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A layout presentation of the advertisement for securing husin-

€55,
) Advertising through fricnds and vorRs of mouth,
<) Yaulling literatures.

o thege should be suving in’time,monev and enorgy of

the wronriter,

2. Additional considerations:-
{ Pleane see auestion vo. J(P)Mla)

“hile scecuring the business or onliciting a client the

.AL)
one more imnortant factor i.c.renutation of the client chonld

be considered., A high weightage should be given to this fuctor

Lo

Apother important consideration should be that the client

must he »nroducing cuwllty goods and services or not.,

Resites these other imnortant factors nhould he cone-
sidered ... 1.c. grovth notential, orcanisational set un,Thus

it helns to sccure the huslness effectively,

Ce In ¥olh&apur city majority of nublicities Jo not consiler

about public relaution. But this is one of the imnortant nart.

17

The fundamental purnose of »mahlic rclutions is tn esta-
blish a two- wvay flow of mutaal wnderstanding htagocd on ftru-
th, knowledge and full information.

Public relations has hoen defined ac the Jeliberate,

nlanned and sustained effort £o cotablish and maintaln

mutwal wnderstanding hetween @n orgunisation and its public

-

-

o
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or the attemnt by information, yroag nersuasion und adjust-
ment, to engineer »ublic support for an activity,cause,movement

o

nr Institution.®

Tn estabhlishing the above obhjectives the mihlic rela-

tions denagrtrent adonts vuriouwus methods and media.

) Press relations:- It 15 essential to maintain the 1link

hetween on orgwnisation and the vnress, The work inclules

issuing of »ress relewses,nhotorraphs, orsanising »resoc con-

ferences, recentions, demonstrations, visits fo the factory

n) The Printed vord:. The printed mutter will inclule

ffize sationery and it should adoPt & aniform v commany "
stvle for the firm. fnother medium 15 the house Journal and
1ts value in »romoting good public relatlions, hoth internally
and externally is demonstratced by the rarid increanse in the
number pablished to muintain contact with the covmanv's emnl.

overs wnd / or with the public,

Other 1tems are lcaflets namnhlets, hod-lets nersoni-

lined letters cte.
S Photopraphy
@) To iltastrdte news otores, for pewsrmarners in technical

journals, adeertiscments or nosters, renoris bnoklets, house
Journals ctc.

) For record DUrNONCS,

3
~

For training and rescarch.
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4. Orcanising and tuking vart in Bxhibitions,Trade

Talrs cte,

T

o) Documentary Films, Tilm, atrins and nlides:

Documentary films are a very nover?fnl medlinm of nahlie
relations. They cun be made with a view to showing it fo nreo

selected wudiences or cven for gencrul rclcune.,

&  _Advertisin: and Public Relatims. -

The so-talled preastige ' or ' institutional! aldverti-
sing 15 a nublic relations activity also,aime? at enhancing
the *»ublic imapge ' of an orsanisation,Tor cxamnlce, a ¢Comrany
of fering ccholurchins to englneering stulenta ete, vwould camn

z00duill from the public. Another methold of »ublic relations

e

el

¥

o to have clitorial featurcs. Some organisations or atsoci-
ations go a sten further when they publish a sunvlement in
any Eading newsiuner to fulfill tacir nublic relations alyns,
by enlightening the peneral »ubliz about thelir attivitics,

=

Thus this most important factor should be considered

Q

by all nublicity organisutions in Zolhapir city to come
forvard with greate success,

Ajgvertising Tlanning := [ Refer +o queshon no. 20c) & analysis point 15]

This 15 a very imrortant function of all »ulhlicity or-

ganisetions, Flanning helrs to reduce wancertainties and

helns to forcsce the future so there is economy in time,

Anart from given resnonses,for systemutically carry-
ing the work of advertisins. T have suggected some additional

noklts as ander -

3

——————
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a) Find out the Jdetailed informution reluting to

demogranrhlic asrnects,

b) Product advantages.
¢) Congsumer nreferences,

3) Analysis of market and comnetition.
5. Additional considerations for selcctine Vedla:-

It is an immortant activity which is hased on certain
consileration. Arurt from civen resnonscs to cuestion Mo,
S(e¢) wnd wnwlysed in point No.17 other sugrestive considera-

tions for sclceceting media are listed as follovws.

a) nideet avallable vith ¢lients.

b) joat commarison of different medias.,

c) Returns to clients,

d) suitubil ity of media for troatment,

c) arca to be ¢overed,

) uvallability of media In a »narticular arca,market,

timing wnd scheduling, renetation, minimam dupli-

cutions cte.

G. Suggestive considerations for writing a cony:-

( Please scee auestion Mo,.3(c) wund Analysis No,20 )

Avart from given resnonaes,other imnortant considera-

tions should be necescarily conatlered for writing a gond

r,

cony and for getting good results,
e The importunt consideration wus the product ,becaunce the

convession of product features into consumer henefits

must be reflected in o cony,
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b) Some other imnortant considerations 1.c. it chonlid he

brief and to the »oint.
= 1t should arrest rcaders attention.

= 1t should have few words and avold jargon or
meaningleos talk and

= 1t should nromote the gooldwill for the comnany.

7. Suggestive considerations for lavout:-

Tt 15 o concluding mrt of advertising nreparation
( Pleasc sce cduestion ro.8(c) and Analysis wo. 290
Anart from given responsces other sugrrestive consilera-

tions while decidins about lavout,. ove as Sollows —

) Attention petting -- this was followed hy tyne of “edia
truffic through thut media cte.,

b) Tureet auldence and clients reauirements,

General Suggestions:-

.

a. Pdverdising 1o o rart of mrocess of myrleting,

varketing on large stale is done by nroducers, traders @

Q

£ cte . vho have usually their offices of administration at
matronolition cities e.g. Poona, Rombav. ‘herefore in Dlaces
1ike ¥olhanur the marketine activity Joes cmanute at the
source, This glves scone for growvth of advertising agenciles
only at bis cities,

be Croative Lulent also neceds ancillary QQ; snecialised
servicens which are available only at an industrially develo-
ned city c.g. Industrial photogranhy,rhoto tavne setting,art
renroduction methols such ag offset »nrintine or electronic

printing cte.
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A sitwation developns in a developing daces that cer-

tain individual industrices have to cater to their muvketing
activities such as market surveygs etc. while maiority of the
nroducers or supdlicrs mayndt need it ,because of their limited
mwrketing needs. There are certain other factors iw. which
naturally do not cncourage emvlevees local talents,

c) The modern advertising »rofesscion is almost race

against time, It can be won only by those neonde,who keen

mace with the pace of the respective cities,

This seems to be the fundamental buckground in any

wvhere.

1. wost of the so called ad.apency have no organisation

Tn advertising fterminolopy, I, ohserve” that manv are canva-
ssers and not advertising agencles as such,. Naturally they
cannot maintain o falrly good office. The very nuture of their
work docs not called for employment of regular staff. T also
found that the scitwtion of thelr working nluce is unattri-
ctive und not condusive to proner recention.,

It is neccasary for such agencies to maintain a rca-
gsonable gond office premises,efficient attenlence and nromnt
communication. This would cnable them to bhetter cone with
the chunging and groving Jdemands of rcal advertisers,

2. Igxzxmx T Can also observed that the scattered tale-

nted artist, cony writer, munagers can cometopether and
b - ’) 3 [ [}

SHIL.
qaﬁ form u sizable unit of advertising agency. This may attract

better clients and cerrdination of all the aspects of good

advertiscring,
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Ce Some of the agents totdX me that there Qre no good
urtist in the city for their work. The resnoense of the
artist was different., They claimed that sufficient ccone

to their creativity 1s not given. I feel that these attitu-
des czan be nronerly reconciled by proner management.such
management can comefort from a gool nrofessional unit or

the wgents assoclation in Xolhapur,

4., T found that advertising »rofession can he manaped
hy persons who have a total apnroach towards the concent
und execution of advertising camdaisns most of the canva-
ssers  lauck this cuality. I feel no person without nroner

cducational cultural, and managerial bockground can bhe succa-

cosful in this trade.

O. It can be stated that the nerons conductins the so
called advertising agency are doing the businesa ner. force
of circumstances, aus a Sswplementary sSource of carfiing 1ive-
ihood,

GC. Some of the producers or manufactures do desire to
laanch advertising compaﬁhs. But they are not nrenare to
spent refuisit money on it.merc I mav ohsewed that such
nroducers consider advertising as ex-horbitant exmense
while they should consider this gsound business investment,

They must spend on advertising with a view bo clucating

their nrespective castomers/buyers Just as they invest
monev on machinary bullding, xkx xwixx¥ vehicles cte,
7. Tt i5 clalmed by aldvertising agents for want of

regulur nermaneént sizable advertising account they cannot

- —
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affort to emnloy ncrsons to manage the Jdifferent denartments
of agency organisations. Under the nrevailing conditions they

have to hire temnararily free luarge services of artist ete,
But I find that p»roducers arc now coming ad ¥no can

feed a couple of well stuffed ad.Agencies. Tt 15 necessary

for wd.agents to m&k realise the opnortunity and size it in
time,

8. There arc no training facilities for advertising apgents.
T understund that certaln courses are conducted hy some associ-
out by the local art scheols also do not receive unto-late
trainning. The artist must be beth acadamically and »ractically

cauipned to understand and fulfill the ncedsof the nrofession,

I feel that art Schools can mobilise the heln of gooed
advertising apents, associations nhotosraphers cte. for win-
dening the oeutlook of the art gchools. Similarly youngsters
loeoking for u carecgr advertising »nrofession must he nrenared
to wndergo apprenticeshin in any avalillable ad.rgency,eventh-

ough the salary may he less, There acttual cxnerience will be

helpfual in bullding their curcer,

In conclusion,it wxx may be observed that although
some nersons or agencies like Jayvendra pdublicity have been
engapged in this yprofession Tfor smaite a long time, the adver.
tising business as such is 5till facing keethinge troubhles,
The ma jor factor Tor this 1s lack of conncinmusnesas o7 the

advertisins agencies r»ole in »romoting the interests of

industry &nd tradc, with the changing time there is golng
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to be greate notential onnortunities for this business

wd observed c¢lscwvhere,here nersons in the rrofecsion must
take more initiativeforganiﬂe their efforts with great
enthusiusm. The nrogress of Foechnology and science 1s bound
to nroduce a variety of consumer poods on greater scale
during the days to come without »roner marketing organi-
sation more industry can De successful. The role of ad.
agencics in this context 15 now fairly established. There.
for 1 feel that o venture- some, co-ordinatcd cffort hy

the nrofesslon itself is bound te come ateross greenCra

pactures and wider horizon,

3
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