=

BIBLIOGRAPHY




A. BOOKS

-y

B.

2.

. Adrian Payne

. Jha S.M.

. Mathur B. S.

. Nakkiran S.

. Seth Rajeev K.

. Shekhar S. A.

.dJoshi C. J.

. Trivedi 1. V.

. Daily

Monthlies

. 3ekiae
. TRl faea

BIBLIOGRAPHY

“Essence of Service Marketing”
Prentia Hall of India Pvt. Ltd.,
New Delhi, 1966.

“Service Marketing”
Himalaya Publishing House,
Bombay,1997.

“Co-operation in India”
Sathiya Bhavan, Agra, 1998

“Urban Co-operative Banks in India”
Rainbow Prakashan,
Coimbatore, 1982

“Marketing of Banking Services”
Macmillan India Ltd., 1997

“Marketing Management”
Himalaya Publishing House,
Bombay,1997.

“Co-operation”,
Phadke Prakashan,
Kolhapur, 1992.

“Banking Sector Reforms”,
RBSA Publisher,
Jaipur, 1998.

JOURNALS AND PERIODICALS

Pudhari, Kolhapur

India Today, Mumbai

TEBR
PRI



