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CHAPTER I Introduction, World Gold Market

0And Profile Of Kolhapur Gold Market. 

A1 Introduction Of Marketing.
I) Definition.
jQ) What is marketing ?
III) Marketing In India.
IV) Rural Marketing in India.
V) Marketing Activities.
VI) Market Concept.
VII) Understanding the customer.
VIII) Gold is as consumer durable goods.

A2 World Gold Market.
1) Introduction.
2) A symbol of monetary stability.
3) Gold market in India.

a. How gold comes in Indian market.
b. Hindu tradition in India.
c. Gold control act-1963.

A3 Profile of Kolhapur gold market.

1) Profile of Kolhapur city.
2) Kolhapur city is famous for.
3) Industrial development.
4) Transport facility.
5) Education.
6) Gold market of Kolhapur city.
7) Organisation of jewellers.
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A)

B)

Objectives, Methodology And 

Limitations of the study 
Objectives.
1) To study the nature of the 

Kolhapur gold market.
2) To study the selling process to customers.
3) To study the buying process of 

rural, urban and high society buyers.
4) To study the marketing system 

and scheme.
5) To study the necessity of gold.
6) To study the effect of rate.
Research methodology and limitations.
1) Selection of city.
2) Survey of customers.
3) Limitation.

CHAPTER III Analysis and interpretation of

collected data.
Outline of the study.

A) Sellers in Kolhapur gold market.

1) Sellers in Kolhapur City gold market.
2) No. of jewellery shops.
3) Location and arrangement of shops.
4) Goods sold in the shops.
5) Sources of purchases.
6) Promotional activities.
7) Facilities to customers.
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8) Type of customers in shops.
9) Annual income of sellers.
10) Other observations.
11) About business.

B) Buyers in Kolhapur gold market.

1) Introduction.
2) Decision to buy.
3) Size of family.
4) Purchase location.
5) Purchased jewellery and method.
6) Reasons for outside purchases.
7) Service after sales.
8) Purchase and guidance.
9) Money problem.
10) Purpose.
11) Purchase loyalty.
12) Customers opinion about gold market 

of Kolhapur city.

CHAPTER IV Findings and Conclusions.
Findings.

Conclusion.

APPENDIX

A) Questionnaire for owners.

B) Questionnaire for customers.
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