
CONTENTS

IV ANALYSIS AND INTERPRETATION OP DATA
V SUMMARY AND CONCLUSION

APPENDICES
BIBLIOGRAPHY

64 - 111 
112 - 114 
115- 121 
122 - 123

CHAPTER TITLE PAGE NO.

Declaration 
Certificate 
Acknowledgement 
List of Tables 
List of Figures

i
ii
iii-iv
v-viii
ix

II

INTRODUCTION AND METHODOLOGY S
1.1 Scope of the Study
1.2 Objectives
1.3 Hypothesis1.4 Methodology
1.5 Limitation of the study

A REVIEW OF LITERATURE :
2.1 Consumers’Behaviour2.2 Marketing Research2.3 Application of Xz Test

1-5

6-51

III PROFILE OF MIXED FERTILIZER 52 - 63

H- X (D Pu Hi ffl H ft H* »-* H* N CD H
0 H

aoS4 X 
• 

<0 
CQ *0 42 
G
4J

O
 h
J CO

t
I

•P42 
O' 

(0 D» O 
to d 

>i 
•H 

flj TJ 
b co 
<do
»*h 
u
 u 

Eom
 X 

0) to
twOdo•H+>B■OO

HO
(O

H
P'
lJ
 H

P-
 

0)
 P
ft
o 

03
 1
1 
0 
? 

0>
 K* d M d (M

l H
 d

 
ft
 H
-

sr
 w 

o>
 t
f H-

£■
£

SK
JI
Q

o ¥-• pr 0 d H

0 
CO
 

H H-
 O Hi
 

W 0 
ft

^
 X 

<t> •% 
it) 
n) 

>T> Tl 42 
o
 +
j 
<d 
<0 

CO 
t
 -1 di CO

£ f
fi*d
 h u J
jJ

<2
 W 

Wt
O 
WO

 <
+ 

H-
d*
 0

 0
 3
* 
Hi
 H
 

**
0 0 

0 
c+
iQ
 0
 

to
 H
* 
D*
ft. N>

rH.
rl «N

 N
• 

* 
• 

.
CO CO

 CO CO

CO.CMro


