. 20001-30000, 12% samples having monthly household
income between Rs. 30001-40000 and only 3% respondents having monthly household

income above 50001.
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Table 5.2.1.2
Life Cycle Stages of the Individual Investors.
Table shows the Segmentation of respondents as per Life Cycle Stages. Life Cycle Stages of

Individual Investors can be classified as under.

(n=120)

Sr. No. Stage Life Cycle Stage

| Stage | Young Unmarried Stage

2 Stage II | Young Married Stage

3 Stage [II | Young Married With Children Stage

4 Stage IV | Married with Older Children Stage

5 Stage V| Pre-Retirement Stage

6 Stage VI | Retirement Stage

Source: (Field Data)

Table 5.2.1.2 shows Segmentation of sample respondents as per Life Cycle Stages. As
universe is infinite researcher has used formula for calculation of sample size and result
shows sample size of 117 samples. Therefore researcher has studied 120 samples from
population. From all the life cycle stages researcher has selected 120 samples on the basis of

Non- Probability Convenient sampling method.

Part -11

5.2.2 Overall Analysis

To understand the investor’s awareness, investment preferences, their satisfaction level
respondents were asked to rank their responses on a five point scale and for advice taken for
the investment, tax planning advice, sources of information about investment avenues

respondents were asked to rank their responses. Results are shown in the following tables.
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Table 5.2.2.1

Percentage of disposabie income invested by individual investors in various investment
avenues.

Following table shows the percentage of disposable income to be invested in various

investment avenues by the sample respondents.

Sr. Percentage of No. of Percentage
No. Investment Respondents

1 10-20% 57 48

2 120-30% 53 44

3 |30-40% 8 7

4 | 40-50% 2 1

5 | 50% & Above 0 0

Total 120 100

Source: (Field Data)

Above table shows the percentage of disposable income to be invested in various investment
avenues by the Investors. 57 respondents i.e. 48% respondents are investing their disposable
income up to 20%, 53 respondents i.e. 44% respondents are investing their disposable
income between 20% - 30%, 8 respondents i.e. 7% respondents are investing their
disposable income between 30% - 40% and only 2 respondents are investing their disposable

income between 40%-50%.

Table 5.2.2.2
Number of earning adults in the family of the sample respondents

Following table shows the number of earning adults in the family of the sample respondents

Iflg. No. ot;gzr;;ngyAdults No. of Respondents | Percentage
1 One 70 58
2 Two 37 31
3 Three 10 8
4 Four 3 3
5 Five 0 0
Total 120 100

Source: (Field Data)
Above table shows the number of earning adults in the family of the sample respondents. 70

respondents i.e. 58% respondents having one earning adult in their family, 37 samples i.e.
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31% samples having two earning adults in their family, 10 samples i.e. 8% samples having
three earning adults in their family and only 3 samples having four earning adults in their

family.

Table 5.2.2.3
Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=106)
Sr. No. Parameter Ranks

1 2 3 4 5 6
1 Financial Consuitant | 60 | 13 | 9 9 8 7
2 Family Members 27 125 | 14 | 28 | 11 1
3 Agents 6 |32 (2625 | 14| 3
4 Sales Executives 6 |17 13111925 8
5 Relatives 2 7 9 5 14 | 69
6 Friends 5 12 117 120 34 | 18

Source: (Field Data)

Above table shows the financial advice taken by the Investors for making proper investment.
Out of 120 respondents, only 106 respondents are taking advice for their investment and 14
respondents they need not any advice for the investment. Out of total respondents 60
respondents have ranked 1% to Financial Consultant for the advice of investment. 32
respondents have ranked 2™ to Agents. 31 respondents have ranked 3" to the Sales
Executives for investment advice. 28 respondents have ranked 4™ to the family members
advice. 34 respondents have ranked 5™ to Friends and Least importance have given to the
relative’s advice ranked 6™ by 69 respondents. Thus it is found that investors give least
preference for advice from the relatives and they mostly prefer for the advice from financial

consultant, agents and sales executives.
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Table 5.2.2.4
Investors preferences for tax planning advice.

Following table shows the Investors preferences for tax planning advice.

(n=58)
Sr. No. Parameter Ranks

1 2 3 4 5 6 7 8
1 Tax Consultant 4 132 8 5 5 0 3 1
2 Family Members 5 8 8 6 6 | 18 7 0
3 Chartered Accountant | 47 | 4 2 3 1 1 0 0
4 Sales Executives 0 6 | 19118 6 7 1 1
5 Agents 0 6 711911110} 5 0
6 Friends 1 2 9 3 1012121 0
7 | Brokers 00 5|3 [19]t0]19]2
8 Others 1 0 0 1 0 0 2 | 54

Source: (Field Data)

Above table shows the investment made by the Investors for tax planning. Out of 120
sample respondents only 58 respondents are tax payers, so they are investing their money for
tax planning. Out of total respondents 47 respondents have ranked 1% to Chartered
Accountant for tax planning advice. 32 respondents have ranked 2" to the tax consultant. 19
respondents ranked 3™ to the sales executives for tax planning advice, 19 respondents have
ranked 4" for agents advice. 5" rank have given to the brokers by the 19 respondents. 18
respondents have given 6™ rank to the family member’s advice for tax planning. Least
importance has given to the friends advice ranked 7" by 21 respondents and 54 respondents
have ranked 8" to the other sources. Thus it is observed that investors give least preference
for advice to the friends and other sources and they mostly prefer for the tax planning advice

from chartered accountant and tax consultant.
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Table 5.2.2.5
Awareness of the Investors regarding Various Investment Avenues

Following table shows the Awareness of the Investors regarding Various Investment

Avenues,
Sr.

No. Investment Avenue Wgt. Avg. | Rank
1 Bank Fixed Deposits 38.00 1
2 Post Office Schemes 33.00 5
3 N.S.S./N.S.C. 28.47 9
4 Provident Fund/P.P.F. 30.20 6
5 Govt. Bonds/Debentures 24.27 10
6 Life Insurance 34.20 3
7 Land Property/Real Estate 35.33 2
8 Precious Metals/Stones/Arts 33.80 4
9 Mutual Funds 28.53 8
10 | Currency 22.40 11
11 | Equity Shares 29.40 7

Source: (Field Data)

Above table shows the awareness of the investors regarding investment avenues. Investors
give 19 rank to the Bank Fixed Deposits having weightage 38.00, 2™ rank have given to the
Land Property/ Real Estate having weightage of 35.33 and 3" rank have given to the Life
Insurance having weightage of 34.20. 4" rank is given to the Precious Metals/Stones i.e.
gold, silver having weightage of 33.80. 10" rank is given to the Government
Bonds/Debentures and least rank i.e. 11 rank is given to the Currency having weightage
22.40. Thus it is found that Investors of the satara city are well aware about Bank Fixed
Deposits, Land Property/Real Estate, Life Insurance as well as Precious Metals/Stones and

they are least aware about Currency and Government Bonds/Debentures.
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Table 5.2.2.6
Investment Preferences of the Investors regarding Various Investment Avenues
Following table shows the Investment Preferences of the Investors regarding Various

Investment avenues.

Sr. No. Investment Avenue Wgt. Avg. | Rank
1 Bank Fixed Deposits 30.53 3
2 Post Office Schemes 27.07 7
3 N.S.S/N.S.C. 27.80 5
4 Provident Fund/P.P.F. 26.07 9
5 Govt. Bonds/Debentures 25.53 10
6 Life Insurance 31.40 2
7 Land Property/Real Estate 31.73 1
8 Precious Metals/Stones/Arts 30.33 4
9 Mutual Funds 27.27 6
10 Currency 19.60 11
11 Equity Shares 27.07

Source: (Field Data)

Above table shows investment pattern of individual Investors of the satara city. Land
Property/Real Estate, Life Insurance and Bank Fixed Deposits have ranked 1%, 2™ and 3™
having weightage 31.73, 31.40 and 30.53 respectively. Provident Fund/P.P.F., Government
Bonds/Debentures and Currency have ranked 9%, 10™ and 11" having weightage 26.07,
25.53 and 19.60 respectively. Thus it is found that investors of the satara city prefer to invest
in Land Property, Life Insurance as well as Bank Fixed Deposits and least preference for

investment in Provident Fund/P.P.F., Government Bonds/Debentures and Currency.
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Table 5.2.2.7
Sources of Information about various Investment Avenues
Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=120)
I\SI:;. Parameter Ranks

1123141516789 101112
1 | Television 19(12118131(22, 916 |1 |11}1 0
2 | News Paper 101015417 |23125 1113 2|0 1
3 | Magazines & Journals 1217199 |21({26(19|11{915{]1
4 | Radio 0112 41714125 (5116]70
5 | Local Contacts 331161151 9110 7| 8 | 7 5 1
6 | Friends 7140131111919 115]10]13]15;3 |1
7 | Hoardings 010013215 111{4322]21 5
8 | Financial Consultant 121191178 [ 8 111|658 15/10]1
9 | Family Members 10111171917 |10]14(18(21110]3 0
10 | Relatives 214 (81214141514 13126(39]|9
11 | Sales Executives/Agents | 22 (25| 15| 5| 5| 4 4 (11,7178
12 | Internet 4 16 |3 112117(8 |7 |4 |7]6(23]|23

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about
Investment avenues by the investors. 33 respondents have given 1% rank to the Local
Contacts for getting sufficient information about investment avenues. 25 respondents have
given 2™ rank to the Agents for getting sufficient information about investment avenues. 18
respondents have given 3™ rank to the television for getting information about investment
avenues. Least preferences have given to the relatives i.e. 10™ rank by 26 respondents and
12" rank to the radio by 70 respondents. Thus it is found that most of the investors getting

information about investment from Television, local contacts and agents.
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Table 5.2.2.8
Holder of Investment

Following table shows the holder of investment in whose name investment is made.

Sr. Holder of No. of Percentage
No Investment Respondents
1 | Own Name 64 53
2 | Spouse 1 1
3 | Children 2 ' 2
4 | Joint Holder 53 44
Total 120 100

Source: (Field Data) |

Above table depicts that 64 investors are investing their money in their own name, 53
investors are investing their money in the name of joint holder, 2 investors are investing
their money in name of their children and only one investor investing money in the name of
spouse. Thus it is found that majority of the investors invest their money in their Own Name
and Joint Holder and few investors investing their money in the name of their children and

spouse.

Table 5.2.2.9
Duration of Investment

Following table shows the duration of investment made by the investors.

Sr. Duration of No. of Percentage
No. Investment | Respondents
1 Short Term 10 8
2 | Medium Term 59 49
3 Long Term 51 43
Total 120 100

Source: (Field Data)
Above table shows that 10 investors are investing their money for short term duration, 59
investors are investing their money for medium term duration and 51 investors are investing
their money for long term duration. Thus it is found that majority of the investors are

investing their money for medium and long term duration.
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Table 5.2.2.10
Factors consider by the Investors for investment.

Following table shows Factors consider by the Investors for investment.

(n=120)
Sr. Parameter Ranks
No.
3 4 5 6

1 Risk 2 7 15 | 60 | 34 2

2 Return 70 | 29 18 3 0 0

3 Tax Benefit 2 25 | 21 18 | 50 4

4 Liquidity 5 8 50 | 31 | 25 1

5 Safety 41 51 15 8 5 0

6 Other 0 0 1 0 6 | 113

Source: (Field Data)

Above table depicts the Factors consider by the Investors for investment. 70 respondents
have given 1* rank to the returns. 51 respondents have given 2™ rank to the safety. 50
respondents have given 3™ rank to the liquidity. 60 respondents have given 4™ rank to the
risk factor for investment. 113 respondents have given 6™ rank to the other factors. Thus it is
found that most of the investors are preferred for returns, safety and liquidity while investing

their money.

Table 5.2.2.11
Motives of the Investors for Investment
Following table shows Motives of the Investors for Investment

(n=120)
Ranks

Sr. No. Parameter T2 13741516l 77319110
1 Maximum Return 62202316 |6|2|1]0|0] O
2 Capital Appreciation 3127133122176 |11{714] 0
3 Retirement 31810113 (25(43 (15121 0
4 Security Purpose 4113215110, 4916211} 0
5 Child Education 6 1916|416 26(43120(0] O
6 Tax Saving 2 (18115116154 |7|9136]| 8
7 Children Marriage 015191113 16125143,18) 0
8 House 311191364476 |10(4] 0
9 Hedge against Inflation | 0 | O | 0 | 2 |20 (17| 6 |27 |46} 2
10 | Other 0/]010{0]0}10]0}0)10}110

Source: (Field Data)
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Above table shows the Motives of the Investors for Investment. 62 respondents have given
1* rank to the return while investing their money. 32 respondents have given 2™ rank to the
security purpose for investment. 33 respondents have given 3™ rank to the capital
appreciation while investing money. 4™ rank has given to the house by 36 respondents. Least
preference have given by 43 respondents i.e. 8" rank to the child marriage and 46
respondent’s gives 9™ rank to hedge against inflation and Last rank i.e. 10™ rank is given to
the other motive by 110 investors. Thus it is found that most of the investors having motives
i.e. Security purpose, capital appreciation and return while investing their money and least

preference to the hedging as well as other motives.

Table 5.2.2.12 Investors Satisfaction about their Investment

Following table shows the Investors Satisfaction about their Investment

Sr. No. Investment Avenue Wgt. Avg. | Rank

1 Bank Fixed Deposits 29.87 4
2 Post Office Schemes 27.40 8
3 N.S.S./N.S.C. 27.67 7
4 Provident Fund/P.P.F. 29.67 5
5 Govt. Bonds/Debentures 26.73 9
6 Life Insurance 31.40 1
7 Land Property/Real Estate 30.73 2

- 8 Precious Metals/Stones/Arts 30.27 3
9 Mutual Funds 28.60 6
10 Currency 23.73 11
11 Equity Shares 25.00 10

Source: (Field Data)

Above table shows the Investors satisfaction about their investment. Life Insurance have
ranked 1* having weightage of 31.40, 2™ rank is given to the Land Property/Real Estate
having weightage of 30.73, 3" rank is given to the Precious Metals i.e. Gold, Silver having
weightage of 30.27. Government Bonds/Debentures, Equity Shares and Currency have
ranked 9%, 10" and 11% having weightage of 26.73, 25.00 and 23.73 respectively. Thus it is
found thét most of the investors are satisfied from their investment in Land Property/Real
Estate, Life Insurance and Precious Metals and less satisfied from the investment in

Government Bonds/Debentures, Equity Shares and Currency.
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Part I11

5.2.3 Life Cycle Stage Wise Analysis.

To understand the investment pattern, respondents were asked to rank their awareness,
preferences for investment, Satisfaction level on a five point scale. The ranks were
ascertained by obtaining the weighted mean value of the responses. Following analysis also
consisting of advice taken by the investors, Investment made for the purpose of tax
planning, sources of information for getting information about investment avenues, motives
of the investors and factors consider for the investment. Results are shown in the following

tables.

Stage I — Young Unmarried Stage
5.2.3.1 Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=19)
Sr. Parameter Ranks
No. 1 2 3 4 5 6
1 | Financial Consultant | 8 | 5 [ 3 | 1 [ 0 | 2
2 | Family Members 5 1 8 4 1 0
3 | Agents 2 5 1 6 | 3 2
4 | Sales Executives 2 3 3 5 5 1
5 | Relatives 1 1 1 2 2 |12
6 | Friends 1 4 3 1 8 2
Total Frequency 191191919 ] 19 ] 19

Source: (Field Data)

Above table shows the financial advice taken by the Investors from different sources. 8
respondents have ranked 1% to financial consultant for financial advice. Family Members
have ranked 3™ by 8 respondents. It means majority investors are getting financial advice
from financial consultant and family members respectively. 6 respondents have ranked 4"
for agents advice, 8 respondents have ranked 5™ for Friends advice. Least importance has
given for the relative’s advice ranked 6™ by 12 respondents. Thus it is found that investors
gives least preference for advice to the relatives and they mostly prefer for the advice from

financial consultant and family members.
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5.2.3.2 Investors preferences for tax planning advice.

Following table shows the Investors preferences for tax planning advice.

(n=9)

Sr. Parameter Ranks

No. 112 (3]4]5|6]7]8
1 | Tax Consultant 11411{1{2,0101]0
2 | Family Members 110 3|21 ]1(14{0
3 |Chartered Accountant | 5 | 2 {0 {2 (00,00
4 | Sales Executives Ol 1{2{310}2]10]1
5 | Agents 0111010143110
6 | Friends 1111001112140
7 | Brokers 01030111131
8 | Others 1101011010101} 7

Source: (Field Data)

Above table depicts investment made by the Investors for tax planning. Chartered
Accountant have got 1* rank from 5 respondents for tax planning advice. Tax Consultant
have ranked 2™ by 4 respondents. It means majority investors are getting Tax Planning
advice from chartered accountant and tax consultant respectively. 3 and 4 respondents
ranked 4™ and 5% for Sales Executives and Agents for tax planning advice, 4 respondents
have ranked 7% for Friends advice. Least importance has given to the other persons like
relative’s and other sources of tax planning advice. Thus it is found that investors give least
preference for advice to the other sources like relatives and they mostly prefer for the tax

planning advice from chartered accountant and tax consultant.
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Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)

Sr. Ranks
8 Parameter

No. 1 12|3/4(5|6,7|8|9 101112
1 | Television 813131014 (0{1(110]0710140
2 | News Paper 6131414/0]2:0(110,0,00
3 | Magazines & Journals 010¢3{3(1}2141213}|1}117]0
4 | Radio 0/0j011]2(|0(01|)1]1]|8]6
5 | Local Contacts 112121421311 ]2]0¢1
6 | Friends 015141112121 212:2170,0,0
7 | Hoardings 01010{11012{2171314 110
8 | Financial Consultant 211(0(1(2(6{1(0]0 2|41
9 | Family Members O (141401 |3(513|1312]|1]0
10 | Relatives 1Pjojtp1rpriofopry 1314147
11 | Sales Executives/Agents | 0 {1211 |1 jt]1}1]4 4|13
12 | Internet 21410(3(4})1]14{0]2 |10} 2

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about

various Investment avenues. 8 respondents have given 1% rank to television for getting

sufficient information about investment avenues. 5 respondents have given 2™ rank to the

friends for getting information about investment avenues. 4 respondents have given 3" rank

to the news paper for getting information about investment avenues. 8 and 7 respondents

have given least preference to the radio and relatives i.e. 10" and 1

rank respectively.

Thus it is found that most of the investors are getting sufficient information about

investment from television, friends and news paper.

Shivaji University, Kolhapur

81



K.B.P.ILM.S.R,, Satara

5.2.3.4 Factors consider by the Investors for investment.

Following table shows the Factors consider by the Investors for investment.

(n=20)
Sr. Parameter Ranks
No. 1 1213 4 5 6
1 Risk 1 {3 (4|10 2 0
2 Return 151407 1 0 0
3 Tax Benefit 0121251101
4 Liquidity 0 3110} 3 4 10
5 Safety 4 | 814 |1 3 0
6 Other 0 {0107} 0 1 19

Source: (Field Data)

M. Phil. Dissertation

Above table shows the Factors consider by the Investors for investment. Out of total

respondents 15 respondents have given 1% rank to the returns. 8 respondents have given 2nd

rank to the safety. 10 respondents have given 3 4™ and 5" rank respectively to the

liquidity, risk and tax benefits respectively. 19 respondents have given least preference i.e.

6% rank to the other factors for investment. Thus it is found that most of the investors are

consider the factors like returns, safety and liquidity while investing their money.

5.2.3.5 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)

Sr. Parameter Ranks

No. 11241 3 4 | 516 7 8 9 | 10
1 | Maximum Return 12141 3 1 000 0 0 0
2 | Capital Appreciation 2161 5 2 110 1 1 2 0
3 | Retirement 00 1 4 315 6 0 1 0
4 | Security Purpose 3181 6 0 11210 0 0 0
5 | Child Education 0|11} 0 1 112 7 8 0 0
6 | Tax Saving 01} 2 7 110 i 2 6 0
7 | Children Marriage 010 0 0 0121 2 8 8 0
8 | House 3101 3 4 6 | 3 1 0 0 0
9 | Hedge against Inflation 010] 0 1 7 16| 2 1 3 0
10 | Other 0:0] 0 001040 0 0|20

Source: (Field Data)
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Above table shows the Motives of the Investors for Investment. Out of total investors 12
respondents have given 1* rank to the Maximum returns. 6 respondents have given 2" rank
to the Capital Appreciation. 6 respondents have given 3™ rank to the Security purpose. 20
respondents have given least preference to the other motive for investment. Thus it is found
that most of the investors having motives for their investment i.e. maximum returns, capital

appreciation and security.

Stage II - Young Married Stage
5.2.3.6 Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=20)

Sr. Parameter Ranks
No. 1 213 4 5 6

1 | Financial Consultant | 16 | 1 2 1 0 0

2 | Family Members 2 1301 141 0 0

3 | Agents 1 7110 1 1 0

4 | Sales Executives 1 91 5 3 2 0

5 | Relatives 0 {0} O D 4 | 16
6 | Friends 0 [0 2 1 131 4

Source: (Field Data)
Above table shows the financial advice taken by the Investors from different sources. 16
respondents have rank 1* to financial consultan: for advice. Sales Executives have ranked
2™ by 9 respondents. 10 respondents ranked 3 to agents advice, 14 respondents have
ranked 4™ to family members advice for investment. Least importance is given to the friends
and relatives advice ranked 5" and 6™ respectively. Thus it is found that investors give least

preference for advice to the relatives as well as friends and they mostly prefer for the advice

from financial consultant and sales executives.
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5.2.3.7 Investors preferences for tax planning advice.

Following table shows the Investors preferences for tax planning advice.

(n=9)

Sr. Ranks

No. Parameter 11213141561 71|8
1 | Tax Consultant 0610110101111
2 | Family Members 001110 1}17101]0
3 | Chartered Accountant | 91 0 | O | O | 0| 0| O | O
4 | Sales Executives 012510110} 0
5 | Agents 01 1111510101210
6 | Friends cjo| 1|11 }114151¢0
7 | Brokers 0Oj]o0f{1]1}[7]0]010
8 | Others 000,000} 1]|8

Source: (Field Data)

Above table shows the investment made by the Investors for tax planning. 9 respondents
have given 1* rank to Chartered Accountant for tax planning advice. Tax Consultant have
ranked 2™ by 6 respondents. 5 respondents ranked 3™ and 4™ respectively for Sales
Executives and Agents for tax planning advice, 5 respondents have ranked 7™ for Friends
advice. Least importance has given to the others like relatives for tax planning advice. Thus
it is found that investors gives least preference for advice to the other sources like relatives

and they prefer for tax planning advice from chartered accountant and tax consultant.
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Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)
Sr. Ranks
Parameter

No. 1 123141516789 10711]12
1 | Television ¢ 3131641221010 101010
2 | News Paper 0 0214 6|51 1 110(07]0
3 | Magazines & Journals 1 002106414121 ]01}0
4 | Radio Q 0,0101010]0]0]0]0¢21}18
5 | Local Contacts 1212111021112 ;0]10]0101]0
6 | Friends 0 o010/ 01 1151311187110
7 | Hoardings 0 oc(ofofoj1r,0}4 751310
8 | Financial Consultant I 416 (1717111412211 101]0
9 | Family Members 0 P2 243141013151412:010
10 | Relatives 0 0Oto {01010 ,0¢1 |3 132
11 | Sales Executives/Agents | 6 912401210} 1(0]010(101!0
12 | Internet 0 1{3¢s5i4 721 ]1}2]0]11]0

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about

various Investment avenues. 12 respondents have given 1* rank to the local contacts for

getting information about investment avenues. 9 respondents have given 2" rank to the

agents for getting information about investment avenues. 6 respondents have given 3™ rank

to the financial consultant for getting information about investment avenues. 13 and 18

respondents have given least preference i.e. 11" and 12" rank to the relatives and radio

respectively. Thus it is found that most of the investors get information about investment

avenues from Local Contacts, Agents and Financial Consultant.
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5.2.3.9 Factors consider by the Investors for investment.

Following table shows the Factors consider by the Investors for investment.

(n=20)
Sr. Parameter Ranks
No. 1 213 4 5 6
1 | Risk 0 0 1 131 6 0
2 | Return 181 2 0 0 0 0
3 | Tax Benefit 0 4 3 1 10} 2
4 | Liquidity 0 0 [ 15} 3 2 0
S | Safety 2 1401 3 0 0
6 | Other 0 0 0 0 2 | 18

Source: (Field Data)
Above table shows the Factors consider by the Investors for investment. 18 respondents
have given 1 rank to the returns. 14 respondents have given 2™ rank to the safety. 15
respondents have given 3™ rank to the liquidity. 18 respondents have given least preference
i.e. 6™ rank to the other factors for investment. Thus it is found that most of the investors are

preferred for the returns, safety and liquidity while investing their money.

5.2.3.10 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)

Sr. Parameter Ranks

No. 1{2]|3[4|5/6(7|8]9]10
1 | Maximum Return 18210000 |0;0]0]0O
2 | Capital Appreciation 0134161130 {0(0106}]00
3 | Retirement 0101070413110 7101010
4 | Security Purpose 21312301 0,0[0}0}0
5 | Child Education 0|]0{0|O0O(|0|2]|11}7]|]0]O0
6 | Tax Saving 0121215761001 067]107]1
7 | Children Marriage 0101010101021ty 710
8 | House 0001180100110
9 | Hedge againstInflation | 0 | 0 { 0 | 0 |9 8 (0O [ 2| 11]0
10 | Other 0010010 01{0]0]1]19

Source: (Field Data)
Above table shows the Motives of the Investors for Investment. 18 respondents have given

1% rank to the Maximum returns. 13 respondents have given 2™ rank to the Security. 16
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respondents have given 3™ rank to the Capital Appreciation. 10 respondents have given least
preference i.e. 9™ rank to the tax saving and 19 respondents gives last preference i.c. 10™
rank to the other motives. Thus it is found that most of the investors having motives i.e.

maximum returns, security and capital appreciation for their investment.

Stage I1I — Young Married Stage with Children Stage.
5.2.3.11 Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=14)

Sr. Parameter Ranks
No. 1 (213|456

1 Financial Consultant 1mm|1ry1y1470; 0

2 | Family Members 1 141036 0

3 | Agents 1 51313120

4 | Sales Executives 0 | 217101213

5 | Relatives 0 11 {11110

6 | Friends 1 11263 1

Source: (Field Data)

Above table shows the financial advice taken by the Investors from different sources. 11
respondents have ranked 1% to financial consultants advice. Agents have ranked 2™ by 5
respondents. 7 respondents ranked 3™ to Sales Executives advice, 6 respondents have ranked
4™ to friends for advice. Least importance has given to the family members and relative’s
advice ranked 5™ and 6™ by 6 and 10 respondents respectively. Thus it is found that investor
gives least preference for advice to the relatives as well as family members and they mostly

prefer for the advice from financial consultant, agents and sales executives.
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5.2.3.12 Investors preferences for tax planning advice

Following table shows the Investors preferences for tax planning advice.

(n=11)

Sr. Ranks

No. Parameter T2 13721516713
1 | Tax Consultant 2181010101070
2 | Family Members o1 13121211120
3 |Chartered Accountant | 9 | 1 [ 10| 0| 0|00
4 | Sales Executives 0014131212101 0
5 | Agents 0,1 |1{5101410}0
6 | Friends 010,214 12;2]|0
7 | Brokers 010101012121 710
8 | Others 00000 01{0]11

Source: (Field Data)

Above table shows the investment made by the Investors for tax planning. 9 respondents
have ranked 1% to Chartered Accountant for tax planning advice. 8 respondents have ranked
2" for tax Consultant. 4 respondents have ranked 3" to Sales Executives for tax planning
advice, 5 respondents has ranked 4" for agents advice. Least importance have given i.e. 7"
rank to the broker’s advice for tax planning by 7 respondents and 11 respondents have
ranked 8™ to the others. Thus it is found that investors give least preference for advice to the
other sources like relatives, broker’s advice and they mostly prefer for the tax planning

advice from chartered accountant and tax consultant.
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Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)
Sr. Ranks
Parameter

No. 12314567 |8]9]10]11]12
1 | Television 210121914 ;1472 (06107010710
2 | News Paper 0to012124v2171410711701210
3 | Magazines & Journals 6cj1]0}1]4]313[4]0;3}1;60
4 | Radio o(ojyo0ojtrjyo] 1}t 1]y2]1t,0]13
5 | Local Contacts 4141211121171 7231 117410
6 | Friends tv2(2y2 2301y 354114090
7 | Hoardings ojofofjtrjof|1}]3|6|4}2]0]3
8 | Financial Consultant 31316101201 12]1]121010
9 | Family Members 4113110701 1101316141010
10 | Relatives oft1({3|0]0|1]3]0}J0]0]11}|1
11 | Sales Executives/Agents | 4 | 7 | 2 |1 |0 |00 1]0]|1]3]1
12 | Internet 21 y00 215y 2 3112 2

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about

Investment avenues. 4 respondents have given 1% rank to the local contacts for getting

sufficient information about investment avenues. 7 respondents have given 2™ rank to the

agents for getting information about investment avenues. 6 respondents have given 3™ rank

to the financial consultant for getting information. 11and 13 respondents have given least

reference i.e. 11" and 12" rank to the relatives and radio respectively. Thus it is found that
p

most of the investors getting information about investment avenues from Local Contacts,

Agents and Financial Consultant.
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5.2.3.14 Factors consider by the Investors for investment.

Following table shows the Factors consider by the Investors for investment.

(n=20)

Sr. Parameter Ranks
No. 1 {2314 5] 6

1 |Risk 0 |3]|316]7 1

2 | Retum 18121010107 0

3 | Tax Benefit 0151438710

4 | Liquidity i 117181310

5 Safety 1 916131 0

6 | Other 010{0j0|1]19

Source: (Field Data)

Above table shows the Factors consider by the Investors for investment. 18 respondents
have given 1% rank to the returns. 9 respondents have given 2™ rank to the safety. 7
respondents have given 3™ rank to the liquidity. 8 respondents have given least preference
i.e. 5™ rank to the tax benefit and 19 respondents have given 6™ rank to the other factors.
Thus it is found that most of the investors are consider the factors like returns, safety and

liquidity while investing their money.

5.2.3.15 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)

Sr. Ranks

No. Parameter I |2]3]4]5]6]7]8]09 10
1 | Maximum Return 181000 0|1 [1]0]0]0
2 | Capital Appreciation 0 (5(316}42]10{2]1}1140
3 | Retirement 0 |3]011(6]9]170]010
4 | Security Purpose 017|514 |1{1(2]0]070
5 | Child Education 1 [2|5]0[1(4]6[1]0|0
6 | Tax Saving 1 1275701421125 1]1
7 | Children Marriage 0 j112y3j111f(5(6;1;0
8 | House 0101061801141 1,0
9 | Hedge against Inflation| 0 [0 [0 0 |0 2|1 6110
10 | Other 010100 |0{0j0O]0] 1 |19

Source: (Field Data)
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Above table shows the Motives of the Investors for Investment. 18 respondents have given
1* rank to the Maximum returns. 7 respondents have given 2™ rank to the Security. 6
respondents have given 4™ rank to the Capital Appreciation. 11 respondents have given least
preference i.e. 9" rank to hedge against inflation and 19 respondents give last preference i.e.
10" rank to the other motives. Thus it is found that most of the investors having motives i.e.
maximum returns, security and capital apﬁreciation while investing their money and least

preference to the hedging as well as other motives.

Stage IV — Married with Older Children Stage.
5.2.3.16 Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=18)

Sr. Parameter Ranks
No. 1 12131415} 6

1 | Financial Consultant | 14 | 0 | 0 | 0 ] 4 | O

2 | Family Members 4 | 712121310

3 | Agents 01614, 711] 0

4 | Sales Executives 9101714170

5 | Relatives D 1]010]0]01[18

6 | Friends 015551360

Source: (Field Data)

Above table shows the financial advice taken by the Investors from different sources. 14
respondents have ranked 1® to financial consultant for the advice. Family Members have
ranked 2™ by 7 respondents. 7 respondents ranked 3™ and 4™ to Sales Executives and
Agents advice respectively. Least importance has given to the relative’s advice ranked 6" by
18 respondents. Thus it is found that investor gives least preference for advice to the
relatives and they mostly prefer for the advice from financial consultant and family

members,
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5.2.3.17 Investors preferences for tax planning advice

Following table shows the Investors preferences for tax planning advice.

(n=12)

Sr. Ranks

No. Parameter 12134156173
1 | Tax Consultant 0 {10 ] 2 0 0 0 0 0
2 | Family Members 0 1 010 1 6 | 4|0
3 | Chartered Accountant 121 0 0 0 0 0 0 0
4 | Sales Executives 0 1 5 6 0 01010
5 | Agents 01013 6 | 3 0] 0}0
6 | Friends 0 0 2 0 3 5 2 0
7 | Brokers 0 0 0 0 5 1 5 1
8 | Others 0 0 0 010 0 1 {11

Source: (Field Data)

Above table shows the investment made by the Investors for tax planning. 12 respondents
have ranked 1% to Chartered Accountant for tax planning advice. 10 respondents have
ranked 2™ to tax Consultant. 5 respondents ranked 3" to Sales Executives for tax planning
advice, 6 respondents have ranked 4™ for agents advice. Least importance has given to the
other sources like relatives advice for tax planning by 11 respondents. Thus it is found that
investors give least preference for advice to the other sources like relatives, broker’s advice
and they mostly prefer for the tax planning advice from chartered accountant and tax

consultant.
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5.2.3.18 Sources of Information about various Investment Avenues
Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)
Sr. Ranks
Parameter

No. 1121345678910 1112
1 | Television oto(2{71674]1]0|107]0 1 0|0
2 | News Paper 0100 ;2 |5t714(1010]| 0 111
3 | Magazines & Journals 010/2]0(14{8)]3{2]01]0]0
4 | Radio 0,00l 0]010]0/0,0, 01119
5 | Local Contacts 7141512107010} 1 11 0 1010
6 | Friends 21112411 ]2]|4|0]3 0 110
7 | Hoardings 010|000 |02 }{122] 3 110
8 | Financial Consultant 1177441271117 0{010} 4100
9 | Family Members 0{3,210}2]012/31|6 1 10
10 | Relatives 0{0]0}0,;1]0]0|05]| 8 6|0
11 | Sales Executives/Agents |10 | 513 {1 {0 0[O0 |01} 0 ]0]O0
12 | Internet ojo0(0{213|2(0]1101] 31190

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about
Investment avenues. 10 respondents have given 1* rank to the agents for getting sufficient
information about investment avenues. 7 respondents have given 2™ rank to the Financial
Consultant for getting sufficient information about investment avenues. 5 respondents have
given 3" rank to the Local Contacts for getting sufficient information. 9 and 19 respondents
have given least preference i.e. | 1™ and 12" rank to the internet and radio respectively. Thus
it is found that most of the investors getting information about investment avenues from

Local Contacts, Agents and Financial Consultant.
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Following table shows the Factors consider by the Investors for investment.

(n=20)

ST, Parameter Ranks
No. 1 2 131 4156

1 |Risk 0( 000|128 0

2 | Return 3 719111010

3 |TaxBenefit | O [ 11 | 1] 0 | 8] O

4 | Liquidity 0 0 (9] 71440

5 | Safety 71211100, 0

6 | Other 0 0 [0 O |0} 20

Source: (Field Data)

Above table shows the Factors consider by the Investors for investment. 17 respondents

have given 1% rank to the safety. 11 respondents have given 2™ rank to the Tax benefit. 9

respondents have given 3" rank to the liquidity. 20 respondents have given least preference

i.e. 6™ rank to the other factors for investment. Thus it is found that most of the investors

consider the factors like safety, Tax benefits and return while investing their money.

5.2.3.20 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)
Sr.
No. Parameter Ranks
11231415167 |8]9 110
I | Maximum Return 3774110401070 0 1010740
2 | Capital Appreciation 0|26 |12[/0] 0] 0 070]0
3 | Retirement 001010614 010]0]O0
4 | Securitv Purpose 171211 470,0]0)]0}0]0)]0
5 | Child Education 0(jo010|0|0]| 614|000
6 | Tax Saving 081311101010 10;810
7 | Children Marriage 0]0]0]|]0|]0|01}| 6 |14]0]0
8 | House _ 0|l 1},0 71100 ]0}]1]0O0
9 | Hedge againstinflation | 0 | 0| 0 | O | 3 | O 6 6 111.]0
10 | Other 0,0} 010 01 000720

Source: (Field Data)
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Above table shows the Motives ot the Investors for Investment. 17 respondents have given
1" rank to the Security Purpose. 8 respondents have given 2™ rank to the Tax
saving/Benefit. 10 respondents have given 3rd rank to Maximum Return. 11 respondents
have given least preference i.e. 9" rank to the hedging and 20 respondenvt’s gives last
preference i.e. 10" rank to the other motives. Thus it is found that most of the investors
having motives like Security, Tax Benefits and maximum Returns while investing their

money and least preference to the hedging as well as other motives.

Stage V — Pre-Retirement Stage.
5.2.3.21 Financial Advice taken by the Investors from different sources

Following table shows the financial advice taken by the Investors from different sources.

(n=16)
Sr. Parameter Ranks
No. 1 21314156
1 Financial Consultant 4 14111142
2 | Family Members I01/57071}1071]0
3 | Agents 0 1365120
4 | Sales Executives 1 0117143
5 Relatives 0 1314111216
6 | Friends 1 114111415

Source: (Field Data)
Above table shows the financial advice taken by the Investors from different sources. 10
respondents have ranked 1* to Family Members advice. Agents have ranked 3 by 7
respondents. 7 respondents have ranked 4™ to the Sales Executives for advice. Least
importance have given to the relative’s advice ranked 6" by 6 respondents. Thus it is found
that investor gives least preference for advice to the relatives’ advice and they mostly prefer

for the advice from family members and agents.
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5.2.3.22 Investors preferences for tax planning advice

Following table shows the Investors preferences for tax planning advice.

(n=11)

Sr. Parameter Ranks

No. 1 2 3 4 5 6 7 8
1 | Tax Consultant 0 1 |5 2 1 0 2 0
2 | Family Members 4 510 1 1 0 0110
3 | Chartered Accountant 7 1 0 1 1 1 010
4 | Sales Executives 0 1 2 5 2 1 0 0
5 | Agents 01 2 1 1 2 3 2 10
6 | Friends 0 1 3 1 1 2 3 0
7 | Brokers 0 0 0 0 3 4 4 0
8 | Others 0 0 0 0 0 0 0 |11

Source: (Field Data)

Above table shows the investment made by the Investors for tax planning. 7 respondents
have ranked 1 to Chartered Accountant for tax planning advice. 5 respondents have ranked
2" to Family Members. 5 respondents ranked 3" to tax consultants for tax planning advice,
5 respondents have ranked 4™ to sales executives advice. Least importance has given to the
other sources for tax planning by 11 respondents. Thus it is found that investors give least
preference for advice to the other sources and they mostly prefer for the tax planning advice

from chartered accountant and family members.
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Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)
Sr. Ranks
Parameter

No. 11231456789 10[11]12
1 | Television 5141275121111 4140]0410)701410
2 | News Paper 114141414721 110]0]07010
3 | Magazines & Journals 11y 1rp211474131412701210
4 | Radio cl1{212]1413(12{011,012]6
5 | Local Contacts 61121371 ]11{311{0}110
6 | Friends 131211131311 121212]010
7 | Hoardings 0401010211124+ 713315107410
8 | Financial Consultant 1y21011412121210]3(3(4;60
9 | Family Members 612111410 1¢t+2]212]0]01]0
10 | Relatives ¢t 112101 1 i 1 11913,0
11 | SalesExecutives/Agents | ¢ { 1 {4 0 0| 1121 1}4]|1]2;4
12 | Internet cjy010j041 70721011 ]0)6]10

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about

Investment avenues. 6 respondents have given 1% rank to the local contacts for getting

sufficient information about investment avenues. 4 respondents have given 2™ rank to the

television for getting sufficient information about investment avenues. 4 respondents have

given 3™ rank to the news paper for getting sufficient information. 6 respondents have given

least preference i.e. 12" rank to the internet. Thus it is found that most of the investors

getting information about investment avenues from Local Contacts, television and News

paper.
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5.2.3.24 Factors consider by the Investors for investment.

Following table shows the Factors consider by the Investors for investment.

(n=20)
Sr. Parameter Ranks
No. 1 2 3141516
1 | Risk 0 0 |2]7110]1
2 | Return 106 |3111010
3 | Tax Benefit 1 317141510
4 | Liquidity 1 1 {67510
5 | Safety 8 | 1011111010
6 | Other 0 011100119

Source: (Field Data)

M. Phil. Dissertation

Above table shows the Factors consider by the Investors for investment. 10 respondents

have given 1* and 2™ rank to the return and safety respectively. 7 respondents have given 3%

rank to the tax benefits. 19 respondents have given least preference i.c. 6™ rank to the other

factors for investment. Thus it is found that most of the investors consider factors like return,

safety and return while investing their money.

5.2.3.25 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)

Sr. Parameter Ranks
No. 1 2 3 4 5 6 7 8 9 110

1 Maximum Return 5 3 3 3 5 1 0 0 0 0

2 | Capital Appreciation 1 3 2 1 3 3 2 4 1 0

3 | Retirement 2 2 ] 4 1 2 110 0 0

4 | Security Purpose 7 1 0 2 1 5 3 1 0 0

5 | Child Education 5 4 01010 4 3 4 0 0

6 | Tax Saving 0 4 2 2 2 0 4 3 2 1

7 | Children Marriage 0 3 2 4 2 1 4 2 2 0

8 | House 0 0 3 4 5 3 1 3 1 0

9 | Hedge against Inflation 0 0 0 0 i 1 2 3 2120 1
10 | Other 0 0 0 0 0 0 0 0 2 |18

Source: (Field Data)
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Above table shows the Motives of the Investors for Investment. 7 respondents have given 1%
rank to the Security. 4 respondents have given 2" rank to the child education. 8 respondents
have given 3rd rank to the retirement. 12 respondents have given least preference i.e. 9"
rank to the hedging and 18 respondent’s gives last preference i.e. 10" rank to the other
motives. Thus it is found that most of the investors having motives i.e. Security, child
education and retirement while investing their money and least preference to the hedging as

well as other motives.

Stage VI — Retirement Stage.
5.2.3.26 Financial Advice taken by the Investors from different sources
Following table shows the financial advice taken by the Investors from different sources.

(n=19)

Sr. Ranks
Parameter
No.

1 Financial Consultant
2 | Family Members

3 | Agents
4

5

Sales Executives

Relatives
6 Friends
Source: (Field Data)
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Above table shows the financial advice taken by the Investors from different sources. 7
respondents have ranked 1* to Financial Consultant for the advice of investment. Agents
have ranked 2™ by 6 respondents. 7 respondents have ranked 3™ to the Sales Executives for
advice. Least importance has given to the relative’s advice ranked 6™ by 7 respondents. Thus
it is found that investor gives least preference for advice from the relatives and they mostly

prefer for the advice from financial consultant, agents and sales executives.
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5.2.3.27 Investors preferences for tax planning advice

Following table shows the Investors preferences for tax planning advice.

(n=6)

Sr. Parameter Ranks

No. 1121314516718
1 | Tax Consultant 113(0|1|1]00]0
2 | Family Members o111 17013101|0
3 |Chartered Accountant { 5 | 0 { 1 1 0010010
4 | Sales Executives o171 7071211(11]0
5 | Agents 6,1 ¢(1}121210(07}0
6 | Friends 010]110]0]0]50
7 | Brokers 0loj1 12114121010
8 | Others 6,000 1010}016

Source: (Field Data)
Above table shows the investment made by the Investors for tax planning. 5 respondents
have ranked 1% to Chartered Accountant for tax planning advice. 3 respondents have rankec
2" to tax consultant. 2 respondents ranked 4™ to agents for tax planning advice, 2
respondents have ranked 5" to sales executives advice. Least importance has given to the
friends advice ranked 7 by 5 respondents and 6 respondents have ranked 8" to the other
sources. Thus it is found that investors give least preference for advice to the friends and
other sources and they mostly prefer for the tax planning advice from chartered accountant

and tax consultant.
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5.2.3.28 Sources of Information about various Investment Avenues
Following table shows the sources of Information for the investors for getting sufficient

information about various Investment avenues.

(n=20)
Sr. Parameter Ranks
No. 1123456789 1]10]1112
1 | Television 4121614121101 0}1 1101010
2 | News Paper 376131113121 {1:010]01]0
3 | Magazines & Journals o0t 1{212(41213(311]1
4 | Radio ol(ojoj1r{1{3(1|0(0|4}{3]|7
5 | Local Contacts 3]0 (3|1 |(S5|{21|1[1]2]110
6 | Friends 313 (2 (31022121101
7 | Hoardings ojofjoj1{Oo|O|2|7}3|2]|3]|2
8 | Financial Consultant 4 1211310111 |112]|3]21]0
9 | Family Members 03 (0|3 |3}|5(|2|2(0]1]11]0
10 | Relatives 1220111253 |[2]60
11 | Sales Executives/Agents | 2 | 2 |2 |2 |2 (2|3 |12 |1]1]0
12 | Internet oyroj(ojo0foj1 211711016719

Source: (Field Data)

Above table shows the sources of Information for getting sufficient information about
Investment avenues. 4 respondents have given 1* rank to the television for getting sufficient
information about investment avenues. 6 respondents have given 2" rank to the News Paper
for getting sufficient information about investment avenues. 9 respondents have given last
rank to the Internet for getting information about investment avenues. Thus it is found that
most of the investors getting information about investment avenues from Television and

News paper.
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5.2.3.29 Factors consider by the Investors for investment.

Following table shows the Factors consider by the Investors for investment.

(n=20)
St Parameter Ranks
No. 112134516
1 |Risk 11 ]5(12{1]0
2 | Return 6816101010
3 [TaxBenefit{ 1 {0 | 4| 5|91
4 | Liquidity 31313131711
5 | Safety 9181210110
6 | Other 0]0[0]|]0]2]18

Source: (Field Data)

M. Phil. Dissertation

Above table shows the Factors consider by the Investors for investment. 9 respondents have

given 1% rank to the safety. 8 respondents have given 2" rank to the return. 12 respondents

have given 4™ rank to the risk factor for investment. Least preference has been given to the

other factors. Thus it is found that most of the investors are consider the factors like safety

and return while investing their money.

5.2.3.30 Motives of the Investors for Investment

Following table shows Motives of the Investors for Investment

(n=20)
Sr. Ranks
No. Parameter 1]2]3]4]5]6]7]89]10
1 | Maximum Return 6141712111010} 0 {010
2 | Capital Appreciation o8 ]1 |01 (3161 ]0]0
3 | Retirement 1131114613102 710¢;0
4 | Security Purpose 1211111111 (1}]1 1 1 0
5 | Child Education 012111314181 2]010]0
6 | Tax Saving tpryprbr b2y 215945
7 | Children Marriage oj(1 514102612 /[0]0
8 | House 0107315151113 310610
9 | Hedge against Inflation ojojojo| 110718191
10 | Other 0j]0j0| 0] 00|01 |5]14.

Source: (Field Data)
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Above table shows the Motives of the Investors for Investment. 12 respondents have given
1% rank to the Security. 8 respondents have given 2™ rank to the Capital Appreciation, 7
respondents have given 3rd rank to the return. Least preference given by 9 respondents i.e.
9" rank to the hedging and 14 respondent’s gives last preference i.e. 10™ rank to the other
motives. Thus it is found that most of the investors having motives i.e. Security, capital
appreciation and return while investing their money and least preference to the hedging as

well as other motives.

Table 5.2.3.31
Awareness of the Investors regarding Various Investment Avenues

Following table shows the Awareness of the Investors regarding Various Investment

Avenues.
Life Cycle Stages
v
Sr. Investment Stage 1 ’ Stage I Stage 111 Stage IV Stage V Stage V1
No. Avenues Wt | % wgt | ¥ | wgt | ¥ Wet. | % | Wgt. | ¥ | Wet. | 2
Avg. & Avg. ;{2 Avg. Q Avg. 52 Avg. ~ Avg. &
; | Benk Fixed 61313 1593 5 |653| 1 |660] 1 |640] 1 ]640]1
Deposits
5 | Post Office 5331 7 1 553] 7 | 560 5331 6 | 593 | 3 |527] 2
Schemes -
1 | NS.S/N.S.C. 45310 1507 | 8 | 513 8 | 533 487 | 7 | 353 7
4 gr;,"‘;dem Fund/ | 4531 o | 507 50719 {52018 | 52016 473! 5
g | Govt. Bonds/ 407 11500 | 10 {453 |11 [393 |10 367 | 8 | 307 8
Debentures
6 Life Insurance 6.20 2 6.47 1 6.20 2 587 | 4 6.07 2 | 480 ] 4
7 | Land Property/ | o3 | o co0 1 4 | 620 627 2 | 567 | 4 | 527
Real Estate
g | PreciousMetals/ | 5 g0 5 | ¢33 573 | 4 [620] 3 | 573 | 5 | 400 6
Stones/Arts
9 | Mutual Funds 587 | 4 | 580 ] 6 | 560| 5 540 5 | 320] 9 |267]10
10 | Currency 520 8 | 493 | 11 | 480 |10 367 |11 200 | 11| 1.80 | 11
11 | Equity Shares 640 | 1 | 6331 2 | 560 5.20 307 | 10| 280 | 9

Source: (Field Data)

Above table shows the Awareness of the investors regarding various investment avenues
available. Investors from Stage I, give 1% rank to shares having weightage of 6.40, 2™ rank
is given to Insurance having weightage of 6.20, 3™ rank is given to the Bank Fixed Deposits

llh

having weightage of 6.13 and 117 rank is given to the Government Bonds/Debentures
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having weightage of 4.07. Investors from Stage II, have given 1% rank to Insurance having
weightage 6.47, 2™ rank is given to the Shares and Precious Metals having weightage of
6.33 and 11" rank is given to the Currency having weightage 4.93. Investors from stage I
and II are more aware about shares precious metals and land property/real estate.

Investors from Stage III, give 1% rank given to the Bank Fixed Deposit having weightage
6.53, 2" rank is given to the Life Insurance and Land Property having weightage of 6.20,
and 11" rank is given to the Government Bonds/Debentures having weightage 4.53.
Investors from Stage IV, give 1% rank to the Fixed Deposit having weightage 6.60, 2™ rank
is given to the Land Property having weightage of 6.27, 3" rank is given to the Precious
Metals and 11" rank is given to the Currency having weightage 3.67. Thus it is found that
investors from Stage III & IV are more aware about Bank Fixed Deposits, Life Insurance,
Precious Metals and Land Property.

Investors from Stage V, give 1* rank to the Fixed Deposit having weightage 6.40, 2™ rank is
given to the Life Insurance having weightage of 6.07, 3™ rank is given to the Post Office
Schemes having weightage of 5.93 and 11" rank is given to the Currency having weightage
2.00. Investors from Stage VI, give 1* rank to the bank Fixed Deposit having weightage
6.40, 2™ rank is given to the Land Property and Post Office Schemes having weightage of
5.27 and least rank is given to the Currency having weightage 1.80. Investors from stage V

& V1 are more aware about Fixed Deposits, Post Office Schemes and Land Property.
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Table 5.2.3.32
Investment Preferences of the Investors regarding Various Investment Avenues
Following table shows the Investment Preferences of the Investors regarding Various

Investment avenues.

Life Cycle Stages
S Stage 1 Stage 11 Stage IIl | StageIV | StageV | Stage VI
Ng Investment Avenue - o - N - N - N . -
. -l -
Il = 3 = ] et < =} ] [ © =
S| 2 || || 2|8 5|82 |&
1 | BankFixed Deposits {235 11 | 32 | 8 | 375] 6 | 42 {1 |48 (1 |46 | 1
2 | Post Office Schemes | 24 | 10 {2751 9 | 335 | 8 {3751 6 142 | 2 |385] 3
3 | N.S.S/NS.C. 34 | 8 1225110315 ] 9 | 42 38 1 4 14051 2
4 ﬁrl‘,’VF’de“' Fund/ 3707|325 7 | 35 |7 1325010]355] 6| 23]7
5 | Govt. Bonds/ 3050 9 |22 11| 26 |11]34] 090|413 [38]34
Debentures
Life Insurance 465, 2 | 4.8 1 147511 13951 3 {345 7 195} 8
Land Property/ .
7 Real Estate 43 15 | 42 | 4 4.1 4 1395 3.8 3451 5
Precious Metals/
8 Stones/Arts 44 44 1 2 4.2 3 1375 321 8 128 1 6
9 | Mutual Funds 44 | 3 1435, 3 1435 2 |385} 5 19| 9 16 | 10
10 | Currency 3816 1395 6 3.1 101155011 1.1 112411
11 | Equity Shares 47 11 | 42 4.1 513551 8119 1851 9

Source: (Field Data)

Above table shows the Investment Preferences of the Investors regarding Various
Investment avenues available. Investors from Stage I, give 1% preference for investment in
Shares having weightage 4.7, 2™ preference is given for investment in Life Insurance having
weightage of 4.65, 3™ preference is given for investment in Mutual Funds having weightage
of 4.4 and least preference i.e. 11" rank is given for investment in Fixed deposit having
weightage 2.35. Investors from Stage 11, give 1* preference for investment in Life Insurance
having weightage 4.8, 2™ preference have given for investment in Precious Metals i.e. gold
and silver having weightage of 4.4, 3™ preference have given for investment in Mutual
Funds having weightage of 4.35 and 11" rank is given for investment in Government Bonds/
Debentures having weightage 2.2.

Investors from Stage III, give 1™ preference for investment in Life Insurance having
weightage 4.75, 2™ preference have given for investment in Mutual Funds having weightage

of 4.35, 3" preference is given for investment in Precious Metals having weightage of 4.2
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and least preference given for investment in Government Bonds and Debentures having
weightage 2.6. Investors from Stage IV, give 1* preference for investment in Fixed Deposit
and National Savings Schemes having weightage 4.2, 3" preference have given for
investment in Life Insurance having weightage of 3.95, 4™ preference is given for
investment in Precious Metals and Land Property having weightage of 3.95 and least
preference is given for investment in Currency having weightage 1.55.

Investors from Stage V, give 1% preference for investment in Fixed Deposit having
weightage 4.8, 2™ preference is given for investment in Post Office Schemes having
weightage of 4.2 and least preference is given for investment in currency having weightage
1.1. Investors from Stage VI, give 1% preference for investment in Fixed Deposits having
weightage 4.6, 2" preference is given for investment in National Savings Schemes having
weightage of 4.05 and least preference is given for investment in Currency having
weightage 1.2.

Thus it was found that there was difference in investment preferences of the investors from
different Life Cycle Stages. Investors from Stage I prefer to invest in Shares, Mutual Funds
and Precious Metals. Investors of the Stage II prefer to invest in Life Insurance, Mutual
Funds and Precious Metals. Investors of the stage III prefer to invest in Life Insurance,
Mutual Funds and Precious Metals. Investors of the stage IV prefer to invest in Bank Fixed
Deposits, Naticnal Saving Schemes/Certificates and Life Insurance. Investors of the stage V
prefer to invest in Bank Fixed Deposits, Post Office Schemes and Government
Bonds/Debentures. Investors of Stage VI prefer to invest in Bank Fixed Deposits, Post
Office Schémes and National Saving Schemes.

It was conclude that the Investors of the Stage I are aggressive investors than Stage VI. As
the family responsibilities and future obligation are increases there is change in investment
preferences of the investors from different Life Cycle Stages. Investors become less risk

averse when they are shifted from stage I to Stage V1.
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Table 5.2.3.33 Investors Satisfaction about their Investment

Following table shows the Investors Satisfaction about their Investment

Life Cycle Stages
Sr. Investment Stage 1 Stage 11 Stage III | StageIV Stage V Stage VI
No. Avenues Wet | % | Wt | ¥ | Wet. | % | wgt | 2 | we | % | wet | ¥
Avg. & Avg, ~ Avg. o Avg. o Avg. & Avg. &
j | Bank Fixed 387 | 8 {387 (10480 | 6 | 520 1 |587] 1 |627] 1
Deposits
o | Post Office 3.87 380 | 11 | 420 | 8 | 487 | 5 | 547 2 | 520 4
Schemes
3 | NSS/NSC. 3.87 400 | 8 [ 440 | 7 |500] 2 [493] 6 |547] 2
4 g’I‘,’VF‘dC“‘ Fund/ | 500 | s | 440 | 6 |s00| s |48 6 |527] 4 | 520
s | Govt.Bonds/ 1, o0l 5 | 400 400 | o | 427 9 533 3 |507] 6
Debentures
6 | Lifelnsurance | 6.07 | 1 | 533 | 1 |58 | 1 [493] 3 {500 5 [427] 8
7 | Land Property/ | s 051 5 14871 5 | 540 | 3 | 493 473 | 8 | 533 3
Real Estate
. Precious Metals/
8 | grooa 5271 4 15271 3 5731 2 {467 7 | 493 4.40 | 7
9 | Mutual Funds | 5.47 5.33 513 | 4 | 4.67 407 9 | 3931 10
10 | Currency 3.87 4131 7 {373 111140010400 10400 9
11 | Equity Shares | 4.80 | 6 | 5.07 | 4 | 4.00 333 | 111|387 11 ] 3.93

Source: (Field Data)

Above table shows the Investors Satisfaction regarding their Investment. Investors from
Stage I gives 1® rank to the Life Insurance having weightage 6.07, 2™ rank is given to the
Land Property having weightage of 5.47 and last rank have given to the Currency having
weightage 3.87. Investors from Stage II gives 1% rank to the Life Insurance having
weightage 5.33, 2™ rank have given to the Mutual Funds having weightage 5.33 and last
rank have given to the Post Office Schemes having weightage 3.80.

Investors from Stage III give 1% rank to Life Insurance having weightage 5.80, 2™ rank have
given to Precious Metals having weightage 5.73 and last rank has given to the Currency
having weightage 3.73. Investors from Stage IV give 1* rank to Fixed Deposits having
weightage 5.20, 2™ rank have given to NSS/NSC having weightage 5.00 and last rank has
given to the Equity Shares having weightage 3.33.

Investors from Stage V give 1% rank to Fixed Deposits having weightage 5.87, 2" rank is
given to Post Office Schemes having weightage 5.47 and last rank is given to Equity Shares

having weightage 3.87. Investors from Stage VI gives 1% rank to Fixed Deposit having
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weightage 6.27, 2™ rank is given to National Savings Schemes having weightage of 5.47

and last rank is given to the Equity Shares having weightage 3.93.

Part IV

5.2.4 Testing of Hypotheses

This part contains the Analysis of details about hypotheses testing. Researcher has set
hypotheses on -he basis of Life Cycle Stages and Investment Pattern.

Hypothesis set to test was,

Hy Investment Pattern of the Individual Investors does not change over various Stages in
Life Cycle.

H; Investment Pattern of the Individual Investor changes over various Stages in Life Cycle.

To find out the relationship between Life Cycle Stages and Investment Pattern, respondents
were asked to rank their preferences on a five point scale. The ranks were ascertained by
obtaining the weighted mean value of the responses. A hypothesis is tested by using

Spearman’s Rank Correlation Coefficient. Results are shown in the following tables.
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Table 5.2.4.1 Spearman’s Rank Correlation Coefficient between Investment Preferences by
individual investors of different life cycle stages
Following Table shows Spearman’s Rank Correlation Coefficient between Investment

Preferences by individual investors of different life cycle stages

Life i Life Cycle Stages
Cycle | Particulars
Stages Stage I | Stage Il | Stage Il | Stage IV | Stage V | Stage VI
Correlation Coefficient 1.000 .818 .682 -.136 -.818 -.764
Stage [ | Sig. (2-tailed) . .002 021 .689 002 .006
N 11 11 11 11 11 11
Correlation Coefficient 818 1.000 891 082 -.627 -.609
Stage I | Sig. (2-tailed) .002 . .000 811 .039 .047
N 11 11 11 11 11 11
Correlation Coefficient .682 .891 1.000 409 -.309 -.309
Stage 1T | Sig. (2-tailed) .021 .000 . 212 .355 .355
N 11 11 11 11 11 11
Correlation Coefficient -.136 .082 409 1.000 .500 564
Stage IV | Sig. (2-tailed) .689 .811 212 . 117 .071
N 11 11 11 11 11 11
Correlation Coefficient -.818 -.627 -.309 .500 1.000 936
Stage V | Sig. (2-tailed) .002 .039 .355 117 . .000
N 11 11 11 11 11 11
Correlation Coefficient -.764 -.609 -.309 .564 936 1.000}
Stage VI| Sig. (2-tailed) .006 .047 355 071 .000
N 11 11 11 11 11 11

(Source: Compiled by Researcher)

The above table depicts the Spearman’s Rank Correlation Coefficient among the Life Cycle
Stages of respondents. For Testing of Hypotheses, Spearman’s Rank Correlation Coefficient
is used. The correlation coefficient is different at various life cycle stages. There is Fairly
High Degree of Positive Correlation between Stage I and Stage II with correlation
coefficient of 0.818. It means the investment pattern of investors from Stage I and Stage Il is
almost similar. There is High Degree of Positive Correlation between Stage I and Stage 111

with correlation coefficient 0.682. It means the investment pattern of investors from Stage |
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and Stage III is similar. There is Low Degree of Negative Correlation between Stage I and
Stage IV with correlation coefficient of -0.136. It means the investment pattern of investors
from Stage I and Stage IV is different. There is High Degree of Negative Correlation
between Stage I and Stage V with correlation coefficient of -0.818. It means the investment
pattern of investors from Stage I and Stage V is much different. There is High Degree of
Negative Correlation between Stage I and Stage VI with correlation coefficient of -0.764. It
means the investment pattern of investors from Stage I and Stage VI is much different.

There is Fairly High Degree of Positive Correlation between Stage 1I and Stage III with
correlation coefficient of 0.891. It means the investment pattern of investors from Stage II
and Stage III is similar. There is Low Degree of Positive Correlation between Stage II and
Stage IV with correlation coefficient of 0.082. There is High Degree of Negative Correlation
between Stage II and Stage V with correlation coefficient of -0.627. It means the investment
pattern of investors from Stage Il and Stage V is much different. There is High Degree of
Negative Correlation between Stage II and Stage VI with correlation coefficient of -0.609. It
means the investment pattern of investors from Stage II and Stage VI is much different.
There is Low Degree of Positive Correlation between Stage III and Stage IV with
correlation coefficient of 0.409. It means the investment pattern of investors from Stage II1
and Stage IV is somewhat similar. There is Low Degree of Negative Correlation between
Stage I1I and Stage V with correlation coefficient of -0.309. It means the investment pattern
of investors from Stage IIl and Stage V is different. There is Low Degree of Negative
Correlation between Stage III and Stage VI with correlation coefficient of -0.309. It means
the investment pattern of investors from Stage III and Stage VI is different.

There is High Degree of Positive Correlation between Stage IV and Stage V with correlation
coefficient of 0.500. It means the investment pattern of investors from Stage IV and Stage V
is somewhat similar. There is High Degree of Positive Correlation between Stage IV and
Stage VI with correlation coefficient of 0.564. It means the investment pattern of investors
from Stage IV and Stage VI is somewhat similar

There is Fairly High Degree of Positive Correlation between Stage V and Stage VI with
correlation coefficient of 0.936. It means the investment pattern of investors from Stage V

and Stage VI is almost similar.

- Shivaji University, Kolhapur 110



K.B.P.LM.S.R., Satara , M. Phil. Dissertation

From above table, it was concluded that Spearman’s Rank Correlation of Coefficient is
changes over various Life Cycle Stages i.e. it is shifted from High Degree of Positive
Correlation from Stage I to High Degree of Negative Correlation at Stage V1.

It can be seen that Investment Pattern of the Individual Investor changes over Various
Stages in Life Cycle. Hence, it is concluded that Null hypothesis is rejected and alternative
hypothesis is accepted. It is seen that Investors of the Stage I are aggressive investors than
Stage V1. As the family responsibilities and future obligation are increases, there is change
in investment preferences of the investors from different Life Cycle Stages. Investment

Pattern of the Individual Investors is shown in the following table,

Life Cycle Stages
Stage I Stage I | Stage Il | StageIV | StageV | Stage VI
Sr. No. | Investment Avenue - - - - - -
S| E| 8|5 S5 815188 §8 ¢
= % = 7 bR -1 = | & = R~ = &
1 Bank Fixed Deposits | 235 | 11 | 32 | 8 {375 6 [ 42 | 1 | 48 | 1 [ 46 | 1
2 Post Office Schemes | 24 | 10 {1275} 9 (335 8 |375| 6 4.2 2 1385, 3
3 N.S.S/N.S.C. 34 8 122511013151 9 4.2 38 4 14051 2
4 grg‘;de“‘ Fund/ 3707 1325|7135 7 |325010]355| 6 |2317
s | Govt. Bonds/ 3050 90 |22 1126 111349 413 ]38! 4
Debentures
6 Life Insurance 465 | 2 4.8 1 14751 1 13951 3 1345 7 | 195 8
7 | Land Property/ 431 5 | 42| 4| 41| 4 |3095 3.8 345 5
Real Estate
Precious Metals/
8 Stones/Arts 4.4 4.4 2 4.2 3 1375 3.2 8 2.8 6
9 Mutual Funds 4.4 3 (4351 3 1435] 2 |385| 5] 1.9 9 1.6 | 10
10 Currency 3816 (3951 6 3 (1018510 L op1r 12 )1t
11 Equity Shares 4.7 1 4,2 4.1 5 13551 8 1.9 1.85 1 9

Source: (Field Data)

5.3 Conclusion

This chapter contains the data analysis and interpretation. Data was analyzed with the help
of MS Excel such as various tools like ranking, mean, weighted average, percentage. For the
purpose of findings an association between the stages in life cycle of individual investor and
investment pattern, Spearman’s rank Correlation Coefficient was employed with the help of

SPSS.
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