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PROFILE OF TELEVISION INDUSTRY

Television is the most important and interesting
inventirn of 20'th century, Because of television, maen's
hidden desire of cgnturies has been fulfiled, One could
see a programme sitting in one's roém comfortably that too
which is far away from him,

Max Flezner, a journalist had written a fantacylin'
1892 about ‘telectroscope' and through that instrument
drama, opera, important events, lectures, variety‘of seens
and games could be seen, This was an imigination of Max
Flezner, so he gave the name as 'te;eptroscope’,i To make
this imagination to reality it took many years to the
scientists. Even it is said that the 'Rivyadristi’'(insight)
of 'Ganjay’ in 'Mahabharat' oiven by 'Maharshi Vvas' is

the eariier concept of television,

Experiment to preoduce images with the help of light
and shade hac started as early as 19th century. The first
break-through came in 1926 when John Boird showed images
of moving human faces at 'Boyal Institute of London”,?
Further experiments in this regard were interrupted with
the second world war, By the end of 1940's most of the

principal cities of Europe and U.B.A., television stations
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were in operation., On 20th Sept.1929, the first black and
white programme was telecast frnm 'Baird Studio' at Londen,
The first colour telévisién programme was telecast in 1953
at Newi¥ork. By the end of 1955 most Europian countries
were linked to each other by televisicn network, Europe
and U.5.A. began to exchange telecast with the help of
satellites in 1962,

Tglevision in India

4

Government of India decided to start experimental
telecast at Delhi, when PhillipstilIndia) offered a tranfmitter
and UNBSCO offered a grant of money. The first television
transmission was aired on 15th Sept.i?ﬁ?.a Afterwards the
progranmes were telecast just twice a week for one hour
and were rceceived by 21 community sets, By 1965 a ragular

daily transmission from Delhi was availsble,

In 1969 NASAUSA{National Aeronautics and Space
Administration - U,S.A.) and Department of Automic Energy
{(India) made an agreement regarding the satellite tglécast,
then the ATS-6 (Application Technolegy Satellite ~ 6)
launched by U,5.A, in 1974 was made available to India for
this purpose for daily four hour programme, Some 2400

receiving sets in 2400 villages recelved telecast directly

3, Facts For You - (Monthly) - April 1984 -
Page 20.



from the satellite.4

Meanwhile in 1972 Bombay centre was opened, In 1974
Calcutta, Madras, Lucknow centres were startoed. Commercial
television commenced in 1976 dnd in the same year television
is sepersted frem 'All India Badio' and becawe an independent
media under the Ministry of Information and Broadcasting

called as 'Docrdarshan',

India’'s space efforts passed another milestone, on 9th
June 1981 as it's satellite 'APPLE' went 4nto orbit, taking
the country to the doorsteps of an independent satellite system .
At present INSAT-1-B links the whole country in its network®

Television became extrsmely popular all over the world in
the very short period of time on account of the fact that it
combined sight and sound, It has all advantages of Radioc and
Cinema and could be viewed in cnmfcrt_and privacy., Television
programmes are telecast in the developed countries over gseveral
channels throughout day andlate night. People have became
adicted to television, They have started calling teleQision
as 'Idiot Box', Television can prove tremendéusiﬁy important
in building relations among nations and became very important’

media of communivation,

R
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in 1981, Govt., of India started coleur {ransmission on ;
'Doordarshan'. Govi. allowed te import colour television séts
for ASIAD-1982, Within a year, Indian manufacturers entered
the field of colour teleeision, Change have also been noticed’
in television sets, From the earlier 'valve type sets' to hhef
latest 'solid state', flat surface tube (FST), horizantzl to |
vertical models, FST, Tinded Square Tube, Remote Contro, Picﬁure
in picture, Three Vimentional ,pojection are the iatestinven%iozs.
Innovations in telsasvisions are taking ﬁlace élmcst every dayé
Along with these modificatioﬁé in television sets, vid@owvirﬁs
has also been spreading., Video Cagsates Recorders and Video

Cassate plavers have become order of the dav. i

Television Industry in India

The television industry of . India ccecupies a place of pride
in consumer electronics sector of this industry, It contribuies
71% of the total production in consumer electrondcs sector.®
The term'television industry' includes every sphere of activity
related to television from resecarch laboratories to television
receiver manufacturers, It includes manufacturers of television
sets, transmission of programmnes, production of television

programmes, sale of TV sets, and other related activities,

6, Facts For You ~ op. cit, - Aug. 8% - Page 38
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The present study, however focuses on the marketing activities
of Television set manufacturers and sellers,

In the early phase of develepment of Indian Television
Industry, between 1969 to 1972, the Indian manufacturers
entered into collaboration agreements with foreign manu€acturers.
Two decades ago, when three companies permitted to siart the
Black & White television sets, no one has imagined that the
TV industry in this country would blossom the way it done
today. In 1969, all the four companics manufactured only few
thousand sets, But in 1988, TV indusiry manufacturéd 4,40 mi-
1lion Black & White sets and 1,30 million colour TV sets,
Govt, had issued licences to 500 companies {for the manufacture
of TV gets, Out of them only ten percent i.e. 50 of them are
in existance,’

The television industry received a tremengdous- Filip in
1981, ¥hen the Govt. announced its plan of expansion of relay
tranemitters in the country and also introduced colour transe
mission,

The gradual increase in the production of television
sets is as follows,

TABIE NQ, 1.1

Annual Production of T.V. sets in India

Year 51 cms B&L 36 cms B&% 51 ecms Total
v TV CIv '
1970 12500 - - - - 12,500
1971 16,000 - - - 16,000
1972 31,000 -- - - 31,000
1973 75,000 -- -- 75,000

<o (Table contd, on next page.)
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Year 51 cms B&W 36 ems B& 51 ems Total
v TV c1v

1974. 76,000 - - 76,000
1975 97,000 - - - 97,000
1976 1,41,000 - - - 1,41,000
1977 2,389,000 - - -~ 2,300000
1973 2,70,000 - - - - 2,70,000 !
1979 3,121,000 - - - - 3,11,000 |
1980 3,70,000 - - - 3,70,000 |
1981 4,35,000 - - 305000  4,45,000 i
1982 5,70,000 .- 70,000 6,40,000
1983 6,60,000 - 50,000  7,10,000
1984 8,295,000  1,75,000 2,980,000  12,80,000
1985 13,60,000  4,40,000 6,895,000 24,85,000
1986 13,30,000  8,20,000 9,00,000 30,580,000
1987 14,25,000  17,75,000  11,00,000 43,00,000
1988 16,00, 000 jzs,oo;oco 13,00,000  57,00,000

Source : Facts For You - Aug.1989 Page 39,
Table 1.1 indicates the production of television sete .
In the Ba¥ ségﬁmen‘t ‘production inc:;v:esed tremendously. From bhe
production level of 12,500 sve"ts.:the industry go rapidly teo f
register output figures of 44 lakhs B8Y sets. Particularly in
the 14" BRW cegment it is secen that production level has been
_increased from 1,75,000 sets (1984) te 28,00,000 sets (1982)
in just five years,In the colour TV market, industry grew ra-

pidly, From the production level of 10,000 sets to 13,00,000
\
1



sets in just eight years, In 1988 Television industry registered
growth of almost 923% in B8Y televisions end 12,900% in
colour television set from 1981,

But growth rate in the colour telewision market is falling,
From the 472% in 1984, it fell to 139% in 1985 to a paltry 15%
in 1988’,

With more and more companies fighting for anm extra inch
in this dwelling market, profit margin come by 75% in the per-
jod of 1988-89, The estimated domestic demand grewth rate is
not solely based on new addition but alsoc on the replacement
demand. It is said that 40% of the sets manufactured in 1983
need replacement in 1989, The normal life of picture tube var-
jes between 6 to 8 years, Due to heavy duties, TV sets becoming
costly, A FST model (Colour) on an avarage between B.12,000
to ks, 16,000, the same available in Kores, Hongkong, Singapore
at just half the price., The Govt. is responsible as its levies
contribute to 50% of the total cost. It is expected that during
the eighth plan, the televisicn}industry will manufacture

various as follows,

TABLE Ng,|.2
Estimated demand profile of television for the Eighth plan

(in million)

Item 1990-91 199192 1992093 1963 -94 106495
BSW TV sets 5.5 6.0 6.6 T3 8.0
CIV sets 2.0 2.5 3.0 3.5 Aop

Source: Facts For You - Aug, 8254%?3 B\

7, Chaki Tapan ~'Ready For Boom Time'
The Illistrated Vieekly of India (VWeekly) Dec, 24, {
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The draft document menticns that the production of
colour television sets expected to increase every year 51lakh’
sets during thé eighth plan,

A hearteniné feature of television industry in India #s
the policy of Govt, in reducing dependence on foreighn -
suppliers, The process of indigineous manufacture has been |
almost completed with the attainmént of 100% self‘sufficiency

in the mandfacturers of television tubes,
TABLE 1.3

Tsable showing annual increase and decrease in the
production of Television sets

Year Production Increase Production Increase
& BRY TV
(lakh) Decrease (1lakh) Decrease
% %
1980-8% 0.10 . - - 4,40 - -
1981-82 0.70 608,0 5,7 30.0
1082-83 0.50 28,6 6,60 15.8
1983-84 2,80 460,0 10.00 75.4
1984-85 6.80 142,.8 18,00 80,0
1985.-86 8,50 25,0 21,50 19,4
1986-~-87 11,00 ?9,4 32.00 43,8
1987-88 13,00 18,2 44,00 37,5
198889 11,50 ~11.,5 41,00 -7.0
1982=90 10.50 =8,6 38,00 =7 o3
1990-91 8,00 «23,00 33,00 =T7.,8

Source: 'Daily Pudhari' (Marathi),
dated 1lth Sept. 1901,
Suppliment page 1,(Home appliances)



Table No.\l.3 indicates that the annual preduction
of television sets is decreasing from the last three years.
Due to the heavy duties , cost of televizion im increasing

vhile the sale is deccreasing.

As per the survey reports of 'Nationsl Counsil of
apnlied Economic Research! the consumers of electronic
entertainment equipmenis has benn increascd from 4,20 crores
to 9,10 crores from 19%0. The rate of increasc is 600.52 %
in Two-in-cne's, 800,53 % in V.C.R. and V.C.P. and 300,09 %
in televisions. Comparing to these other‘two equirments
8

the increase rate of televisions is very low,

Problems of the Television Industry

The main problen facing the industry is competition,
cut-throat ag well as unfair. The Govt. had issued licences
t0 300 companies for the monufacture of television, But only
50 companies can compete and survive. Practices like giving
long tern credit teo dealers, time bound skills for the dealers,
selling on consignment, unhesliny advertising are some examples
of such competition, The another problem is heavy duties imposed
by the Govt, This isﬁurt%ng'the poor man most. Today television
buyer iz the ooy man, Bui since 19894 television has been
considered as 8 luxery item and levied heavily. The Govt. &

should veview its taxation policy, There is a general view

8, 'Daily Pudhari'(Marsthl) - dlthitept, 199i, -
1

Suppliment (Heme Appliances) = Pagesio,
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that demand for television sets is seasonal. There is a

gap between demand and supply in the busy seasons. World
wide TV has been seasonal. Ppor purchaser has deffered

this purchase towards ‘Diwali' time when he would get

bonus. The manufacturer should need to reduce the production

duriﬁg the summer.9

Television Busdness in Kolhapur City

There are about 100 television dealers in Kolhapur
city.lo In 1978, 'radio dealers' in Kolhapur city established
an institution named, 'Kolhapur Radioc Electronics Dealers
Association'. At present this association is chiefly
known as 'IV dealers association'. It has 78 members
mostly TV dealers, Some TV dealers are not members of the
association, About 35 members of the association are
'main dealers' or 'distributors' and the remaining are
sub-dealers or retallers,

Televisions are distributed through two channels,
These are as follows :

Channel I

Company ==m==e=- » Main Dealer/Distributor —www- >Lonsuner

Channel 11

Company «w==e-=--» iain Dealer/Distributor
Sub Deslers/Retailers

Consumer

$, Facts For You =~ op.cit. = Pabe 41,42,

10.Kolhapur Radio Electronics Dealers Association,
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- In . Kolhapur city, televisions are distributed through
both' the channels,
- Definite. information about the sale of television

sets in Kolhapur is not available. However according to
thefPresident*lKolhapur Radio Electronics Dealers Association'’
about 500 TV sgts $o0ld monthly in Kolhapur city and suberbon
area, Out of t%esg 200 are colour sets and remaining are
bl?ck and white sets, The moﬁthl& turnover is approximately
%.20,00,000 in ¢olour sets and %.15,00,000 in black and
| whiée sets, 1! o ‘
o Similarly, definite information about the 'markst
leadér' can not be obtained, Every company and dealer
exagéerates the figures of their sales, 3ecausevof cut-throat
" competition ameng the companies, true figures about the

saleé do not' come out. However in Kolhapur city the

folibwihg Erands are’ﬁa#két leader. They‘aré"videocon',
'‘Onida', 'BPL-INDIA',f'Optonica', *Phillivison’,'Crown'etc.
, About two-three years ago, 'Crown' was leading brand in
B&W’ségment. Now 'Videocon' has taken it's place, Nowadays,
‘tough competition between 'Onida' and 'Videocon' is

experienced in colour 'tegment.

o

A
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Problems of Television Dealers in Kolhapur

Following are the main problems of the television

11, ' Kolhapur Radio Electronics Dealers Association.

Oﬁ;cit;
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dealers in Kolhapur

i, Tough competition among the dealers is experienced
in Kolhapur, Dealers are trying to effect sales maximum
television brands at as low price as possible, There are
main dealers of the same company distributing televisions
in the city. For example *Onida’ brand is distributed by
% main dealers (Authorised Dealers) in the city. So there

is keen as well as cut-threat competition among them.

L)

2, In television industry profits are very megre
compare to the immence investments required, Because of
raising prices of the televisions, investment has to bo
made cn a large scale. Advance payments has to be sent to
the companies for the sales of every IV set. The televisions
of the companies giving credit facilities do not sclid

sufficiently due to the negative brand image.

3. After sales services is an important problem vhich
the dealer have to face, In this respect dealers are
completely dependand upon the company technicians. Custemere
have no access to the company. Because of the negligence
of the companies, the dealers have to suffer. In the matter

of all the repairs, customers hold the dealers responsible,

4, New companies which penetrate in the market can
not give 'after sales sebvices’® because of their rare
sales., In casce of such companics consumer experiences
difficulty in ge:ting spare parts., However in this matter
the deslers are held responsible. Many companies enters in
the market and after some pericd thrown out of the market.

For example "Lotus', "Warna','Cosmic','Nagpal'y'Orson’
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'Empire',’Jetking';’JK','Gensis' etc, are the brands
thrown out from the television market. The responsibility

of repairing the televisions of these brands lies upon

the dealerxrs,

5, In Maharésfra, sales tax and other duties are
more than that of othei states, TV sets are cheaper by
about B,500 té k,800 at 'Nippani'*'Panji', 'Belgaum'
and ot@er places in the neighbouring states near Kolhapur,

So customers prefer to buy them at these places.,

'6. There is saturation of shops, brands and
dealers in the television market of Kolhapur, This is

affecting the sales day by day.l?

LR

¥2. Kolhapur Radio Electronics Dealers Association,

" Op.cit.



