
CONTENTS

CERTIFICATE 
DECLARATION 
ACKNOWLEDGEMENT 
LIST OF TABLES

CHAPTER TITLE PAGE
NO

ONE

TWO

1.1
1.2
1.3
1.4
1.5
1.6

2.1
2.2
2.3
2.4

2.5

INTRODUCTION £ • J0
Introduction 4*0
Selection of the problem 0*4
Objectives of the Problem 4
Objectives of the study £
Methodology T * 0
Chapter Scheme 0 • 10
CONSUMERS CO-OPERATIVE MOVEMENT 01 « 4?
Introduction U • 10
Consumers' Co-operative Movement in World |0 * 10 
Consumers' Co-operative Movement in India M - ST 
Consumers' Co-operative Movement in »«4i 
Maharashtra.
Consumers' Co-operative Movement in 44 *40 
Kolhapur District

.. 2



THREE

md.

FOUR

PROFILE OF WARANA BAZAR 4t * ta

3.1 History of Warana Bazar m * »7

3.2 Location of Warana Bazar «• - §i
3.3 Need of Warana Bazar *2 ~ *9
3.4 Objectives of Warana Bazar *4 * «9
3.5 Organisation of Warana Bazar 44-47
3.6 Growth of Warana Bazar 49 • t&
3.7 Sections of Warana Bazar 94 - it
3.8 Branch Expansion of Warana Bazar 99
3.9 Customers of Warana Bazar 99
3.10 Audit Class of Warana Bazar. 99

SALES PERFORMANCE OF WARANA BAZAR W'" 9$ • im
4.1 Introduction 99-94

4.2 Yearwise Total sales 99-97
4.3 Trend Analysis. 99-100
4.4 Total Sales and Branchwise Sales

comparison.
191 - 199

4.5 Analysis of Average Daily Sales 194 - J94
4.6 Total Sales & Gross Profit Sales 197 - 199

FIVE FINANCIAL PERFORMANCE OF WARANA BAZAR

5.1 Introduction
5.2 Financial Performance (11S-U4) ■■
5.3 Ratio Analysis

m - ut

111 - 
lA -
Ilf - 5 

SI



3

SIX

SEVEN

5.4 Analysis of Financial Performance
5.5 Net Profit and Distribution of Net 

Profit
5.6 Share Capital and Working Capital
5.7 Reserve Funds and other funds.

CUSTOMERS SATISFACTION OF WARANA BAZAR
6.1 Introduction
6.2 Performance Evaluation of Customers 

satisfaction.

CONCLUSION AND SUGGESTIONS. IS§ • HP

gmnPWWMPWi
«mwtx

* * *

Hi
st

 si
it

 » 
it
 • 

i *
B»
 I
 H 

S S
I


