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5.1 INTRODUCTION *

Being a dynamic organism, man always fulfill his 
desire with some activities for specific purposes and it 
is reflected in the functional characteristics of the 
activities. In geographic concern, as an implicit reality, 
the functional analysis represents • the description 
of temporal cross sectional properties of phenomenon," 
(Eichenbaum, j. and Gale s. (1971). it may be noted that 
with varying attitudes and changing contexts the functional 
properties may change accordingly.

The problem of measuring tourism is a difficult 
and a rather complex task as it involves various types of 
relationships in reference to socio-economic and space time 
notions. Fundamentally, there appear controversies pertai
ning to the definition of tourism, especially the difference 
between a tourist and a non-tourist. The measurement of 
tourism primarily refers to the volume of tourist arrivals 
and their trend in time scale; more widely it also considers 
various other related phenomenon such as mode of travel, the 
type of accommodation souigtot, the length of stay, money 
spent on different items, the socio-economic structure etc. 
which are helpful for evaluating the resources and future 
demands in accordance with the growing population and tourist 
intensity in time scale (Singh s.N. 1986).
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In general# there exist two ways for counting the 

number of tourist arrivals at a destination* First is 

the frontier check method# referring the counting of the 

passengers at railway stations# bus stations and air

ports or at any point of entry; and secondly the accommo

dation occupancy of the beds in hotels# dharmashalas# rest 

houses# stay in friends and relatives etc*

There are some critical issues of the frontier 

check method are notable such as how to discriminate the 

dwellers of the destination and the new arrivals that is 

tourists# sometimes if the number of arrival Increases all 

of a sudden counting can breakdown# from the marketing 

point of view# specially in case of foreign tourists# it 

is more important to know the point of origin that is# 

place of normal residence or employment rather than 

nationality# absolute recording of the arrival figure 

would not be more fruitful unless the number of visitors 

multiplied by average length of stay and measurement of 

socio-economic value of tourism and finally in the very 

interest of tourism there should not be any formality for 

the statistical purposes.

In the case of accommodation the tourists staying 

with their relatives or friends cannot be counted. Moreover# 

a tourist visiting the destination more than once# say twice 

or thrice# over a very short period will be counted as two
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or three separate tourists and only counting the number will 
not give idea about the tourists themselves, their socio
economic structure etc. Therefore in order to avoid these 
difficulties, more reliable source of collection of data 
is personal contact with the tourists. But it may not be 
possible to contact all the tourists during limited time. 
Therefore here, an attempt is made to collect information 
about tourists by sample survey. Simple random sample 
survey was made and all required information collected
personally from them. The detail questionnaire was prepared

(Appendix-I)
and filled up by the tourists at the destination./ Scheduled 
was prepared such that reflects natural views of the tourists 
about the Tuljapur. It comprised of series of alternate 
choice questions and ordering which were arranged sequentially 
with a view to minimize the danger of suggested response 
(Nixon J.1954). However, it has been realised that it is 
not possible to eliminate all the potential bias from a 
schedule. Formally, questionnaires has undergone a pre-test 
examination to eliminate potential weaknesses and to add more 
clarity and uniformity. This was accomplished by interviewing 
tourists and it was realized that some questions did not always 
lead to useful results, therefore, in the final version of the 
schedule, removal of previous sets and addition of new sets 
were made in the contents for reducing the pace, time and 
complexity, and for sharper and clear responses from them.

The above format was used in the present survey. The
questionnaires were filled in by two ways, some questionnaires



were left in all hotels and dharmashalas and dak bungalow 
in Tuljapur and some individual tourists were personally 
contacted for in-depth interviews* some tourists who did 
not have time, were given copies of the questionnaire with 
a request to return them by their earliest convenience.

In this manner 560 tourists were contacted. The 
following Table 5*1 gives the break-down of the success 
in contacting and returning the questionnaires.

Table 5.1 : contacts with the tourists.

Sr
No

1

Particular No.of persons 
contacted

Tourists contacted 560
2

3

4

Tourists who refused to 
co-operate
Number of questionnaires 
given to fill up
Number of tourists who 
have not returned the 
questionnaires

60

500

66
5 Number of tourists who 

completed and returned 
questionnaires and in 
interviewed personally 434

SOURCE * Data compiled by the Author.

The main purpose of the survey was to know about the
behavioural pattern and overall reaction of the tourists about
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the infra-structure provided to them and their socio
economic status. The views of tourists about the 
'Tuljapur* become useful for the improvement of the 
infra-structure of the town.

About 434 tourists were personally contacted, 
questionnaires filled and interviews of a few learned 
tourists were taken. By this it became possible to ^ 

understand the views of the tourists and also their 
behavioural altitude regarding the holy place Tuljapur.

5.2 SPATIAL DISTRIBUTION OF TOURISTS I 

i) statewise distribution of tourists i

The study of spatial distribution of tourists helps 
to understand the nature of flow of tourists from various 
parts of the country to Tuljapur. Table 5.2 gives idea about 
the statewise distribution of tourists.

Table 5.2 t Statewise distribution of tourists, 1992-93.

Sr.
No. State Actual number 

contacted Percentage

1 Maharashtra 362 83.6
2 Karnataka 32 7.4
3 Andhra Pradesh 14 3.2
4 Bihar 6 1.4
5 Gujarat 4 1.0
6 Other states 15 3.4

Total 433 100.00%

SOURCE t Data compiled by the Author.



Table 5.2 reveals that the largest number of 
pilgrims who visited the town come from different parts 
of Maharashtra* About 83.6 percent of tourists visited 
the town are from Maharashtra* It is followed by Karna
taka (7.4%), Andhra Pradesh (3.2%), Bihar (1.4%) and 
Gujarat (1.0%). About 3.4 percent tourists visited 
Tuljapur from Punjab, Haryana# Tamilnadu, Kerala# Orissa# 
Rajasthan, Uttar Pradesh, Madhya Pradesh, Himachal Pradesh, 
Jammu and Kashmir and Assam. Their individual percentage 
is less than one percent*

The discussion with the tourists from Gujarat, 
Punjab, Haryana# Tamilnadu, Kerala# Orissa# Himachal 
Pradesh, Jammu and Kashmir and Assam, it is understood 
that they have come for education in Maharashtra parti
cularly in Engineering and Medical colleges. It is also 
found that the families from Uttar Pradesh, Madhya Pradesh, 
Rajasthan# Bihar, are migrated in Maharashtra for business 
purpose. They visit Tuljapur at the time of Dasara fair.

It is also observed that one foreign tourists had 
come from Germany for research purpose at Tuljapur.

ii) Dlstrictwise distribution of tourists 
in Maharashtra :

Table 5.3 clearly shows the districtwise distribu
tion of tourists in Maharashtra. It is observed that solapur
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Table 5.3 i Districtwise distribution of tourists 
in Maharashtra (1992-93).

Sr.
No.

Name of the 
district

Actual number 
contacted

Percentage 
to total

1 Greater Bombay 9 2.5
2 Bombay suburb - mm

3 Thane 3 0.8
4 Raigad 5 1.4
5 Ratnagiri - -
6 Sindhudurg 1 0.3
7 Nasik 3 0.8
8 Dhule 2 0.6
9 Jalgaon 8 2o2

10 Ahmednagar 6 1.7
11 Pune 29 8.0
12 Satara 8 2.2
13 Sangli 8 2.2
14 Solapur 80 22.1
15 Kolhapur 4 1.1
16 Aurangabad 11 3.0
17 Jalana 4 1.1
18 Parbhani 15 4.1
19 Nanded 6 1.7
20 Beed 53 14.6
21 Osmanabad 66 18.2
22 Latur 38 10.5
23 Akola - -
24 Amraoti - -

25 Buldhana 1 0.3
26 Wardha - -
27 Yeotmal 1 0.3
28 Nagpur 1 0.3
29 Bhandara - -

30 Chandrapur - -

31 Gadchiroli mm -

Total 362 100.00

SOURCE j Data compiled by the Author.
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district ranks first with 22 percent of pilgrims who visit
Tuljapur, then Osmanabad ranks second with 18.2 percent,
Beed ranks third with 14.6 percent and Latur ranks fourth 
with 10*5 percent.

Table 5*3 clearly reveals the districtwise distri
bution of tourists in Maharashtra (Map 5.1), It is observed 
that solapur district ranked first and Osmanabad ranked 
second in percentage of tourists (22%) and (18.2%) respecti
vely. it is only because of nearness to the Tuljapur. 
Secondly the pilgrims come to the Tuljapur from all over 
Solapur district with the holy sticks especially on Dasara 
fair particularly on full moon day* Along with these sticks 
more pilgrims attract towards Tuljapur. Thirdly, it is 
because Pandharpur and Shikhar Singanapur, the important 
religious places are located in solapur district and when 
tourists visit to these places not to forget to visit Tulja
pur,

5,3 CLASSIFICATION OF TOURISTS l
o-f

i) Classification tourists
A

by purpose of visit ;

It reveals from a study that there are different 
purposes of tourists to visit Tuljapur (Singh s.N. and 
Kayastha,1983). But here nine categories are made, such 
as the pilgrimage, study or education, liking of journey.



visiting friends and relatives* trad® and commerce* 
services* official and personal work, pleasure and 
others. Table 5.4 represents the classification of 
tourists according to the purpose of visit.

Table 5.4 : Classification oj6 tourists by purpose 
of visit.

Sr.
No. Purpose Actual number 

contacted Percentage

1 Pilgrims 341 78.6
2 Study/Education 28 6.5
3 For the sake of travel 18 4.2
4 Visiting friends and 

relatives 15 3.5
5 Trade and Commerce 14 3.2
6 Services 5 1.1
7 Office or personal 

work 5 1.1
8 Pleasure 3 0.7
9 Others * 5 1.1

Total 434 100.00

* Include attending marriage party, conveying 
message, hospital work and purpose not 
specified.

SOURCE * Data compiled by the Author.



Prom Table 5*4, it is found that about 78,6 percent 
tourists have come to Tuljapur to worship Goddess Tulja Bha- 
vani and to get peace of mind. They believe that 'Goddess 
Tulja Bhavani* will give impetus to solve their family 
difficulties. Every year they come and demand something 
from Goddess and sometimes they felt that Goddess Tulja 
Bhavani pleased with them and solved their difficulties.
They come to thank Goddess for past work and again to put 
some new demands for future. In a survey it is observed 
that about 6.5 percent persons come to this place for 
education. About 3.5 percent persons come here to meet 
their friends and relatives at this time only because they 
intend to visit the temple. 3.2 percent people come for 
their trade and commerce, in a survey it is also observed 
that they visit Tuljapur every year because their main pur
pose is to earn money and then to worship Goddess, similarly 
some service men come to Tuljapur for their office and personal 
work. They select this period of fair because along with 
their routine office work they should visit the temple of 
Goddess Tulja Bhavani and to get peace of mind. Some people 
come here only to get pleasure but it is found that their 
percentage is less than one percent.

ii) Classification of tourists by profession i

From Table 5.5 it is found that about 33.2 percent 
tourists come to Tuljapur to worship Goddess Tulja Bhavani



are engaged in different services. Some are in service 
around the Tuljapur and some are have come for office 
work during the fair time, it is also observed that 
about 19.8 percent persons are engaged in agriculture 
and they come to Tuljapur to pray their family deity 
Tulja Bhavani. in case# whatever may be the difficulties# 
they come to Tuljapur in Navaratras/Dasara fair.

Table 5.5 s Professionwise distribution of tourists.
fr!. n ,

Sr.
NO. Profession Actual number 

contacted Percentage

1 In services 144 33.2
2 Agriculture 86 19.8
3 Trade 60 13.8
4 Education 44 10.1
5 Engineer 15 3.5
6 Social work 12 2.8
7 Builders and

Contractors 11 2.5
8 Advocate 7 1.6
9 Doctor 3 0.7
10 Others * 52 12.0

Total 434 100.00

* Include home workers# labourers, factory workers# 
tailoring, LIC Agents, aradhj, unemployers.
SOURCE * Data compiled by the Author.



It is also observed that majority of them are from 
surrounding area of Tuljapur. The persons engaged in trade 
and commerce are 13*8 percent. Out of that about three to 
five percent persons came for trade only, remaining persons 
are doing their business temporarily. They were not perma
nent traders. It is seen that about ten percent persons come 
here for study purpose, similarly the percentage of Engineers 
(3.5%), social workers (2.8%), Builders and Contractors (2,5%) 
Advocates (1.6%), Doctors (0.7%) etc. are less as compared to 
above categories, other category covers about twelve percent 
and includes all remaining such as home workers, labourers, 
factory workers, tailors etc.

iii) Classification of tourists by age group t

It is very common that by visual observation one 
could judge the age group of tourists in fair. It was felt 
that majority of the tourists were of middle age group (20 
to 40 years). Our surveyed work reveals the result in Table
5.6.

Table 5.6 * Tourist's age group.

Sr.
No. Age-group Actual number 

contacted Percentage

1 Below 20 years 53 12.2
2 20 to 40 years 258 59.4
3 40 to 60 years 114 26.3
4 60 and Above 9 2.1

Total 434 100.00
SOURCE : Data compiled by the Author.
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Table 5,6 represents that the tourists below age 
of 20 years are only 12.2 percent. The tourists between 
age group 20 to 40 years represent about 59.4 percent# 
and between the age group of 40 to 60 years represent 
about 26.3 percent; while the tourists of 60 years and 
above age represented by only 2.1 percent. These figures 
denote that tourists in middle age group (20 to 40 years) 
were dominent in attending the fair and next group is 40 
to 60 years. These people came to Tuljapur to get some 
relief from their daily routine and to have some peace of 
mind at least for two or three days.

iv) classification of tourists by sex *

Table 5.7 : Classification of tourists by sex.

Sr. Age group
Actual number contacted Percentage

No. Male Female Total Male Female Total

1 Below 20 years 38 15 53 8.8 3.4 12.2
2 20 to 40 years 239 19 258 55.0 4.4 59.4
3 40 to 60 years 108 6 114 24.9 1.4 26.3
4 60 years and 

above
7 2 9 1.6 0.5 2.1

..........—

Total 292 42 4 34 90.3 9.7 100.0

SOURCE t Data compiled by the Author.

Table 5.7 represents that the percentage of males is
more than females. There is 90.3 percent of males and only 
9.7 percent females who visited Tuljapur during the fair time
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According to the age composition it is seen that the 

tourists below the age of 20 years both males and females 

are only 12*2 percento Out of them the male percentage 

is 8*8 percent and the female percentage is only 3.4.

It also reveals that maximum percentage is of the age 

group of 20 to 40 years. In this group the percentage of 

male tourists is dominent and it is 55 percent. The female 

percentage of this group is only 4.4. The percentage of 

age group above 60 years is very low and it is 2.1. Out of 

them the male percentage is 1.6 and the female percentage 

is 0.5. It is also observed that the age group of above 

60 years# the number of males is seven and the females are 

only two. Amongst males# a tourist of eighty seven years 

old arrived here for fair.

v) Classification of tourists by religion i

India is a land of religion, we are proud that all 

the religions have liberty to maintain their traditions here. 

Not only this but people from different religions come together 

and celebrate the festivals which shows unique example of 

national integration. Every village in the country celebrates 

fairs and festivals because majority of the villagers believe 

on God and Goddess. Such fairs and festivals are related to 

some God or Goddess. The Tuljapur is a town of faits and 

festivals. Through out the year the fairs and festivals are 

celebrated. Navaratri and Sankranti fairs are important in 

Tuljapur town. People from all religions celebrated the fairs.



The survey work done by the author at the time of Navaratri 
fair reflects in the Table 5*8 as below.

Table 5.8 ; Religionwise tourists.

Sr.No. Name of the 
Religion

Actual number 
contacted percentage

1 Hindu 407 93.8
2 Jain 9 2.1
3 Muslim 8 1.8
4 Buddhist 6 1.4
5 Christain 4 0.9

Total 434 100.0
SOURCE ; Data compiled by the Author.

Table 5.8 reveals that about 93.8 percent tourists 
are related to Hindu religion. About 2.1 percent tourists 
are related to Jain religion, Muslims are found about 1.8 
percent, while Buddhist 1.4 percent and Christain are found 
0.9 percent.

0vi) Classification of tourists by marital status i
0The following table indicates the marital status of 

tourists in Tuljapur.

Table 5.9 : Marital status of tourists.

Sr.
NO.

Marital
status Male Female Total number 

contacted
Percentage

1 Unmarried 129 12 141 32.5
2 Married 260 28 288 66.4
3 Widow 3 2 5 1.1

‘=— "'=<]
Total 392 42 434 100.0

SOURCE x Data compiled by the Author.
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Table 5.9 represents that the percentage of married 
persons is 66*4. Out of 392 males 260 males are married and 
129 males are unmarried. The male widow were found only three 
in number and the female widows are two in number.- The total 
percentage of male and female widows is 1.1 percent only.

vii) Classification of tourists according 
to literacy *

The following Table 5.10 gives an idea about literacy 
of tourists contacted.

Table 5.10 s Classification of tourists according 
to literacy.

Sr.
Mo. Education Male Female Total number 

contacted Percentage

1 Illeterate 33 4 37 8.5
2 Primary 53 9 62 14.3
3 Secondary 80 11 91 20.9
4 College 266 18 244 56.3

Total 392
!

42 434 100.0

SOURCE t Data compiled by the Author.

Table 5.10 reveals that literacy percentage of the 
tourists is 91.5. It is only because the author has distri
buted questionnaires generally looking to be a learned persons. 
It is also found that the female literacy is quite more among 
the tourists. Out of the 42 females contacted 38 females are 
found literate. Many of them have taken higher education, out 
of 392 male persons contacted 359 male persons are found literate.
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viii) Classification of tourists by income *

The study of income gives an idea,about the finan
cial position of the tourists. The Table 5.Hreflects this 
properly.

Table 5.11 : Income of tourists.

Sr.
No. Income group Income 

in R$.
Actual number 
contacted

Percentage

1 Low income group Below
10,000 146 33.6

2 Middle income 
group

10,000-
30,000 161 37.1

3 High income group 30,000-
Above 127 29.3

Total 4 34 100.0

SOURCE : Data compiled by the Author.

It is evident from the Table 5.11 that majority of the 
tourists are from middle income groups. It constitutes about 
37.1 percent, while about 33.6 percent tourists are from low 
income group and 29.3 percent tourists are from high income 
group. It is known from interviews of these tourists of high 
income group that they stay in hotels and most of them book the 
hotels well in advance.



ix) Classification of tourists according 
to purchase of Devotional Goods t

i

Trade in Tuljapur town especially during the time 
of fairs is mainly of the devotional goods. The main items 
are the Haldi (Turmeric)-Kum-Kum, Bangles# Khan (new piece 
of cloth), coconut, fruits# flowers, leaves of the Nagwel, 
rice, Kapur, Agrbatti, perfumes, scents, sari-blouse pieces, 
milk and curd to fill up the singhasan, also sugar and 
mango juice used to fill up the singhasan and sweet items 
like sugar candy, sugar balls, pedhas and churmuras, futane 
etc. which are used as prasad of Goddess Tulja Bhavani. The 
table below elaborates purchasing capacity of tourists.

Table 5.12 t Purchase of Devotional Goods.
t>..

Sr.
No. Purchase in Rs. Actual number 

contacted Percentage

1 Below Rs.10 169 38.9
2 10 - 20 ’ 127 29.2
3 20 - 30 67 15.5
4 30 - 40 19 4.4
5 40 - 50 29 6.7
6 8s. 50 & Above 23 5.3

Total 434 100.0

SOURCE : Data compiled by the Author.
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It reveals from the Table 5.12 that the purchase 
of devotional goods ranges from Rs.10 to more than Rs.50.
By survey it is seen that about 38.9 percent tourists 
purchase devotional goods upto ten rupees only. While 
about 29.2 percent tourists purchase from ten rupees to 
twenty rupees. From twenty rupees to thirty rupees pur
chase. the percentage is about 15.5, thirty rupees to fourty 
rupees, the percentage is less and it is only 4.3? from 
fonrty rupees to fifty rupees, the percentage is 6.7 and 
above 50 rupees, the percentage is 5.3. From these figures 
it is seen that about 68.1 percent tourists purchase below 
twenty rupees which is of mainly low income group. It also 
indicates that large number of tourists have from poor 
families.

x) Tourists classification according to
number of years they visited Tuljapur *

Through the survey, it is observed that the 
tourists visit Tuljapur from years together and they 
continue to come here every year. The following table 
represents the classification of tourists according to 
the number of years they have come to Tuljapur.



Table 5.13 : Tourists classification according to
number of years they visited Tuljapur.

Sr.
No.

Number of years they 
visited Tuljapur

Actual number 
contacted Percentage

1 Less than 10 years 242
m

55.8
2 10 to 20 years 99 22.8
3 20 to 30 years 57 13.1
4 30 to 40 years 15 3.5
5 40 to 50 years 12 2.7
6 50 years & Above 9

1! 2.1i
Total

1
i 4 34l | 100.0

SOURCE : Data compiled by the Author,

It is clear from the Table 5.13 that about 55,8 percent 
tourists have been coming to Tuljapur since less than ten years, 
22,8 percent tourists have been coming since 10 to 20 years,
13.1 percent tourists have been coming since 20 to 30 years and 
less than 10 percent tourists coming to Tuljapur since thirty 
and more years. Some tourists have been coming from long back 
by generation to generation.

xi) Tourists classification according 
to the mode of travel i

Since independence there has been only one way of 
travel and that is Maharashtra State Road Transport Corpo
ration buses (M.S.R.T.C.). Except this, private vehicles
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are used by many tourists. Many people go by walk to 

Tuljapur (chapter - III). Table 5.14 given below 

suggests classification of pilgrims by mode of travel.

Table 5.14 t Classification of tourists by mode of 

travel (1992-93).

Sr.
No. Mode of travel

!
Actual number 

contacted Percentage

1 MSRTC - Buses 317 73.1

2 Private vehicles 66 15.2

3 By walk 24 5.5

4 MSRTC Bus & Railway 14 3.2

5 Bicycles 5 1.2

6 Other meand of 
transportation 8

1

• 00

Total 434 100.0

SOURCE : Data compiled by the Author.

Table 5.14 reveals that MSRTC buses carried highest 

number of tourists from 317 over Maharashtra. About 73.1 

percent of the tourists are carried during the Dasara fair.

It is known from the interviews that the tourists from adjoi

ning areas prefered to go by buses. While people from long 

distance prefer to go by railway. Contribution of private 

vehicles is 15.2 percent. The tourists travelled by walk are
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about 5.5 percent# tourists travelled by bicycle are 1.2 
percent. The tourists travelled by other means of trans
port like motor cycle, bullock carts are found about 1.8 
percent.

xii) Classification of tourists by mode 
of travel in the Tuljapur town t

The following Table 5.15 gives an idea about mode 
of travel in the Tuljapur town.

Table 5.15 x Mode of travel in the town

Sr.
No.

Mode of travel 
in the town

Actual number 
contacted Percentage

1 Cycle rikshaw 30 6.9
2 Auto rikshaw 65 15.0
3 By walk 339 78.1

Total 434 100.0

SOURCE i Data compiled by the Author,

Table 5.15 reveals the mode of travel in the town.
It is not much important factor because nearly 78.1 percent 
of the tourists visit different places in Tuljapur by walk. 
It is found that most of the Dharmashalas and Mathas are 
located near and around the main temple. MSRTC bus stand is 
not far away. The town area is also small. Therefore, mode
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of travel in the town is not so important* Many tourists 

use cycle rikshaw or auto rikshaws, because they are busy 

and wanted to return immediately* It is observed that 

about fifteen percent tourists move by auto rikshaws and 

6*9 percent tourists move by cycle rikshaws in the town.

Formerly there were only cycle rikshaws in the town# but 

since last five years the auto rikshaws ply in the town.

Total number of auto rikshaws are fifteen in the town.

Nowadays tourists prefer auto rikshaws more than cycle 

rikshaws, it is only because of time saving and bargaining 

in deciding charges of cycle rikshaws.

xiii) Tourists classification according 

to duration of«stay in the town j

Fairs are held in Tuljapur on every Tuesday, Friday, 

Navaratra (Dasara fair), every purnima (full moon day),Makar 

Sankrati and Adhik Mas. Out of them Navartra fair (Dasara 

fair) in Ashvin month (Oct./Nov.), Makar Sankranti and Chaitra 

purnima fairs are important. Navaratra and Makar Sankranti 

are the main fairs. Tourists visit the town during these fairs. 

The important days are Ashvin Sud. Navami (9th day), Makar 

Sankrant and Purniam (full moon day). The pilgrims arrive 

Tuljapur on those days. They visit the temple of Goddess 

Tulja Bhavani and other deities. Some of them are on fast 

on those days. They offer meals to the deity before taking 

their meal and then they leave the town. In navaratra fairs.
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some of them stay in the town upto full moon day and 
attend the Kathi (stick) procession which comes from 
Solapur. Due to this their duration of stay in the 
town is different. Some of them after Navaratra, stay 
in the town upto purnima for fifteen days. Following 
Table 5.16 explains the duration of stay at Tuljapur.

Table 5.16 t Tourists duration of stay in Tuljapur.

Sr.
No. Duration of stay Actual number 

contacted Percentage

1 One day 307 70.7
2 Two days 54 12.5
3 Nine days 41 9.4
4 Ten days 23 5.3
5 Fifteen days 9 2.1

Total 434 100.0

SOURCE : Data compiled by the Author.

Table 5.16 reveals the fact that about 70.7 percent 
of tourists stay in the town for one day. That is on Navami. 
It is because of Mahabali (sacrifice) of the goat at night 
at the place of Yadna Handap. Tourists stay to see the cere
mony of Mahabali on Navami. About 12.5 percent tourists stay 
in the town for two days. They arrive on Navami and stay upto 
Dasami (Dasara). They attend the Mahabali ceremony at Yadna
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Mandap on Navami, then Palang Palakhi procession on Dasami 

(Dasara) and then leave the town. About 9.4 percent touri

sts stay for nine days in Navaratra, they attend daily rites 

in the temple of Goddess Tulja Bhavani for nine days in 

Ashvin rnas and then leave the town. Those who went Tuljapur 

on every Tuesday and Friday# they do not stay in the town.

About 5.3 percent of tourists stay for 10 days in the town.

They come on Ashvin sudha Pratipada and go back after Dasami. 

Goddess Tulja Bhavani is supposed to start her five days long 

sleep on Ashvin Sudha Dasami to Purnima. So it is known as 

a Shramnidra. It is because of the Goddess Tulja Bhavani 

had battled with devil and killed him on Ashvin sudha Navami. 

The sticks of Sidheshwara (many tells as the sticks of Nandi) 

(ox) from Solapur comes to Tuljapur on Ashvin Sudha Purnima 

at night then the Goddess woke up. Therefore some tourists 

who come to Ashvin sudha Pratipada stay upto Purnima for 

fifteen days. Their percentage is 2.1.

xiv) Tourists classification according

to the type of accommodation sought t

Accommodation at the destination plays very important 

role in tourism. The Tuljapur town has proved enough for this 

but at the time of the fairs there may not possible to adjust 

such a large number of tourists and could not provide better 

facilities to them. During the survey period it was found that 

there are eight categories of accommodation. These are pujari's



house, friends and relatives houses, hotels, dharmashalas, 
rental houses, MTDC Holiday Home, guest house and others. 
Others include tourists staying at MSRTC bus station,Mathas, 
hostels, temple etc. Table 5.17 indicates the provision of 
accommodation in Tuljapur.

Table 5.17 x Accommodation in Tuljapur.

Sr.No. Accommodation
sought

Actual number 
contacted Percentage

1 Towards pujari (Bhopi) 158 36.4
2 Friends and relatives 86 19.8
3 Hotels 83 19.2
4 Dharmashalas 28 6.4
5 Rental house 20 4.6
6 | MTDC Holiday House 8 1.8
7 ! Guest House 6 1.4
8 ! Others * 45 10.4

Total 434 100.00

* Includes Mathas, Hostels, S.T.Stand, Mandir, Circuit 
House
SOURCE j Data compiled by the Author.

Table 5.17 shows that about 36.4 percent of tourists 
stay in pujari's house and 19.8 percent tourists stay in the 
house of their friends and relatives. Nearly 56 percent



tourists were accommodated in above two categories.
It is only because tourists need not to pay any charge 
for accommodation. The tourists accommodated in Dharma- 
shalas were 6.4 percent. Some rental houses were used 
by the tourists. The rents were nominal. Their percen
tage is 4.6. MTDC has also provide 'Paryatan Nivas' 
and there is provision of accommodation of 100 tourists 
at a time. The rent per head per day is ten rupees. In 
Dasara fair more tourists accommodate in Paryatak Nivas.
It is far long from temple and s.T. stand. Therefore, 
tourists should prefer Dharmashalas, mathas and Pujari's 
house for their stay instead of Paryatan Nivas. There is 
also government rest house, some officers and tourists 
take benefit of this accommodation. The percentage of 
those tourists is 1.4. Other accommodation facilities 
are available in the town such as mathas, hostels, circuit 
house, temples etc. Near about 10.4 percent tourists 
accommodate in it.

xv) Tourists classification by Tulsimala 
(Rosary of Tulsi Beads) :

The tourists who belong to Varkari Panth wear a 
rosary of Tulsi beads, because Tulsi is a favourite plant 
of Krishna. Varkari sometimes called as Malkari (who wears 
Mala of Tulsibeads) is a vegetarian person.
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Table 5.18 t Tourists classification by Tulsimala

Sr.
No. Tulsimala Actual number 

contacted
Percentage

1 Having Tulsimala 98 22.6

2 Not having Tulsimala 336 77.4

Total 4 34 100.0

SOURCE t Data compiled by the Author.

It is clear from the Table 5.18 that about 22.6 per

cent tourists have Tulsimala and they are vegetarian and 

about 77.4 percent tourists did not wear Tulsimala and they 

were non-vegetarian.

xvi) Tourists classification by Jagar s

Jagar is the programme which is arranged at night 

only. In this programme Waghya Muruly, Aradhi and Gondhaly 

are participated. The songs are singing on God and Goddess 

throughout the night. Some musical instruments are also used 

in this programme. It is a very interesting programme runs 

after dinner upto sunrise. Nobody sleeps throughout the 

night therefore it is called as Jagar. The persons arrange 

this programme on auspicious time. Particularly it is arran

ged after marriage in the family. It is not obligatory.

Table 5.19 reveals the clear picture of tourists.
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Table 5.19 t Tourists classification according to Jagar.

Sr.
NO.

Jagar Actual number 
contacted percentage

1 Families who arrange 
Jagar 163 37.6 *

2 Who do not arrange 
Jagar 271 62.4

Total 4 34 100.0

SOURCE i Data compiled by the Author*

It is clear from the Table 5.19 that about 37.6 percent 

of the tourists arrange the prcgrairane of Jagar and 62.4 percent 

tourists did not arrange the programme of Jagar.

5.4 VIEWS OF TOURISTS :

To know the views of tourists attempt has been made 

to collect opinions of tourists regarding the accommodation, 

transport facilities, Datshan of the Goddess Tulja Bhavani, 

opinions about the town, opinions about the behaviour of the 

citizens (Thangamani K.,1976) and the food facilities are 

collected, tabulated and analysed.

i) Tourists views about accommodation facilities i

The views about the accommodation are collected from 

different tourists and tabulated as below.
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Table 5.20 * Tourists views about accommodation facilities.

Sr.
No. Tourist views Actual number contacted Percentage

1 Good 275 63.4
2 Average 104 23.9
3 Poor 55 12.7

Total 4 34 100.0

SOURCE i Data compiled by the Author.

Table 5.20 reveals the fact that about 63.4 percent of 
tourists feel that accommodation facilities are good. But 12.7 
percent of tourists strongly showed inhappiness about accommoda
tion facilities. They said that the accommodation facilities 
are very poor. They complained about the filthy and unhygienic 
conditions of the rooms. About 23.9 percent pilgrims opinioned 
that the accommodation facilities are an average. Sanitation 
facilities are very poor. Drinking water supply in the Dharma 
Shalas and mathas is not sufficient. Light arrangement is also 
not good. They have also complained about the MTDC Paryatan 
Nivas as they are taking high charges and not giving sufficient 
facilities. They feel that the Tulja Bhavani temple trust and 
government of Maharashtra may take initiative in this regard and 
make provisions of additional Dharmashalas and accommodation 
with good facilities. For that they are agree to pay reasonable 
entry tax.
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ii) Tourists views about transport facilities s

Table 5.21 : Tourists views about transport 
facilities*

Sro
No. Tourist views Actual number contacted Percentage

•

1 Good 278 64.1
2 Average 156 35.9

Total 434 100.0

SOURCE » Data compiled by the Author*

Table 5.21 reveals that abcut 64*2 percent tourists 
have a good opinion about the transport facility. Nearly 
35*9 percent tourists have shown their disagreeness about 
the transport facility. According to them transport facili
ties are not sufficient during the Dasara (Navaratra) fair. 
They said that the express buses may be provided for long 
distances. The MSRTC should arrange to provide buses on 
contract with usual charges. For Dasara and Makar Sankranti 
fairs MSRTC may give concessions in the charges* so that 
more people will get opportunity to visit Tuljapur.
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ill) Tourist's views about food facilities i

The views about the food facilities are collected 

from the tourists and tabulated in Table 5.22o

Table 5.22 : Tourist’s views about food facilities.

Sr.
No. Food facility Actual number 

contacted
Percentage

1 Good 248 57.1

2 Average 118 27.2

3 Poor 68 15.7

Total 434 100.0

SOURCE t Data compiled by the Author.

Table 5.22 reveals the fact that 57.1 percent tourists 

are happy with the quality of the food. About 27.2 percent 

have give opinion as an average quality of food. About 15.7 

percent have showed disagreeness about the quality of the food 

and lack of good restaurants. They have also suggested that 

the temple trust should provide meals on reasonable rates at 

once in a day to the tourists during the fair period.
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iv) Tourists views about darshan 
of Goddess Tulja Bhavani *

The views about the darshan of Goddess Kulswamini 
Tulja Bhavani noted in the Table 5.23 given below.

Table 5o23 : Tourists views about darshan of 
Goddess Tulja Bhavani.

SXT * 
NO. Darshan facility Actual number 

contacted Percentage

i Good 212 .00

2 Average 139 32.0
3 Poor 83 19.1

s

Total 434 100.0

SOURCE t Data compiled by the Author.

Table 5.23 reveals the fact that 19.1 percent of tourists 
have showed their disagreeness regarding the darshan facility 
during the Navaratra fair. They are not getting darshan easily. 
For hours together they have to stand in row. Adequate police 
force was there but they neglect to the persons who rush without 
queue. There is bargaining of the Pujari (Bhopi), it should be 
stopped. About 32 percent of tourists opinioned that the darshan 
facility was an average and about 48.9 percent of tourists have 
given as good opinion for darshan facility.
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v) Tourisms views about the town j

The tourist's views about the Tuljapur town are 

collected and arranged neatly in Table 5*24.

Table 5o24 : Tourist's views about the town.

Sr.
No. Views about town Actual number 

contacted
Percentage

1 Good 266 65.9

2 Average 148 34.1

Total 434 100.0

SOURCE s Data compiled by the Author.

Table 5.24 reveals the fact that 65.9 percent of 

tourists have a good opinion about the town. But nearly 

34.1 percent of the tourists have shown disagreeness 

regarding the facilities available in the town. According 

to them sanitation facilities must be made available during 

the Navaratra and Makar Sankranti fairs. There should be 

sufficient water supply on S.T. stand for sanitation purposes 

and pure water for drinking purposes also. Drinking water 

facilities must be made available at different places in the 

town.

There is need of cleanliness, widening of the roads 

and improvement in drainage system of the town. Regarding 

cleanliness of the town, about 75.6 percent tourists have
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given opinion as good and about 24,4 percent tourists have 

shown disagreeness. It is also noted that there must be 

tree plantation on road side which may h£lp to improve 

scenery of the town. During the fair period there is need 

of parking places for different vehicles, outside the town, 

because the roads become overcroweded and congested during 

the fair time. The widening of Mahadwar road is quite 

essential.

vi) Tourists* views about behaviour of citizens t

By taking an interview, the author has collected 

information regarding the behavioural attitude of the 

citizens and it is tabulated in Table 5,25,

Table 5,25 s Tourist's views about behaviour of citizens

Sr.No. Behaviour of citizens Actual number 
contacted

Percentage

1 Good 340 78.3
2 Average 94 21.7

Total 434 100,0

SOURCE * Data compiled by the Author.

Table 5.25 reveals the fact that about 78.3 percent of 

tourists are happy with behaviour of the people of Tuljapur 

town. But about 21.7 percent have shown unhappiness about the 

behaviour of pujari (Bhopi) in the temple. Many have complained 

against shopkeepers. They feel that during the fair period they 

sell devotional goods and articles at higher prices.
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