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6.1 INTRODUCTION:

Export has been assigned a crucial role in the country’s economic
development. It is a well established fact that export need to be increased
at a higher rate to achieve ﬁatiénal self reliance and reduce the dependence
~on internal assistance. In this context, export promotion assumes greater
importance.

Mr. C. N. Purshattaman Nair', a well known scholar observes that,
“the export promotion in India is confronted with many problems. Most of
the problems can be easily tackled internally, if we put earnest efforts in
this direction. India has greater opportunities in export marketing. What is
needed is an effective export culture with an inbuilt mechanism of export

promotion. A shift is required to be made in country’s exports from less
processed to more processed and value added products. In order to generate
higher foreign exchange earnings, more value addition is to be made in our
éxportable products.”

The Government Export Policy has been described by Mr.
Balgopal® as “the policies adopted were continuously refined to the
conditions within, as well as. outside, the country. In 1966, rupee was
devalued in an effort to make it more r;spresentative in the international
' market. During 19705, 1980s, and 1990s, the export policy resolutions for
the respective time frame were adopted to guide the export efforts. As a
result of the vari;)us policy measures under taken by the Government,

export have since undergone a substantial change in respect of value
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composition of prbducts and direction of trade” The surplus is earned of
late.

Generally, the major problems of agricultural export marketing rise
from environmental differences created by geographical factors, cultural,
political and economic conditions. These factors may be classified as
- controllable factors which includes; the elements as product, price,
promotion and distribution. These factors are mostly known as export
marketing. The main element to operate is beyond the control of the

company.

6.2 PRESENT POSITION OF AGRICULTURAL EXPORT :

The new economic reform in India coinciding with the WTO
~ Agreement open up immense opportunities for Indian agriculture products
to enter the global market. Even today, 60 to 65 per cent of the total labour
force is deﬁendent. on agriculture. This brings out that, the general standard
of living of people can be raised only ensuring accelerated and diversified
agricultural development. To facilitate this process, due importance should
be given to globalizing the Indian agriculture in terms of policy measures.

In this context Devendra The;kur3, describes his views as
“agricultural export help modernize production, post harvest processing
and mgrketing s;ystem and advantages of most recent technological
advancement in the network planning process. Needless to mention that,

agricultural export planning has not been developed in a systematic
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manner. It is necessary to understand that, exports are possible if we are
able to produce thé items in a sustained manner of the desired quality along
with well co-ordinated promotional efforts. Above all the Government will
have to involve, initiate and implement export promotion policy in
effective manner.”

S. C. Nagpal and A. C. Mittal*, explains their observations regarding
" Indian agricultural export and economic development as, “the need for
increasing export for augmenting foreign exchange earnings is véry critical
for India. Foreign exchange is vital for promoting overall economic
development without sacrificing country’s self-reliance. Export growth and
economic development are thus inter related.”

Table No. 6.1

Share of Agricultural Export in Total National Export

Rs. in crores
Year Export % share of Agri.
Total National Agriculture Export
1990-91 32527 6013 18.49
1995-96 106353 20398 19.18
2000-01 201356 28657 14.23
2001-02 209018 29729 14.22
2002-03 255137 . 34654 13.58
2003-04 291582 36894 12.65

Source : Agricultural Statistics at a Glance-2004, Directorate of Economics

and Statistics, Government of India, New Delhi.
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In 1990-91, there was 18.49 per cent share of agricultural sector in
total national export, whereas in 2003-04 it decreased to 12.65 per cent of
agricultural exports is comparatively growing over the period under study.
Due to growing share of other exports, the exports in relative terms have
declined.

Further S. C. Nagpal and A. C. Mittal’ accounts for the details about
export opportunities as “agricultural export offer opportunities, which can
| change the entire economics of cultivation for the growers. The Fruit and
Vegetables processing industry can be instituted only with export market
outlets.” | |

Table No. 6.1 shows that, the share of agricultural export in the total

national export is declining.

6.3 HORTICULTURAL EXPORT:

Horticultural crops are high value crops. They respond a very well
to the inputs resulting in high productivity. They are highly perishable in
nature hence need to be stored well, handled carefully and transported
quickly.

Dr. V. B. Jugule® states that, “‘the globalization process has
motivated our farmers to think of the global demands. Based on it, the farm
management techniques vis-a;vis cropping pattern are changing so as to

_ spin the foreign exchanges. Horticultural products are being demanded by
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~ the foreign consumers. Consequently the farming is tending towards its
growth and expansion in various states.”

In terms of global trade, India’s share in the agricultural export is
significant while India contributes to the worlds 8 per cent, and 11.5 per
cent Fruits and Vegetables production respectively. It’s share in global

export of Fruit and Vegetable is less than one per cent.

6.4 W.T.O. AND AGRICULTURAL EXPORT :

The W.T.C. agreements are a milestone in the development of the
international trade in agriculture commodities. Agriculture has been
brought under inte;'national discipline, which is of great significance on the
part of the LDCs in general and India in particular. It is very difficult to
foresee the exact outcome of the World Trade Organization (W.T.O.).
There are complexities involved in various provisions. The challenge is left
to the agriculturists to provide them an opportunity for making some heroic
~ efforts to capture the world market. Traditionally, plantation and the fiber
crops occupied prime position in the agricultural export of our country. Oil
seeds occupied a dominant position in the imports.

Some horticulture commodities are becoming popular in foreign
countries. For example, India is exporting Onion to more than 45 countries
and major countries like UAE, Malasiya, Singapore, Sri-Lanka, Saudi
Arabia, Bangladesh, Kulwait. and Mauritius. Floricultural export is

. emerging industry in India. Export of Grapes from India has increased
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many folds ever since i't stérted in 1991, but still faces the quality
. constrains. It is estimated that the market could go upto Rs. 23,000 crores
within the next six to seven years. Government is looking for potential rise
in Floricultured exports from India. IDBI is examining an a case-by-case
basis the Floriculture units rehabilitation package. |

The WTO agreement an agriculture had entered the significant
phase of negotiations in 2000-2001 as required by Article 20 of the
Agreement. In the plantation $ector, apart from AMS and tarrification of
quantitative restrictions, plantation commodities have been faced with non-
tariff wall imposed by the WTO Agreement on Sanitary and Phyto Sanitary
measures.
| The principal problems faced by the different sections of the
floriplantation industry arise from various situations. The WTO Agreement
binds 100 per cent of agricultural products’ tariff lines and requires
developing and developed countries to bring down both bound and applied
tariffs, the pattern of tariff cuts has not been specified. This has significant
| implication on the Floriculture industry.

Cut flower exports from India face a higher import duties in Europe
(13%) during non-'peak market (May-Oct‘ober). When flowers are required
(ie. during November-April) the tariff rates are lowered to 5 to 6 per cent.
But the real tariff work out on FOB plus freight to 17 per cent. Due to

higher tariff walls, the Indian flowers have to search out the domestic
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markets. India should be very particular in negotiating the scientific criteria
for reduction in imports tariffs.

India has ‘submitted to the WTO, a negative AMS. Plantation

.commodities are left out of AMS calculations. But these commodities be
the subject to AMS in future. India has to situate bulk of domestic support
extended to plantation commodities in the permissible “Green Box”
category. Domestic support extended to Indian Coffee and Spices in
Western Ghats and to Indian tea, large Cardamom and endemic Chillies in
the North-East and Eastefn Himalayas eminently qualify under regional
development and environmental causes to be landed and lacked up in the
Green Box. The regional assistance schemes and environmental support
schemes are exempted from the regimentation of the WTO Agreement on
subsidies and countervailing measures.

The existing scope of sample analysis methods is narrow and do not
suit to Indian Spice exporters. Notifications of new regulations are required
to be made known to the exporters. Even the Codex Standards will not look
into sample analysis, which is a strong inducement to utilize SPS standards
as NTBs.

In the changing export marketing s‘cenario, every industry is facing a
high degree of economic pressure in export business, which today no
longer depends on domestic market alone. “Export or perish” has now
become a slogan for furthering of export business activities and at times

offering the only solution to its survival.
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On the other hand, since 1993, the EU through its various technical
directives has made use of a recognized quality standard which is an
increasingly essential requirement for doing business with EU countries.

A well documented and efficiently implemented ISO 9000 quality
management system (QMS) provides an exhibitive opportunity to fulfill
this requirement and through while not obligatory, becomes mandatory
requirement for exporting in Europe. In other words, an exporter with ISO
9000 Certification has better chances of placing our products in the
European market without such a Certification, some people view this as
unilateral to free trade. o

The quality system as documented and implemented must satisfy the
requirements of the appropriate ISO 9000 standard. Involvement of the

approved third party for certification is important.

65 MAJOR AGRICULTURAL EXPORT CONSIST OF

HORTICULTURE PRODUCTS :

The export of horticultural products are generally classified into
- number of categories e.g. Forest, Fruits, Fresh Vegetables, processed Fruits
and Vegetables, dehydrated Fruits ane Vegetables, dried Fruits and
Vegetables, canned Fruits and Vegetables etc. We choose the major
exporting Fruits and Vegetables in Maharashtra namely, Onion,
Vegetables, Mango, Grapes and Other Fruits for the purpose of easy to

analyze. Table No. 6.2 illustrates the export trend of Fruits and Vegetables
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from Maharashtra during the period from 1993-94 to 2002-03. Lot of
statistical confusions are observed in the data tabulations, for example in
Maharashtra state no plantation of Apple is seen, but Apple has been
shown exported from Mumbai. It is very difficult to estimate statewise
export data, becaﬁse the produce from other state areas may possibly get
exported from other states, if exporters belong to the exporting states.

However, t.he major horticultural export from Maharashtra state
consists of Mango and its products, Grape, Strawberry, Banana, Cirtus,
Oranges, dried Fruits and Vegetables, Onion, Cut flowers, dehydrated
Fruits and Vegetables etc. M}zmbai, Pune, Nagpur, Aurangabad are the
~ important airports from where the export of horticultural products is
" possible. |

Since 1990, in Maharashtra state by ambitious plans of an archard
progress state’s growth is increased in Fruit production and Fruit
cultivation field. Now Maharashtra state is number one in the country in
Fruit production. By the end of the year, 2004, total 13.22 lakhs hectare
area under fruit cultivation of the state. Only Mango production is highest
in fruit cultivation amoné séquently Cashewnut, Orange, Pomegranute,
. Mosambi, Banana, Grapes etc. In the px;oduction of fruits Mahafashtra’s
Pomegranate and Grapes share is serially 82.33 per cent and 82.58 per cent
in total India’s Fruit production. On the world wide level state’s Nagpur is

famous for Orange, Nashik and Sangli for Grapes, Ratnagiri for Alphanso
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Mango, Jalgaon for Banana, Solapur for Pomegranate and Jalana for Citrus
fruits.
A)  Onion:

Onion is most important crops in Maharashtra. Onion shows a
significant increase in its export. In 1993-94 Onion export was Rs. 13700
j lakhs, which haé increased to Rs. 25,730 lakhs in 2002-03. There is
increasing trend by 87.81 per cent in 2002-03.

The main problem of Onion export is the payment of exported
commodities is delayed for nearly 180 days. The farmers waiting period is
less, so farmers are not interested in export trading. Some rich farmers,
whose waiting capacity is more, they campell the society to undertake
export trading, provided they have a quality produce and no market

intelligence services and market extension services are made available etc.

B) Vegetables. :

In the category of vegetables Potato, Tomato are included.
Vegetables shows a very significant increase in its export. Vegetable shows
a increasing trend by 663.88 per cent in 2002-03 over the base year 1993-
94. In 1993-94 export of V;egetables was Rs. 1,980 lakhs which has

- increased to Rs. 15,125 lakhs in 2002-03.
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The problem of Vegetables export is mainly, lack of proper
infrastructure including storages, transport and chilling facilities have
hindered the large-scale Fruit processing and exports. Besides, inadequate
air cargo at reasonable rates at a time has been the major constraint in
increasing many times due to failure of a particular crop and increased
local demand has caused té res;crict the exports. This has happened to onion
. in the year 1997-98. Suitable and exportable varieties are not developed.
No proper packaging is made etc. Export of Vegetables are showing
increasing trend it is very helpful for the state economy as well as Indian
economy. |
C) Mango:

Mahgo is the most important Fruits in Maharashtra state. Mango
shows a significant increase in'its export. Export shows an increasing trend

by 109.53 per cent in 2002-03 over the base year 1993-94. In 1993-94
export of Mango was Rs. 2,412 lakhs which has increased to Rs. 5054
lakhs in 2002-03.
| Among the export varieties Alphanso Mango of Kokan region and
Kesar Mango of Aurnagabad and other part of Maharashtra, share good
amount of share, whereas 5.40 per cent ;f the total Mango production in
India is showed. The Mango importing countries are U.S.A., Canada,
Russia, France, Switzerland, Kuwait, Keneya and Australia.

The main .problem of Mango export is a weak market finance,

export strategy has not set the marketing system, Brand names, inadequate
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~ storages, domination of private traders, lack of funds, lack of co-ordination
between institutional agencies, lack of infrastructural facilities are the
major problems faéed by the horticulture sector in export trading.

D) Grapes:

Grape is the most important crops in Maharashtra. Maharashtra is
Grape growing state in India. Almost all exportable grape quantity from
India is exported from Maha;rashtra. Specially, western Maharashtra is
- famous for the Grapes production.

The export of Grapes shows an increasing trend by 51.59 per cent in
2002-03 over the base year 1993-94. In 1993-94 export of Grapes was Rs.
3,392 lakhs, which has increased to 5,142 lakhs in 2002-03. Compared to
other Fruits, Grapes shows a growth of 51.59 per cent which is very low.
The main Grapes importing countries are England, USA, Germany, France,
Netherlands and Sweden.

The main problem of Grapes export are, tendency of indiscriminate
export, which are not based on prioritization of products in the context of
strength or consumers choice, post harvest infrastructure is still weak, no
sufficient air cargo on subsidised rates are available. Export strategy has
not set the marketing system, subsidy t<; pre-harvest operations is being
harvessed by rich farmers. Export culture is not existing among the
growers, lack of infrastructural facilities are some major problems faced by

the horticulture sector in export trading.
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E)  Other Fruits :

The categbry of other Fruits its include Bananas, Cashewnut,
Strawberry etc. The export of other fruits shows a significant decrease in its
éxport. In 1993-94 export of other Fruits was Rs. 2,239 lakhs, which has
decreased to Rs. 1551 lakhs in 2002-03. The export of other Fruits shows a
decreasing trend by 30.72 per cent in 2002-03. Over the base year 1993-94.
This is the only category, which shows the declining trend during the
period under study.

This decrease is mainly due to lack of proper infrastructure,
including storages, transport and chilling facilities have hindered the large
scale fruit processing and exports and suitable and exportable varieties are
not developed, no proper packaging is made, cold storage facilities at
airport do not exist and strong data base is not available.

However, the day-to-day decrease in the share of agricultural sector
in total national export is' see;l. It is not helpful for the state as well as

. India’s economy. -

6.6 CONCLUSIONS:

The broad conclusions that eme;ge from the study of trends in
agricultural export in Maharashtra during the period 1990-91 to 2003-04
are summarized as follows.

The export of Fruits and Vegetables in Maharashtra shows an

increasing trend during the period under study. The export of Onion shows
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an increasing trend by 87.81 per cent in 2002-03 over the base year 1993-

94. In 1993-94 export of Onion shares Rs. 13,700 lakhs which has
increased to Rs. 25,730 lakhs in 2002-03. The export of Vegetables also
shows a very significant increase in its export. In 1993-94, export of
Vegetables was Rs. 1,980 lakhs which has increased to 15,125 lakhs in
2002-03. There is an increasing trend by 633.88 per cent in 2002-03 over
the base year 1993-94.

The export of Mango also shows an increasing trend by 109.53 per
cent in 2002-03 over the base year 1993-94. In 1993-94 export of mango
~ was Rs. 2,412 lakhs which has increased to Rs. 5,054 lakhs in 2002-03.
The export of Grapes shows a small increase in its export. In 1993-94
export of Grapes v;/as Rs. 3,392 lakhs which has increased to 5,142 lakhs in
2002-03. There is an increasing trend by 0.51 per cent in 2002-03 over the
base year 1993-94.

The category of other fruits shows decreasing trend by 30.72 per
cent in 2002-03 over the base year 1993-94. In 1993-94, export of other
- fruits was Rs. 2,239 lakhs which has decreased to 1,551 lakhs in 2002-03.

This decrease is mainly due to lack of infrastructural facilities and
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