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4.1 FPERSOMNSL &MD FaMiLy INFORMATION.

2.0 ABE s

The worting effroiency and capaclily of the seller
mnstly depemds upon the age. 1% 132 2 presdominanid factor

in e wovrking capacaty of vegebable sellercs,
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The boral respondents asve classitied vndee four age

geoups viz 20 o 30 years, 30 o 40 years, 40 o 50 vaars

and B0 years and above.

A olose look 3% bable 401010 prvsals the following.

1. TOub of 2 tobal neamber of 30 respondents only 3
hhelong o fthe ane group 20 o 30 ywaars. The perocenbage

worke oul ko be 10,
2. The numbar of sellers wn bhe age group of 30 o 40

viears 1 17 and bhe paroonbvags bs 440
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Z. Sallers helonging ta tha ag2 group of 40 o 50 are 10

-

in nuaber and theie percentags 15 I35,

4. Nissbee of m2llsrs wn the ags greoup o2f  above B0
yeavrs 16 5 snd thisre perocentzge o bhe Lobal s 1&.47.
Feom bhe above data 1t is nisar thay there arve arivae

parbicaipgalion of young bLlosxd asn the nweber of bhose beolw

20 waars amnd thoss above 5C are limibad.

b. RELIGION AND DASTE ¢

Veapetable sellers ocomes from almost  svery csle  and

there 15 09 2xoapiion in general that parcrbaicular vasba has
iR Lthe freasdom Lo wimen, for jobs aubeide the

Family.

YOELE WO, 4.1.2,
CASTE STRUCTURE OF THE RESPOMDENTS
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ia Table HMo.

LeB,
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samp lae raspondend

4.1.2 desonsbteatbes
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that wmazoriby of

atouy 40 % helomy o Maratha Dasbe.

Out  of Yatal nawber of 30 cespordents 12 belong
o the caska nf wmaratha.,
2. The numbeae of ousiim sellers is & cank nesxi and
their paroantage s 20,
T Khoshil, Harijans, Tels, Dhor are egual wikh 2
2ach and their perosnbage fo the boital s LHWA7 =ach,
4. Fumnbhary, Bavli, Dhangar, Chamihar are alen squal
witkh 1 each and the percentage is 3Z.07 2aah,
Iy ds clear from table Mo. 1.2 thav 40 ¥4 of  Lhe

raapondanis halong o dhe wpper oo

= middle casbe ond remaining
halang Yo the Lower sashkes,

mhas,

D peeocent belong bo

4 % ot the raupondents

Thus, 1% 15 savistackory ithing that, there are nob
rasbricbions of a parfizolar oste foe acospiing Yhe  Jobs
rsbside the family. Eronomic conpolsions push  bhe upper
wanke, eowman as well to kake wup this business,
£. RESIDENCE

Mowssaing 14 closely rvelabed wibh the health of bhe
sellera. I[% orsates he2alih, «2fficisncy and wmalfara of  bthe
arllera. The aspechs booched ars the owneship, noabhere  of

romens, facilibres, elbo. .
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ToELE SHOWING THE DISTRIBUTION OF HDUSES ACCORDING

5, IO OWHMERSHIP, TYPE MD. OF RODMS
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The abows tabhls sbows tha®t the todkal houssholds

oy

7h.E7 W hasvirg there osn hiouvses (22 respondenysy gnd only

%,

DL.TT Y% fraspomdant s ) howsahold bhas reobed house,

For bhe suevey bthe houses were classi fied an bo bwn
wipes t.e. P & d Kacha. Table Mo, 1.2 shows 3 o f iha
twpes L.e. Pakba anvd Kachao Table Mo, 12 shos Phat of &he

ey L]

Fobal howvsesholds 20,033 % (7 noambees ) houss hold having

Kamha howse and 745067 haviog Pakka housae.

the data regaccding the coom wise anadlysis  men-

Lioned in the tabls Moo 1.3 showms bhaly,

1. in single room categary of bhe mobzl 7 households

25.57 % having kachsz housa shale 71,42 % having pakha house.

Y having

o

2. Tn bwo room cdbeqgory V7 houvsshold, JB.44

kacha house shile 41794 8 hawaing pakla hausa,

Argd in the bhree room catsgoey of bhe tobzl 10 hovse—
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holds (100 %3 having pakka houses,

From +the above anzlysis 1t 1s meen bhab most of  the
wagakable sellisrs have Yhelr owmn housses and arse living n
paklt a hovee. This 1s due Eo the fact thalbl amany of bhe vege—
table sellaes originally hail from bthe oibty. Only fam  mem—
bers/reapondents  are living in rented houvsas because  Lhey

hravs n=wly comse from oufside places.

TABLE 4.1.3

TABLE SHOWING DISTRIBIT (0N 0OF HOUSE ACCORDING TO FALILITIES,

NI ITEM FPERCENTABE
YES N YES Mo
V. Elechvric 1light 2% 07 Thoba? PN
2. Tap water 19 15 DO GD B0 00
T Latrine/Toilet IS 20 F3.3E3 bbb &7
i. The sbove Fable Mo. 4.1.4 ahows bhst of the tobal

househnlids 76,467 peroent have lighbing as against  23.33 per

cent of household who have no JTighba,

2. Ik 15 obsmevrved from bthe above btabile Liab i DO %

af kthe respondents house bap waker facility is availahls and

in 30 per cent of the rvesponen®t’'s house (v i1s  nod avail-
ahle. Puabliz bap vs bthe source of waker for such raspomd-

EMNYTE.

Thus, as  regards  Yhe howvsing tacililiem, nows

srivabinn s changad far the betber, Hosbt of the respond-—
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ante are having sleoiric Luaghi, tap water and lavtrins/btoilel
facriltibern.  Only ftew respondents are nol having sufficieny

hovazing facilifies, Sa it should bes aeprowvaed,
D. EDLIDATION

Edusmation 315 one of hhe most important ndicator  of
smzial devalopmant. (¥ s one of the fackor smhich affanmis
demngraphic  behaviour by deciding on mavrvaigs, ferd:lity,

woarkaliby sbo.

Educration cescerved debermines Phe oveer 211 wall baing

and conterbubtrong ko the family and o fthe socieby.

TABLE MO, &£.1.35.

EDUEATIONAL LEVEL OF SELLERS.LEBI
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A olose look ab bable Mol 40103 reveals bthe foalloming.

i. Oulb of a btotal nuaber ot 390 rsspondesnis 15 (50 W

ars 1lliterate.

r

- 31 reespondents (J&47) have completsd praowarvy
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widiezmation,
3. HBng  only & (A3.30 respondents have complebsd

seosandary adumation.

& There are no vaspondznls vho have complsied Higher
sacond ary edumabion,

Thus  bthe libsvacy pevcasnbage of DO Y These [Jibkervales
could  and sonftinge bhewir sducalbion for sowooomis and wnade-

guacy ot sducabiansl facelsbies. y

I% 13 not surprising that many of bhem are 1llik-
gralbe moveogver, the tradsblional value syshkem 1n our  sooieby
dass nont allow for any snsouragemsnt fnr wmproviog femals

Tiberary.

E. ABULT EDUCATION

fdall  education has an lapoviant role o play  in
bhe development of wndivudual.  The people have b provoded
“whills, wo that bthey could beep there Jobs angd impeove bherr

paaliby of lrfe.

JAPLE NBD. &.1.5

TABLE SHOWING THE DISTRIBUTION OF REEPONDENMTE

ADCORDING TO AWARMESS OF ADULT EDUCATION

Gr  REGFONSE TOTAL N, OF RESPONDENTS PERCENTAGE
M)
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Table HNo.d.i.h4 shows that 19 oud of 20 raspondasn

&

5
ronstituring &2.43 per vent of khe botal are awave of tbhe

fBadult edoecation prograras.

Bz againast only L1 owibh 346067 pee renk o whn oave  nol

amare af tha proageanas,

From bthis analysis it can be geasvrslised bhat bhe Audli

raducabtion daparheent has enterad the 1ife of majoriby 3 f

wallers angd has made signyticany conkriboation.

But in  supresy 1L 1a obsarvaed that total of ihe G

respondents, none has psrisicipaled i

3

sedullb adwcation. They
navwa po bime Yo lsarn new skill. Bubt bthey showld parfioi-

pakts 1n hie schems.

F. MARITAL SIATUS

Yy 7 well bnown the merital sbabtus relabtes §avrge-
ly with  the populabion growih. 1Y 18 oguibs nabuaral thag
e  educabion  angd  eoploymsnd ot soaen which gives some
2zoppamis wvispendentce Lo Ythem and affscy ¥heir overall 1life
wibuation. The wducabtion espacially the higher educabion
halps wn 1acreasisg the age of warriage. Similarly ab least
sone eriszabed women sael paploymsnt befoes gebbing mareied.

This  alsc

w

indirectly heips n a furchepr advanon in Lthe  ange

a2k marrisge.

~I
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TABLE ND. £.1.7

HMARITAL BTATUS
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Table Mo, 4.31.7 demonstvrates bhad ot Fthe btobsl pa-
spondants 30 one (1) fewmale ssller wmith T.33 % 13 unmareisd
0 sellere wilh A&.HT % gre marvied and peroentage of window

L)

hag ay 20 % their number ars 4. shile only 5 meamberz  wmibh

10 % ave divorase.

Observations  show bhal marrages Yake place egarly in

sl familiss.

n  the saeplie & ware found widows, who have Lo earn
Lhaere e bread nos only far themsalyaes bhul alsa for thear
vy ldren. These temals wellers generally are fownd Lo beg

hard workiog.

Davoroes  women, ol have Lo earn bthelr own  besad by

Ehiszs business.
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Fapity

Family is  the bassic wnib of socisby. Benerally the
family 13 identified whers ab leash 2 persans are Living
ugebhar dud heave same -ingd of bangd or blood relatson. Thes
famxly axkeands the widaast angd comprshansivve pratechion and
assistance to  i1te membare for their menbal, phyvsicza! and
payvoehnlogiesal growth. A& child feom a stable and supporbive
fam:ly bacbkgrounsd hes bebbar chance o develap Inkto 4

heaxlbthy and happy homan beamg.
B. MEMBERE IM THE FOMILY

fhe rnumber of memberes in bthe family has an mporitant

hmaring on the social azmaresnass of the respoadenis.
TABLE ND &£.1.8

FAMILY MEMBERS DF SELLERE

MEMBERS W FamTLy WO, OF FaMiLyY PERCEMTARE
UHOUSERDLDD
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claswi1fied wonder four olass wvige bhelow 1 o

P
t

memhers, o o b membersy, 7 Eo 12 mesmbers and 10 members aad

abhove.  Table rewveals ths folliowing.

e

1. Bt ot a2 tmtal households S0 only 1 (03,37 %y
houserealds balong o olass af 2.

.

1

e Datarl st bhat &0 % of households havae 2 ko &

343
tH

wembera,

e Thevrge are % households Lefjong ko 7 ko 10 class.
4. Only 2 housshold belong o the howusshold size of

abowe 10,

It g gensrally assused that poor  fseilies wilhn

{]

ignorance  and lsck of planning bend to be larger 10 siza.
Howmsver, the present study shows that though from the  lower
range of socisbhy, many sellers have soall families. (b may

lhe becauvse 2f the sepoasdre Lo Lhe urban Life.

H. PATIERN OF FAMILY

Wikt  bhe gradoual social chang2 1n the  tamuly Jivieg

zyaham from Jownd o nusclesr Eellers houssholds, also aplid

trom goint on favoue of noclesar systee.

Ty

Ty
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IOPLE NO. £.1.%

TABLE SHOWING DISTRIBUTIDN OF FAMILY ACDDRDINGE TO

PATTERN
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M. PATTERN ML OF FARMILY PERCENTABE

e T e e Y O R S ™

1. Joint Faazly 1o B3
2. Munlsar Family 14 44 . A7
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Table 4.1.9 demonsbtrates bha¥ oul af 30 households, 14

o emgs

familigsn (83,77 percent) are joint families
And remainsed 14 abouil 44.47 per cant arse mulear family.

Fram khe bable, 10 & clear that woorse  familiess  ave
Jownd famrlisms, dhavrs 1z oo-oparabion and undersbanding

bBatwean tamily membeirs.

This indicates  that the veagelable sellers come from
hokth Yypes of faailies. Boal fhe domatant nuabaer of sellars

s from jownd family background.

It is alsa nobe warbkhy that wmany of fhs #llers zlad

o

Tive i nuclesr families revealing the changes tThat 35 taking

placsa.
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I. ATTITURBEE OF FaMILY MEMBERS

The sellevs ars in the roles damonding their  sbsence
from fviee far g oonsiderable peraod of bime par odas, Binme
baey are sarniteg for Fhe tamsily, 1t was necessary o koo

tne athifades of theiv family wmawbers aboud their jabs.

Th iz sesan bhat, z}) the respondents g2iting  fevour—
able szuppory from btheie family sembars  and arse also oo-
operabrive gad have cecongnised Lhese conbteibokbion bo Family

BR R4 ] N

J. DPINIDHW ARDUT THEIR CHILDBREWN'S DECUPSHTION

The position of wamsen sas 3880 38 bsing srusial o LThe
position of young children. Beczuse Lhey are khe  ones  who
work  onre  closely wibth childesn. %0 1t mas  nacessary o
briewy  bhe opinion ot femsle sellevs zboot  these  chaldesn

oy akion.,

TA&BLE WD, £.1.30

BISTRIBUTION ACCDORDING T8 CGPINIDN ABDUT ACLEPTANCE OF

SaME DECUPATION BY CHILDREN :

O b T T e R T T Lo L Ll e L B R

t0 . RELYPONSE R OF RESPDROENTS PERCENTARY
3 Y e o7 i
2. B 18 &
T MNo Reaponses 3% 16

-t W o o ot S Saos 0O o A ine St S Pt e M e e Neke Wy e Sep B4 e Bm ey et s = e W e e S e PO etk N A R ik S % S e e
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i. 0f  the tora! 0 respondsnbs 9@ (30 %) arae EERAR B

&

fied wiih thiz businsss and agree Lo acoepk  same asoupation
by khasy children 1B respondents (&0%) do not agree in bhus

raspack,

2. Only % respondents have not respondad as they are

arnaarried.

GBaneral observalion reveals that majoriby of sallisrs
want  thaair chilldren v sbhusdy amd btale up Jobz obther than

g bhusiness, sweh as Uovernment secvice, which gilves both

an assurad rnooss and = bedber stabtus in the sooieiy.

Whtle obher sellers want bthat theor children do n

)
A
e

ascepd job and sonbicue Sherr bvadhibionial business.

4.2 SO0DIAL COMDITION:

A TREGETIDNG AND SUPERSTETION

He bagan awikth a simpla duivent gquasktion  abnuol
belrzt i Bod., 1b sa a sigor freant fact thab all respong-

ankts gava posihive reply.

- Illikersany and igoaoranas mabte srcdsvidoals o Tollow
the bradstional may of Lifs in a blind wannar. The wnferancs
1e bhal becauvse ot bhe lach of Jiteracy, they have viecboally
P mholce obher bhan o wozepd the Life as i 15 made wup  of

oz inabion nf howvsehold angd vegebasble marketsng acbivibies,
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FESTIVALE

Feabtivals are social cceramonies, Every one celeprabs

it amzavding ¥0 his religion and 2oonomis condibion.

Every eceligron  and evary region seems Lo have  woms
thing $o celabrabe al sowme bias or the »athar during the
yvear. he raal mamitesbakions of veligion however are ko be
sann oubside Ehe home in the form of fesfival =elabraiions.

Thers 2re many variazbions on bhe ftesbival thems,

IopLE MB. 4.7.1

———

TaptE SHOWING DISTRIBUTION DN THE BASIES OF YEARLY

EAPENDITURE OM FEBTIVALS
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Table No.2.2.1 shows the axpenidiitures on fesbivals

1. The sellers 10 per cenk (3 have apant bebween

s 140 - L0Q0 on festivals.
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s fBbouk sellacs D3.77 per xent of the sellasrs have
spent between 1000 ~ 2000 Rs, for fsebivals.

AN ik wf the tobtal X0 raspondentas % {(14.67)  hawe
spent 2000 3000 Ry, o festivals.

4, G oreapondents (10 percent) have spen® FERM ~ 4000
Rs. on festivalse.

3. There are % rvespondenis bthe have spent more than

B Re an feshivals.

From bthe dabowe btablg we can inberprebs that, of bhe

sallars ( aea. UWECED pae cent ) hawe zpent thsir money tor

festivals, Jaile Diwall, Moharom elo. Hence the gellers
couwld nnt dewelog o Fhe axpected leval af habiyd of sav~
ings.

T&BLE &.2.2.

TABLE SHOWINGE DISTRIBUTIOM OF SELLERS ALCORDING TO

SALE ON FESTIVAL DAY
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A e W Wt tain Se et YE e e e Sa e e tem S W e S S ey S MO ot 3D T b SO e B deten S b Sy ey A e s S S NV s e S e Telee Natt S SN Gem T etns S sme o YR

g
~

1. ¥

14 e

m
i

2. b 14 Afih7

he e o A St b10es AL A P4 Sty 02404 e s Mvs W WD M ot 2ot G4 WA 90N 5P PG cemms et AR COAS MHE MO O Sbmsh miRS S o IR s et ke et sbind K MR e e e et ot S0

TOTAL 30 L0000

St s n aat By e S 1 e S B e 904 44 oS S04 St Semky T ey WA P SRS e ot e S WA S e N e K M PN O Mt it Soriy s S Tk A kd e

Tabrla Mo, 2.7¢ shomsz that,

1. But of the tobtal 20 respondenits 1& (B3T.373) have bo
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w2ll vegeitables nn fa2sfival days.
e 14 rospondents (44,467 have nol sold vegebtable on

feebtival days.

Eaguiby reveals thal bthose who have gleenn favourshle
raply  arse of $he opinon that bthse soonomic neesid male Yham
boy sl l vegeibables regiving phyzical sheains and conbinuoos
abbtention to bhe wegetabhle wmavkasb, Thees s rush of sonsun-
ers  four wvegebables on tesbival Jday 46.67 per rend respond-

ants  ark not zelling on faebival  day, beos

pil}

gae nf bhey ars

sgnjoying on such tesbivals.

B. MARRIAGE ANMD DOWRY

m——

Maresagse  1e such 3 relabionship, which brings  together
angd  relabes nob omly tos andividuals bub also bheilr  fami-
lies. Marzige is rslabed beoadly with Lhe overall culiaral

aspeubts 0f a2 sonzialy.

2y and  Jarge, Fherve 18 no scops far ohosce or bthe
selantion.  The bride was wors or lass forced 4o accept  tha

Lriydgeroon selsrbed by the eldrrs in the family.

Mow a4 days, bhe marraisge o

&

arrangad hy the paranis,
bhubt il 1s generally neoy torced upon the wnwrd Ling yvourg men

A meomaEn .
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TapLES 4.2.3

DISTRIBVITION OF BELLERE ADCORDING YO OPINION ON BARR LAGE
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M.  REEPONDE HOUF RESPONMBEMTE PERCENTONE
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Tabile RN 4.2.3  shows thal,

1. 2r the boval 50 respondents L1 (36067 pee oz2alb)
are bhoss whosopiaion was btaken ai the ftime o wmarriage.
2. 18 respondents (A0 per cent ) opinion was nob

takan at the ¥ime of marr3ige

g b oesspondent with 2050 per cent hive not responded

a3 she 1s wwmarried.,

Geaneal abssrvaion rcevezl Thab many of sellers havse nod

,.,..
b
-~

girvan scops far choilsce amnd the sslaabinn  because Lthe

marvaiges  arve arranged 2l The very youny age of  womeo by

thawve parsanis.

BOWRY

fhe dosey, as 1t Jnvolve large amovnd of money, incash
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o army form , bto b passed on o fthe bridegroom zs a pra-

condihion of marriage has assvmed s worst angd eva )] foem.

Ui Elha fimlrd survey, the majariiy of nllers

respondenks  expressed  hat bhe custom of dowey should be

i

shoppad and wnamarecierd respondsnis are nob s lling o guivs
any dowry tor Ltheir owsn marraiges, of courss thess are  the
praseny opinlons. [n achtual srvuabion somen have to changs
nr aould  thaesr ab¥ibuden and gdygust with  the prevacling

cuzkbom.,

MARRAIGE OF CHILDRENM

They are speaking about the marriage ot their children
sl khough some of bthee are preparsd o grve cospleie frasdom,
b therr children in the mabber of choosing pardner. A
majoity of them desire that their omn nvols2nsnt 13 necss-

sary ah leasl Lo some subant.

This indirecily shows bhad family honds are s5ill 0 very
shrong. These mavried somsn arve slso vob bakally peepavest
for not accepiing Jdowsry in bhe marriage of their sons. Thess
women teels thab, wthe dowry sysbem s developing in the

aaciety day by day  dus ba rich people.

C. FEAMILY PLANNING

The amuyvenuess oF Yamily planning 1e 2 grgnyficant
wnchasatay of the lewvel of modernisation. fsarness of family

planaing has been evamsngd s shown in table 2.4.1.
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TaELE NB. 4.2.8

BISTRIBUTION OF SELEERTS ON THE BASIZ OF FAMIbLY PLAKKING
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M. RESPONSE MDD OF RESPONDENTS PERCEMNYARE

1. Yasn 37 Bh& &7

2 % 12 L0030

- e

T Tl Renponaes ixd 370,50
{Linmaceried)

% e n o s b 4 e e bee e SR B e ety bt SR s SO s el S8 4 Seh s fnben e e Wl M § S T R e et W RS M RS S0 oo Bt W AR e

TOTAL 30 100,00
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Table Mo, Z.4.010 shows

i. 17 respondents have given tavouvrable replies.
2a E respondents (40 per cent ) have girven untavour

abhle repliss and

s

2 One vesporgdenk have not given respunses as she s

sy marvied,

The perceantegs of favourable replies was move

coaparad o the unfavourablie replies.

Enguiry reveals that bhoss who have given unta-
warahlas raplies are of bhe opinion thadt moars  the shaldeen

the prospecis tor japroving thelir inrons. Bome

1]

hetder ars
respondents  sxpressagd thalt they are nnt frea ko taika any

decision abouwes family planning opsration.
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D. WITH CO-SELLERS

We had pob divect guestions Yo our  respondents  aboul
the relations with wesn a3t wsorking place, at the Lime of
Ersnaport  ang social ralabsions at wort. & magoriby of  the

raespondanits maintain thal the ralabwonship is aormal.

Theve 3 uo saplayer ov boss of ssileecs, They are
ooy Ln contaot sith ooameasioon agants anid ovher aaddleman
117 the macrket. The wsllers say khat bthese middlemen ara
wnstly  fromn  the smuslie oconmuntty anst of them  are having

taier dealing with sallers. The respondents say  bhat bhey

midsllemen. But

s

have gond 3and co-operabivae exparcisme 5 Eh
Lhey {(Bellers) somebimss btey o face disadvantags ot bthesr
WOMRINTRES . They fesl that of the mihdleman arse pleassani
1.

they el more beneflbs from bthem, wn bhe foram of good siock

at A reasmbdhabls pruus,

E. DRINIDH TOWARDE BUSIMESS

The parsonal apinans of the sellears ahoubd the businsss
{ Vegetable mavbtebsing) satistachion are the most  rmporbant.
In  bhs freld survey, it was found that wost of the =sa;pls
wellers  wersz having posthbive opirtron Cowards ihils  business
az  kheses 18 no aanploves or boss, they 2are frse fa btaks  any

gdacinions aboaud LYhels businegss.

o7



4.3 ECOMOMIE CONBITION

The term condi bions e aynonymous wibh shatus, SDtatus
shands e ths social and soonomis posciion. BEconomin Yo~
bisre  1@m clogsely related Lo the economic status of  pzopla,

s affects bhevre bhahaviour and personalidy.,

fi. ECDNOMIE AFFAIRES OF FAMILY

TABLE WD, 4.35.1

TABLE SOWING THE MEMBER OF FAMILY WHO 1S

RESPDONSIBLE FOR FAMILY TRANSACTIONE
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Tabkle No. 4.7%.1 shows

1. wh &7 pev cent (11) of the rcaaspondents weare loobed

aftber sconomic affairs of bheir family.

2. Dnly .22 % (1)} respondent’s fathee loob atter

aooponts affairs of family.



Za Plagorikry  {B55.023 per cent) fawmilies economic at-

farrs wiara lodks afbey by respondenk w5 husband,

&, Only 2 tam:lies sronowmic affairs by ovther members

wnkbwe, brobhsr abo.

From the above bable we can interprebe bhav mosbt  of
reapandents  family esoconmmis affares werse looked aflber by
thesr husbands. Poerauge of most of  bhe respondents are
marriad am] they ara dapanding upon therr hushands and  only
GhWET7 par cend are looving otter self sconomic attairs  as

they are siudows and divoroeas,

E. EARNING MEMBERD

Musber ot garngre 20d dependents in the househnld js an

impartant fastne which 1afluenses pa2r- caplrbtal ineoae and btha

standzard of Tiving. & houvsshold may have mure  earners 1 b
oo ld have largs lnoomsse.
TABLE NG, 4.3.

TABLE SHOWING DISTRIBUTION ACCORDING 1D

EARMING MEMBERS IM HOUSERDLD
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Tablas No. 4.75.2 shows bthay the earning membay of houss

fheslels

1. Bud of & Lolal hodseholds 70 only 40 (12,53 W)

housas have one @ATNHLLYE meambhar.

2 fBavails show Vhat DE&ELT percant ot household have

2 garning meabars.

i Nnly 4 houssholds with the 4 parning seabers.

4. Aug theesa arve 77 howseholds have 4 parning membars.,

flanarally  Shars 15 ons wamber zavning for  family
1REORE . But from bFhe sbove bable Bb.4&7 peroceant households

g

have wore  than 0 4 2arning sembers,  This  sibuabion s
ditferent than Fhiay of white ocollec familiesn. fine member
can  nob osarn suffioisni wnoeomes for family 30 abher assbac

slao conbtribgbes in garning activibies.

£. RECDORD DF BUSINEBS/AEDDLINT ING

TABLE WB. : 4.5.3

DISTRIBUTION OF SELLERS ACFCORDING ID KEEPIWG DF RECORD

P e s B wr bt Pa b ek e Rt Aes w4 8 M N mew e M8 ou N s S e Mmoo et N P Semes GV N B e W N« e A N b e b e hed Semp e Wl m W e e e TRy phee

M. PEGPONSE MO LOF REGPONOENTE PERCENTABE
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3. Y (3& 20,00
2 No L) B, G0



Tabls #o. 4.7.7% shows thab,

Dot of 3 cespondents consbsrbubing 20 pae cent of  bhe

Eobal are hkaupirsg eozord of therr bhusiness.

Ae  agrinsl  pagoarcby 24 waih BG per cenb whu arg nol
Lasning  any vecavd of their business as bhey are  Lillibap-

agte ov have oo babild.

. ECONGMIT IMNDEPENDENCE

Egducation of women aa well as therr goonormic wndepend—

anoe tharogh business/ eeaploymend shiws the following facks,

TABLES NO. &.%.4

DISTRIBUTION OF BELLERS ADCDRDIMNEG TO ECONOMIC INDEPENDENDE

NG,  HREEPONSE NG L OF RESPOMDIINTS PERCENTALE

i Complatly 1 A

T Partially i biv &7
TOTAL ot o 16000

Table Ha. 4.%.4 desonstrates thal,

e

1. I respondenits congbibuling 22.3% per cankt ars
freno %t spend the wmoney 2arns2d by thee at bthsir »Hun frea

wiitdl tor tamily needs.

2. Tin  maese of a8 &&.47 pacecent respondenhs  ars ol

5
~3
i
&

husbanids or parsat’s cosenk is a2 wmust for spansiing
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moenay aven for husbands reguirament.

Thus thes female gellers contribote bt the family
LIVIENAR « But thsy ars depravesd of the right (o ase that

maey acoovding o theie desire. They may be geiting soae
psychological  satisfackion that they are Rconomically s=1f€
righib. ¥ is also brus bhat 7 Llheir business s 2 sscurity
fosr thea 1n case of any s2vebtualiby. Bud ware paRrarssion or
ppporianibies o word dand earn monsy do nob make womern fres

from tha ¥radidionzl ma-h  dominanose.

E. SUBEIDRARY SOURCE OF INCOME

DISTRIBUTION OF BELLERS ACCOREIME T SUBSIDARY INCOME

WL me mE n MR AE e Wed mw Nm e e e N An 1% e s b A e S s W W e c e MR n G ST S b e B ahas B i IS e ey g Syt AT R St A She A ey et S0 A e P ee My

. RESPONSE K. DF RESPONDERNTES PERCEMTABE

B I L L e T T e Lo T B o T yuwpony

3. Yes 03 10,00
2 Mo 27 FO.00

Table Mo, 4.7.9 showes $hat,

. futr af 30 respondents only 3 10 % ) have subsi-~

dary inocons.,

1,

2. 27 rvespondesnts wikh R0 % expressed thab  they do

read have any soubsaidary income,



Bubsidary business s othar source of incoms foar fami-
Jv.  In the fTield survey 1% obsevved bthal magoriky of sell-
aps havs o any suhawdary incows . They depsrads only on this
husiness. Thoss responenks who have givea  favourable  re-
nlias, have swhsidary noome. Feoam the above hable 1% 18
clesr bthat these véspondents are edrnsng wncome Trom  only
mne sorae (vegelablse sslling )V only 10 per ceni respondsants

Mave obther souvss of wreooms.,

QO
J



INFBRMATION AMDUT BUSINESS

REASDON DOF ACCEPTAMEE OF JBE

The wmpariant reaonns which antivaking the wom2n o
weivt oubsids tamrly are geonomic nacgssibyv, trads bronal
husiness, econonis wndependence, reabive work, =Sabisfyving

needs, sbo.
TABLES MD 4.3.4

DISTRIBUTION OF SELLERS ACCORDING I0

REAEON OF ACCERTAMCE OF BUDINERS

N oo e e b h e M e m s S M S S ar S e WE G S s @ 6 RS Pem  SNE e e am S kwe o e i e hh e By e Wh Y R Mena sae me e G i e

NO. HESETOM WL OF RESPONDENMTS FERCENTARYF
1. Tradibional 8 Bk
2. Erxanomic nronssiby ig AG L OG0
T Bner (4 5,53

TOTAL D G000
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A close Jook at lable Mol 4.3.46 veveals the followsing

1. Dut of the tobal 30 respondents B (24,47 per canl)

Azzapk2aa this husiness, 33 this fheir $vaditional businass,

2. 18 rempondenis (A0 per guat )} accept this busmess

bewsanse of bthe sannomis necess: iy,

e

Za Unily 4 respundends (15,03 pere cent ) acoepl  this
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business, there are other raason sueh as aconomis independ-

sz and as Fhey d4re divorced women.

Our survey has powntesd oul that sellare sowmen uvsed %o
svcept this bBusiness mainly becauss: aof he economin neoesss -

ty .

Thegse wowmen are moskly bthe windows the women who ware
in  aconomically diffiouls posibion. Theier husbands inooas
is nob suifiicrent o meel kFhe basrc ceguicements of  their

families.

THE PERIODD OF BUSINESS

The perind of businsss of the se2llers has an imporiand
bearing on the efficiency ot sellsrs. Long period give them
murh srperience which beasfizial o Sthem. 1% howmsver caunses

&

mirain o bhesr hizalbh...L91
TARLE MDD 4.3.7

DISTRIBUTION OF GELLERS QOCORDING TO

thy]

THELIR PERIOD OF BUSTNESS

e m et arq st At Y Pems A S deeh e M = ® Teom ezt = Ueh Nk W e Mie M mim e Bet i bie e S

oo 0 en oy Bns ey oy bt A Ml e GSD Mot o O

Wi, RESPONSE MO OF RESPOMDENTE PERCEMNTARBE
1. Belosy 3 & 2000
2. 5 %o 10 09 53,00
e 1G ko 15 04 PR
4. 15 bto 20 O& 2000
5. Above 20 08 Yo b

Mr v e hecmaime S e e et S gty e NN AR AR o e o W S S1E S o St A g MW SR o0 B WS Sk RS SR e S e S0r WA SO0 M R R B g et

TOTAL 0 100,00
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The intormabion regarding now many years  bhess wowmen
have De20n in ine pressnt 1ob ar trading oocupation is sole

Yook

£a

L

i. 20 per ceob of the respondent have been  doing
business far Lluss than 5§ yvear 1.8, thsy ars oo 2obranits

havingm Faben wup this lob only rscenblv.

2. dWhen J0 pareosnt (2 of Yhem have bheen doing busi-
ness 5 Eo 10 years, .
Za Dut of the tadal J0 respondents only 4 (10,7000

peroent have hesn =Hldoing husiness for 10 o % vears.

4. wl psr cent have been dolng the job for 195 to 20
YRAT S
5. Those wha have been doing thlis sgob tor more man 20

years anount Yo 1hH.A7 per cend,

Tt lw vercy clear from bhe above bable frotal supsriencs
mf  bhe ssllers 10 thisz business for sore than  ben years.
This 13 1mportant becauss Lhese sellers are expevienced  and
it 1% bsneficial ko bhem. This revazls bhe stabilaity of

husiness af the ssallers.

KWORIING HOURES

“all sellers, irevesmpachive of the nakure of btheir ynb,

are nov govaeoed by any statubory cegulakions vegseding  the



hourss ofF woarking or holidaws.

Morking houves for ssllers are nob fived. Az such, they
have nn dasfinibts work scheduls. They have ko ha  1n the
markel esarly in the morming for the whalesale purchuases ot
waegebablas,  The pringcipal markel (Shel Chharkrapby Shahy
fMartal Yard) 1o Holhnzapur s Lhe place wharse bhe vegebables
from different places come for sale. Thara are cosmissiLon

4genta who are ke waddlemen for such purchases.

The wagebables sellarsz go in tha oorning a2t sk and
porchases  the vegabtable for rcabail sale and start their
bBusiness ab sight in the movrang.  In Yhe morning till 9030
tm 10,00 a.m.  3re Fhe peak hovrs tor vegebable bosingss.
Thea ©ill  1n th2 noon there are peiby sales. Ths avening
haurs  fovr marbtebing are from 8 bto 7. The salles get otian
o their  lunch and rash. Howewse the sellers wsomsn ars

.

gngagad fully bhroughovl bhe day in markeling activibies,

4.4 EINANCE

Fipance 14 bhe life blood of business. 1§ is vegquired
for pradustion as wmell as for markshing. The financing
tanction 1n markbebing involves bhe use of capital ko finance
the markabing asgenoies {(wholesalers and rebaillars) wn their

various acbtivebies plus bhe financing of goods moving  into

gt throungh the channels of disbkribuiion, Mholesales as
well as rebailers demand cradil for Ffinancing thesr marvisth-

ing  op=zrabtions. Credird 1s wsed ab all lewvals of wmarkekiag.

96
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Some regular customers are guvan aradii liberally o retalin

thie businegss vrelalions.

In the field survey, 16 was obhsarved Tthat the sellecrs
depanid nodt on nabionalisad an okhar banks., They depend on
memigy lenders for raising finznee,  Begnerally they do nolb
ratas  fainance  far thas busins2ss because  agend give  thawn

cradi kb facility.

They caplied thayt Fhis is an wnstable business of
pErishabls comaadifiries. Thare s no guarrent aboul profik,
w0 i1k je not feasible ko Yaks loan for such a husiness. On
the othesr hand, lack of warking capital, does nod pecert the

gupanslon of the business.

4.5 PURCHASING AMD STORAGE DF VEGETABLED

f. PLREHASE OF VEBETABLES

Purzhasing or assembling is  an  smpoctant markating
activity., The commodibies reguirsd coms from scatbered rars
wf production. To malte Fthem available for use they must be
hrought bogether in oconvenisznd loks. fn  she principal
markat  all khe commodities are sold in open  aucktion. Hers
produsmers bDring their aroduce, which i: auctionesl by broksrs
or datas (commission 3gands) in lots. Rehailers purchase
these lots  for reselling them in ditferand madies of  bthe
cibty. Jn bthis macvkak, vegelables ava wollected in heaps aod

then snld by avchion lat ar heap separisly. The highest
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biddee gabs the 1of or hasap.

B. HEIGHMENT OF VEBETOHBLED

£11 wsighment iz done 10 the macbted yard asod 2t Commiws—

s1on Agank shops.

The commliree has adopbted a weighmeant scheme sincs 1947
1 the wmarked, andar $ne schems a3ll the licented weighman
mord wadar the deeect conbrol 2ad supervision af Lhe commi -
Eee, Praviously thay snre wsarking independantly tn 2 par-
Viewlar shop. There Iz 2 special seighmenl  sub  commitbes
mhveh suecutes the scheme of  smeighment. The werghman  are
given engual work and sent in robvalion Lo sach  commission
Agents shop., The Inspe=xitor of warked conmibbes oocagsiobaly
angd  peviodically chealbs 3ot inspects the wa2ighmeny mads by

the waighasn,

£. STORABE OF YECETABLES

The nead of shoragsz arises atier ma2lling of vegebables,
it wvagebtasbhilies remain siock. ESborage hielpe in bthe oresslion
of bobh fime and plase wiilitres,. Bforage 13 necessary
throughour the makebing procesds,.  TU showld be also ragardsd
25 an rmporiant axd B the enualisaiton of prises  in

mart sting.



TABLE MO 4.5.1

TAELE BHOWINME BISTRIBUTIDN OF SELLERS AUCORDIMNG

I0 STORABE PLACE

e e o i ot AN e b et osh TR e A % A O T s o St S Yl St G ekt e W4 W % s e A LS Mive S e Shler Lr TR AN YD OB darne e WO ik 9 £ o Sy Pt Penem s Bt

MO NaME OF PLACKE MOLVOF RESBPOMNDENTS PERCENTAGE

i. fan Godosn 32 ib.b7
2. Gordosin of marbet 1o Ih.ES
AN Rankad Sodown 13 A0, 00
4. On marckey placse 1. 20O

Tee bon e e wnem S Y AR e b S S ot fioe Soi ke BRSPS SRS B seles M o SR MEe B AR B B e Wk S o A N S B st e S o ey e

TOTAL 0 O 00

e e e —E A W B S M s A R e ey ey e e Gee W e e e U en e v e A B ey hirs Borsf A1 Bt s Retwr 08 P Mae Bed S B s rae WY S L g T 0

The above Lable 4.3.1 demonsbratss thab,

1. flur of 20 respondents 2 raspondends use thsir  pwn

housez for skoaring the vegetables,

2. 10 respondenis (JE.33%) store vegeitables in goddowns

of market {(provided by Halhapur Muncipal Dorporakion)

Z 40 pev wcent respondents siore vegebables in renled
ol yins .

&, H rvespondents (20 % 3 are facing storasge probl ems,
khay store Yheir wegebablas as the markey place, bub  the

methiod of storage is crmede god unsclientriic.

s

it 18 lsar  frow the above fsble Yhat tkhere iz no

1

shorage  faciliby available in the marleb. Yo assllers have

mage thair owwn arrangemsnis (of shorags oFf vegatabies.,

39



b. STORACE PROBLENMS
Brorage facilibty 15 nob provided in all  the ssvan

markats by Kalhapur Monoipal Carporation. Now  only 5

warbaty nasmely Fapirliiecdh, Shavaygs and Shany  markeb ave

1

having sbtarag familibres. Ewary day four rupess  as g

winrage charges s coelliscied by covporation.

IABLE ND. &.5.2.

DISTRIBUTION OF SELLERS OM THE BASIS OF STORABE PROBLEMS

v b phobn S 0 B4 5 Ao e P S S e $4 e RS Tte b g O s e A ook KO e e e W P PO S $R P Mo et W T G e ol o 0 e S N s W PR BE W Red e @V G N bt e

MO, PROBLEM M OF RESPONDENTE PERCEMTABE

o mav amta s e ma W W e Pt i e W e e 8 A R S Sem skt St PE SR o S B et e Sl N AN aabrS oReen SeTke Ste Sy B B e A A e e et Aot 0 B Srast et S et WO s S P

3. Lick ot spsce 12 40,060
o High charges 12 40, 3O

Za Other 1§12 Ny L O
{No Froblae)

e ten e A ne e e WA D TR OIS seena A W b e et e et e SoAAY 0 Au OO S bt B O Sebe 48 SO By SO o Al BN Pt o et WM WSt chibe o v R 0 Shee S IR

TOTAL IO 100,00

oo Nt AOPY s e e Sabem eing M A A WPS e e L ST Mot 9 St R Bt % R Reath S0a S O AT S0 S P et WY s WA ot Smta g e Ol WO hUe S SOP st mie R e

The azbove tzbls shows -

1. 40 percent ss2llers have bhe problem of  lzck of

2. oy af the lLodval T0 nearly 40 percent (12) sellers

hawe tha problam of high chargss.,

F. & apllers (20) responded bthat they do nob have zny

storage probleas.

Fyrom ©the gbove bable it isw olear bhat there s no
agepiabe  facility of storsge in the markat, Dos ¥ anade-

nuates storage faciliby, respondentys have Lo pay high charges
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far shtoreing vegeitabls wn rented godowns and theve are alsn

g possibility of Joss,

4.4 TRANGPORT OF VEBETABLES

Tansport means physical movemant of pavsons and conmod—
rbies from one place o anothee. The problem of distancs is
oyzroome by means of Lreansprot. Development of  branspork
divecily affercts a2xpansion of brade and wmidening of tha
markeb. ff eveey stage n bthe achivity of production  and
markabimg of gouds Yranspord plays a vary ilmporkany  park.
TH  1s the element of cosb in the perodoction and markebing
of good, 1% a2nders in tha sale perioe and affects bobh [P

gucers as well 83 CONSUMETS.
Aa. DISTAMCE FROM HOUSES TO WDRKPLACE
TABLE N8 .61

DISTRIBUTION ACCORDBING TH DISTANEE FRDM HDUSE T WORKPLAGE

- — o dern St S e s it St it et s W SR SRy Ao Skt doR VR M ety 4O WO D O 0 M RS B s FO RS S b et B o P el S aer ARG S

N, DISTANCE IN K.#M, NO.OF RESPONDENTS PERCENTALE
1. Within 1 V.o, 10 %323
. 2ot T 8 Ra.ET7
I 4 Lo 3 4 13,33
G, b Lo T & 20,00
5, Mhorae than 8 2 A b7

A o o o o s Bl D i W S GO S S Sehn e S Lt Bt S AR PP 3 Shint b oo ool D S e A et A St (omod b G4 USSR Y T O ek et S % WS i

TOTAL 30 10000

s . ST G e U g ST ST W ot St TRRE PSS e i PR b SO IO s SO Bemet miAS Fn St B © O D AR R St ik g oy St h Wb AP S B e e T bt by o6 e ot
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The abhove table shows the distance Yhe respondenis havs
va cover i ordse bo reach etheiv wortplace from theie  Dwn

howse.

i. SL.0F LG respondents) percent czspondents have tn

cover 3 disbance only odne kilomebre,

2. More Gthan one fourth (2&6.47 per cent) have Yo

moveyr 27 kilomobres.

T Wheceas 13.37 pee cenl have o cover 4-3%  kilome-
Lraa,
& 23 pey cent have o cover & ko 7 Kilometres andg

Hoh7 percent (2) have o oover wore than 7 bilomeires.

Thavgh many ot Yha cespondents ey bo have Sheir  wovk
plame (mickad) as nsar as possible, s thal commvbing  regu-

Tariy would he sasy zne 16 could be done by walk. Bur gl

7

some A Lthem havae %o cover as many as 7 or aarse kirlomebres

0t disbanocs

B BISTANCE FROM PRINDCIPAL MARKET TD WORK PLACE

has b eeach on wmholesale mavkal a0 Lbime

f 5]
pos
rd

Evary s=21)
for geblting fresh vegelbables gt rzasonable rakte. For thrs
transpart plawvs a2 vary ilmporiand eole, Homaver muncipal

corporation has not provided soy Yranspork facoiliby bo bhe

¢}

szllers, 50 swellavg have made theaair own arrangements for ths

1

bransport,
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h.  MEANS OF TRANSPORT

Every weller has bo reach markel 84 esvly ay  possible
in the warning. Bacause bthevrse 13 haghsr demaond Yo vegeatabls
11 bebwesn B a.at. to 11 .. S0 ameans of transpari dare  very
wssantlal. Vamgatables are Yransporied by differant means

Jive Tampo, bhus B, bulloch-caris sbo,
3 9 bl

Tampn  and Auba arae tha common means of franspord ussd

by sellees in Polhapur 31 by.

TABLE MO, 4.46.2

T. PEANE DE TRANEPORT USED BY SELLERS

s

‘

vor M o B S i S Grn e Smt S p i A N Mok WS A e B SR e R ey Sty e S e e Bae e W W SmeRd R R WS SR A e S ey Sreey Semty A Y P daes e S W M Al p G A e R ne

M. MEANS DF TRANSFDORT NDOF SELLERT FPERDENTARE
1. He ad-Load 93 10,00
2 Aus ko @ GO0
b Tempo 13 B0 80

et e i e A . e G Ty e 4 WA A S e At et R mrm S chves s bk WA L M A SO o A e T S S e Gt s e s e e SO Ag S e W Se

TOTAL I 100,00

T T T L I T L o P VP PR SO ey

Table Ma. 4.46.2 shows

1. 1o 84 (08 Ballers) ouk of 30 ssllers  bransporbisd

their vegebtablas ftheir vegetbtablss by head load.,

2. o= mallers (443 % 3 our the bobal number of 30

respondsants Yransporbesd their vegebtables by Auto
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2. Majoriky of the respongdents (50 % Y have trans-

povrbed rheir vegeiabless hy Tempo,

Moslk of bhe cespondents are transporting bheiec vegelbs-
tiles by Ao angd teapo a3 their markesd place are wvery only
1O per ceant are bransporizd by head Jodgd, 34 bhey are nsare

principls mavkab.

Means ot Lransport plays 2n smporbant role o vegebable
martsting. BGensrally ssllers are Leansporbting thewyr venala-
Bles by Tempo becavese 1L 215 euch bDebber than obthsr m;eans,

I1's charges ars less than Avio and hawve saffinient apace

B. PROBLEME IM TRAMESPORTION

The arohlsm in bransporkakion of agriculiure coomody-
bies are very ssrlious bocavse of the specsal factors sssoo,-
ated with 1t for erpmple Ythe parishability of the producs,
its’ bulkiness and a lzvgs nuaber of suppliscs zngd  purchas-

RPS.. 181

T&BLE MD. %.6.35

e e e, mmmtens  —  So————vept  Sw—

e e iy M i a1 bk o B bk et e oS st Ale SAE e See s e WAS e 4 mim i i W ment S et Sty e TS T R phvas A T TS Pantn ST 000t e S e U PMOY EW RS MOLS M SeAch e VS P Erhy ot

NI PROBLEM MO LVOF RESPONMDENTS PERCEMTAGE
1. Lack nf transport mesns o o
2. Lack of ®230s In Proper R F 00
Lims
S High charges 1&g &3, (s
4. Other (No Problam} 2 10,00
w0 = 100,00

-3
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Tablas Mo 4.4.3 shows the problews, the respondenks have

Yo tace while bransporiing bheir vegebtables o warkplace

{tmartak)

. MNone of bthe respondents face proablesm total Yaclk of

branspart

2. F vespondents (0 per cent) ou¥r of the tohal of IO

raspondents face  bha problem of lack of mesans in propsre

hime.,

3. I8 vespondents (&0 per cent ) face bhe problem of

high ohargsas,

4. Put of 20 vegpondents 0 (10 % ) have not responded
as  they arer =elling their vegebtable negar D fhe pincaipla

market. {(Ehahy Market )

Muriicipal corporatson of Kolhapur has nov provided  any
Yranapnrt facility. S0 ssllevs have made fheir gwn arrangs-
wants  for bthe branspordt. Respondents have ko facs probfem
Like of msans 10 proper bime il hagh charges Yransporbaion.

T atferts bherr busminess and bthetvy inocoma.

E. EXPEMDITURE ON TRAMSPORT

Ths transporbaebion cost par 100 pupess workth of  bhe
producy is high. This s za2rn because of its bulky charas—
ber  and  Yhe prevailing practice of fixning charges on the

bazis nf wmeight or voluae rather than on the basis of 1is
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TOBLE NO 4.4.4

DISTRIBUTION ACCORDING TO EXPENDITURE DM TRAMSPROY PER DAY

Ro e S o e e e AR S e e o B Bo PSR Ry N AR G eew S MY N mess W W SN Seke S W Soat et P K MO mbee Ba NG WA B See s L e B0 e Bl e e s s ) S S B s Y

M. EYTERND TURE ML OF RESPONDENTS PERCENTARE

AP s e o, S R R . S0 G A mmae in e BN = e R e e ba S A e e Mo e S om e - pere - e A Tt o RaE S s ot mha s ans gty b P S A

i, 1O T0 26 3 PN
2. LI S N T i4 A BT
2 S TO 40 B Y&, &7

4. 40 T3 5O 1 Lh&7

% 90 10 AC % T3
b HO3 TO 70 & abnve 2 & BT
7. Mo Kxpeadibore 2 o b7

0 ees s Rem i W PE A ks W P bve e Ve E WS R W N W8 G NP s S e Peier oy My ST ek Sh ot s Sma ke M B e i s T S Bhan S e e et iy

TOTAL G 106,00

T N b LI T

Table 4.6L.4 shows bthe sxpendibure on Yrsnasport per day

1. The sellers Z.3% psr cent (1) have bFa pay Debusen

Ag. 10-20 on franspory pse day.

2. Many aellers (44,47 per cent } have Yo pay Rs., 20

o HO pe day for Pransporbation.

e But of the batval T0 respondents, D {14.47% ) are

paving Ra. 20 to 40 on fransport per dav.

&. 5 pespondents (1&.47 per cent ) have to pay be-

fwaan fa. 40 Lo B0

5. Tha respondents 5.075 percent (1Y have Yo pay

haiwesn Ras. B0 to &G
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b 2 repondenbks  (&L.46Y per cenk ) have b pay  move

that Rs. &0 on Pranspoviabion.

7- Therg arve only 2 vespondents (&.67F have not  pasd
. Yransport, becanse they =a8ll theirr vegebable 1n Shahu

markel near o pringipzl mavkeb.

Froomw the fable No. £.4&.4 inbarprate thalb moask of  $he
sl lers ars having Mgk cost ot branepoect becauss of  inade-
quaks facilitiss of franspord and aaly 19 par osat are
having no transpord problass due o thesr aarked 18 near by

the aprinciple marcrked,

4.7 SELLINE DF VEGETAELED

Selling snd buying muast complement each obher, #3111
marketing sfforks  revolve around the selling  and  buying
tunections. 9eplling is bthe most reportsnt function markeding
and 1ias objsot Ls to dispose of goods at sat:sfacbory price,

Ysles provide income Lo cover cosbs and yield 4 protstb.

The susoess or fatluere ot 2 rebazler stores larnely
depands  weon bthe ski1ll with shich purchases of gonds  aras
mards . Rebatler should noll only be able Lo tYinance his owun
oparabtions, bubt alen should be in &2 posikion bto give  spadid
b hia customers Jn bthe purchss ot bhis commoditiess. 1t he
does Aot sweavcise propar care in bhe ssleckion af has

clients gngd extenyt cesdib Lo bthem 14 s reviain that he nust



hawve bo faoe lonzes.

TOBLE NO 2.7.1

DISTRIBUTION ACCORDING T4 THE MDOBE OF SALE

e o = 5 2pte o O e o e s i e T 004 W SRS Are bt it S TR @ b WrEe bt e
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e ot e oo cone Sk e SO W B S A AT e s P N N o AR e T s TR st ST D iy Bt arm

Wi HODE OF SOLE N OF RESPONDENTS PECENTALI

- e ot ot et MM S A OB et or meres A G4 ibe el OO A mpie tem Se4en SO sodim e . B baet RO hamnd Pt Sie S et o et 4 W WM e Wl S Srm otie stee B N N AR e P e e aren oaee el Meadh B M b pea

1. £ ash 15 &0, OO
N Credil O 2,00
Z. Cash & Lrardsit 12 A0, 00

Total 36 100,00

Tabile 4.7.1 shows bthe disteibubtion of sallers on btha
basis of modse of sals

1. Mozt of the sellers 1.e. &0 per canlt  dre  {(1BEh
sallars) ss2ewm to s211l bthe vegetables on mash basis,

2. it of the tohal sample ot J0, none ot bthe seller
s2ll their prodoce on oradii.

Z. Out of Lthe botal sseple of 20 .10 (40 per  cend)
ars s2lling theie prochase on oash and ovedat basis.

From the above table it is ¢ leadarc thak, most of thas

zullare are selling their wegeitables 1n cash basais 1.8,

per cent and o body arce selling on credlt basis

A0
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[2 S ]

el WAl

From bthe asbove table we inform that the Fshu-greasl wsals

fectahes Eh

F )

haigest gross prafit ree.s 07014 par cant swma-
fary, wae fingd thatvt bthe stems like spinach, cara-year, raitish
and luffzx fatohing good asount of gross perofil. The ssle of
Breenchil iy 18 also qguite satisfackory. The other  dems
tike aunusbaer, green — pipse carent pobato, brinjal are
hvaing o« redasonables gond amount of soles per day ranging

bebwaan 11 to 18 ¥ gross profit ratbtun.

B the other hand the jlem like beans is incuring the
lossas. Khere the gross profit ratio burns oubt o ba nega-
Fave j.e. 18.46 ¥ sicslar)y bthree obher i1tems Jike asebbor—
gourd, cluster bhsan and gourd items are also nok peofitable.
Hence we sonclude that oudy of bthe kotal 19 jtems 4 1tens are
=sald  ab 2 loss,. While the rest are having sabisfactory

“ales s bualion,
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PER CAPITH INCOME

Pepr capiha income s 2 bether and more relisble ngroa—
Lor of sconamic developmant. Par capiiz income s acacsplhesd
Lo be @ measure, however vrough 1d may be of standard of
liwimg and bhus risa 1o pae caprta income indiczies riz2 in

khe standard ot living of people

TARLE WNB. 4.7.3
TABLE EHOWING BISTRIBUTION HF SELLERS

ACCORDING 1O PER CAPITA INCOME PER DAY

e o o gbons vo0h o e S L L L it rar e e VLY oS St o sont 4TAE Saas SIS SR 0S aents T W i e Oy ATy A S s W o SO A o e e et ns reh S e B S PR Rt ot oaOrS st Py e e

Per mapita wumoma (Ra) Moo f FPar ocentage
reaspondensbs

otan s b - o W W 111 $AY o s (O Y Brom & Pt e ke W= mbbeSe% et S e S e She 4 S N W L A e S G4 ek S e Tt o b vl e Mete ha e o Sy S e e o S

Less bhan e SDO0L00
& o 10 o 13,00

11 ko 15 ] 2ELET

1h Yo 20 i 03235
21 la 23 1 05,335

o,

wh by EQ 2 Oh .67
o1 % abowve & 20 G0

St e ok N Se e e Sabe ey N M= 8O0 He e ety S48 WyP S SO Tt S SR e S e S R WS 8 b WST 8 gl B S MSe HOA See Men = n Smd e s aa ke e A et Y e ohy

Total 30 100,00

B R LI I I e T T T Do e S Sy

The pe#e day, per capila lneome of Yhe respondenyts  ia

depioted i the above bable

1. 3 per cenk 23rn pabicular less than 9 Per day
2. T per cent geb Ra. & o 10 as pere capitval tncome

per day

T B sellers (2&.&7% ) geb Rs. 11 Lo 1%
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4. Gad pere cent get Rs. 16 o 20 and 71 o B9
5. Only 2 (&.4&7 pee cent) get 26 bto 20 Rs. psr day.
& Ang 20 pee cent gel Rs, Il and more bhan 3

inconne pe sapiia wncomns per day.

Though  many of these raspondents ave working for  long

Lheey are gabbing litkle income from bheir business.

3
2
iZ
-3
i
-

AL ths waost ot they geb only wug o Rs. 31 concern

e

d. Ty
1lan shoms the statae of poor suonomis position of ths =sell-
BTH.

ER0SS PROFIT RATID

Ratio 13 a numerscal vrelabionship belwsen Lwo tigures
Gross profrt Ratio shos the Avarage margin in salss,
GBross Protbid eation = Bross profis

TR TR e R VI A1)

Mab Sales

TABLE N

I

IABLE SHOWING DISTRIBUTION OF SELLES ACCORDINDG

t——

10 SROSS PROFIT RATIO

Brass Protsb Ratio ey of Percenbags
3
rraspondents

v e bt brage ARY s R W ke e & e i S208h awh h AVUEY M SAIES O OIS 0ot oo osq S8 4004 P Sraed A S ottt e Rt A} G OHAN AR 2008 Okl o s G0 e e S WA WO St S Mo se S T R e e ih S

it

Less bhan 1€ 14 BEYS

&
DX

10 La 706 i Zthr o &7

20 Lo 3G 1 E.32%
S0 bo 40 1 el
40 5 oabhove i gy

Total 20 130,00

mame s ptonn e Vi Soree goin Samy o e ote e o e SR A Buhe Hele e i S fopap bR Mk SN WA A S M ek eeh seme st kit Soteh PO SHOS MRERE AT e S8 and b et e IS 0e b e = 7 e S o oo
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1t 1w gsssnbral fackor now a days. VTrade onoanes have
Qrwan aredrity ¥ bthe sellarzs. Oub of fen markabts of

Folhnapur oibty, ondy ans markesl (Haprlbhirths markeyr 1 has

sepller' s brade union,

Highlights of Fapirlihivihe mavbet’'s sellsr’'s Ossocia--

Liom.

Tokal memiley 44810
ffants ptals
Ladies mombevs 240

Funchions of tha Assoovation ¢

i, Tey bhinlk over dittioculbics of sellers
2. Tey mals sasy availabailiby of bthe facilibies given

ny Holhapur Oorporabwnn for developeent of marbed.

Fe To =oive bthe prablew/bension Lebwsean  figente and

%, In special casss, bthis fAssociabtian helps o vegue-

habhles swllers.

A17 bhe respondenis 3re asavistisd sbhout bhe woart g of
their frade vnaion.  Sooordaing o bheiv opunaon, Srades onlon
Mas  Lried o raise and solve Lhe problem of  the sellor’'s

relagion ko facalibties, and swrking comdiiions.



4.9 MARKETING METHOD 117

PRIECE DF VEBETABLEE

Price plays an wmpoariant role wn markebing oo marbei,

B

grices of  fresh  vagabtablas ara ofien conbrolled by  bhe

g3

markel funchbionaries sweh as braders, cvommission agents by

aucdson nethnd.,

MARKET INFORMATION

Mart 2L  nforaaion Js an tmporbant marksbing  ftuncbion.

-l
N

L szmenkial ot 1ll Ehe stage  of wmarkebimg markal
ntoermalbion may  be brosasly datined e8s 2 communscabion ov
reczepiinn of knowledgs or wntelligence.  TE includes all the
rastas, exbimates, opinzons smd obher sndormzd oon whiich

affacts tha markebing of goods and sarvuoes

It 15 obhserved thab all sellers are gebting informabion
at  the nprincipal mavkaeal. (Shaho Marke® Yard) zboul pricas

dug Lo sobion.

OPINION ABDUT BEVELDPHMENT OF THIS BUSINESE

p=— Y

Raspondanis axprass:d  bthat of they gal sharage
fazilitsies, along with working caprital  Lbhe esrpansion of
business s possible o Thiz ig & kind of s=21f  saplymend

wikh a few gdevelopmenis In the business and uneduvcabted woean

garn har owsn heead mithout the suppord of hey hosbamd,

|



