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A layout presentation of the advertisement
"1

f or nee ur ing bun in-

Cr> r»

b) Advertising through friends and worflo of mouth.

c) Mailing literaturen.

So the*e should be saving in * time, money and energy or 

the pr opr iter.

o. A dd i t i ona 1 c on n id or at i on n : -
( Please nee euention ro. 5(r)(a)

b’hile occur ins the huninenn or nolle it ins a client the 

one more important factor i .e .reputation of the client should 

be considered. A high welght&ge should be given to thin factor.

Another important consideration should be that the client 

must be producing duality goods, and services or not.

Besides these other important factors should be con

sidered ... 1 ,c . growth potential, organisational set up. Thus 

it helps to secure the business effectively.

5. In Kolhhpur city majority of publ lei ties do not consider 

about nubile relation. But this is one of the important part.
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The fundamental purpose of public relations is to esta

blish a two- way flow or mutual understanding banned on tru

th, knowledge and full information.

Public relations .has been defined as the deliberate, 

planned and sustained effort to establish and maintain

mutual understanding between »n organisation and its public
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or the attempt by information, jjRESta persuasion and adjust

ment, to engineer public support for an activity,cause ,movement

or institution."

In establishing the above objectives the public rela

tions department adopts various methods and media.

4) Press relations;- It is essential to maintain the link 

between on organisation and the press. The erork includes

issuing of press releases, photographs, organising press con

ferences, receptions, demonstrations, visits to the factory 

etc .

Ul) The Printed word:- The printed matte-” vril 1 include 

office sationery and it should adopt a uniform " company " 

style for the firm. Another medium is the house Journal and 

its value in promoting good public relations, both internally 

and externally is demonstrated by the rapid increase in the 

number published to maintain contact with the company 1 s empl

oyees and / or v:ith the pub] ic .

Other items are leaflets ,pamphlets , booklets ,persona

lised letters etc.
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5. Ph ot ography ;

a) To illustrate nevs stores, for newspapers in technical 

journals, advertisements or posters, reports, bookie ts, house 

journals etc.

b) For rec ord purposes.

c) For training and research.
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4). Organ is Ing and taking purt In Exhibitions,Trade 

Fa ire etc.

5). D oe union tar y F11 me , F11 m , ft t r ir, s an d s 1 i d g s ; -

Documentary films a^e a very powerful medium of onMie 

relatione. They can he made with a view to showing it to r>re- 

selected audiences or even for general release.

Q/". A d vert is Ing and Publ 1c P clat ion s ; -

The so-called prestige » or 1 institutional' adverti

sing is a public relations activity also,aimed at enhancing 

the 'public image 1 of an organ isat 1 on .? or example , a company 

offering scholarships to engineering students etc, would raT,n 

good*!ill from the public, A.mother method of public relations

is to have editorial features. Some organisations or associ

ations go a step further when they publish a oirr'ie merit in 

any Hading net:sniper to fulfill their public relations ai^mo, 

by enlightetiing the general public about their activities.

Thus this most important factor should be considered 

by all publicity organisations in volhapur city to come 

forward with greate success.

4. Advertising Planning g neft*-io a-c<d 4 onabfs'is pomt

This is a very important function of all publicity or

ganisations, Planning helps to reduce uncertainties and

helps to foresee the future so there is economy in time,

Apart from given responses,for systematically carry

ing the work of advertising, 

vdfots as under :-
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t have sugge s ted s ome add it i onal
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a) Find out the detailed Information relating to

demographic aspects.

b) pr od uc t ad -'ran tagoo .

c) C on cumer ore fere noe d .

d) Analysis of market and competition.

5. Additional considerations for nel ectlng Media : -

It ic an important activity which In baned on certain 

c one Herat i on . Apart from given re upon sen to ouestion wo.

5(c) and analysed in point No. 1? other suggestive considera

tions for Delecting media are listed an follows.

a) widget available with clients.

b) Cost comparison of different median.

c) Returns to clients,

d) suitability of media for treatment.

e) area to be covered.

f) availability of media in a particular area .market,

timing and scheduling, repetatlon, minimum dupli

cations etc.

C. Suggestive considerations for writing a copy

( please see ouestion wo.G(c) and Analynlo No.PC )

Apart from given responses ,other important considera

tions should be necessarily considered for writing a good 

copy and for getting good results.

a. The important consideration was the product, be cause the

conversion of product features into consumer benefits 
must be reflected in a copy.
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b) Some other important considerations l.e. It should be 

brief and to the point.

= it should arrest readers attention.

= it should have few words and avoid jargon or 
meaningless talk and

= it should promote the goodwill for the company.

7. Suggestive consideratlons fosr layout;-

It is a concluding part of advertising preparation 

( Please see Question wo.8(c) and Analysis no.

Apart from given responses other suggestive considera

tions while deciding about layouts axe as ^oMoius —

a) Attention getting — this was followed by type of Media 
traffic through that media etc,

b) Target auidence and clients renuirements.

General Suggestions

a. is a part of process of marketing.

Marketing on large scale is done by producers,traders ft

etc .who lave usually their offices of administration at 

matropolltion cities e.g. poona, Bombay, therefore in places 

like volharur the marketing activity does emanate at the 

source. Thfes gives scope for growth of advertising agencies 

only at big cities.

b. Creative talent also needs ancillary sex specialised 

services which are available only at an industrially develo

ped city e.g. Industrial phot ograp.hy,photo tape setting,art 

reproduction methods such as offset printing or electronic 

printing etc.
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A situation develops in a developing places that cer

tain individual industries have to cater to their marketing

activities such as market surveys etc. while majority of the 

producers or suppliers mayndt need it,because of their limited 

marketing needs. There are certain other factors h®. which 

naturally do not encourage employees local talents, 

c) The modern advertising profession is almost race 

against time. It can be won only by those poop|>e,who keep 

pace with the pace of the respective cities.
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This seems to be the fundamental background in any

where.

1. vost of the so called ad .agency have no organisation 

In advertising terminology, I, observe1 that .many are canva

ssers and. not advertising agencies as such. Naturally they 

cannot maintain a fairly good office. The very nature of their 

work does not called for employment of regular staff, t also 

found that the situation of their working place is unattra

ctive and not condusive to proper reception.

It is necessary for ouch agencies to maintain a rea

sonable good office premises ,efficient attendance and prompt 

communication. This would enable them to better cope with 

the changing and growing demands of real advertisers.

?. SfcxsscR I can also observed that the scattered tale

nted. artist, copy writer, managers can cometogether and 

form a sizable unit of advertising agency. This may attract 

better clients and corrdination of all the aspects of good 

advert isering.
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3. Some of the agents totdZ me that there are no good 

artist in the city for their work. The response of the 

artist was different. They claimed that sufficient scope

to their creativity is not given. I feel that these attitu

des can be properly reconciled by proper management .such 

management can come fort from, a good professional unit or 

the agents association in Kolhapur.

4. I found that advertising profession can Ice managed 

by persons who have a total approach towards the concept 

and execution of advertising campaigns most of the canva

ssers lack tills Quality. I feel no person without proper 

educational cultural, and managerial background can be succ

essful in this trade.

5. It can be stated that the per on s conducting the so 

called advertising agency are doing the business per- force 

of circumstances, as a supplementary source of earning llvc- 

ihood.

6. Some of. the producers or manufactures do desire to j
F

launch advertising compalns. But they are not prepare to
A I

spent reguisit money on it .were I may observed that such |
i

producers consider advertising as ex-horbitant expense j

while they should consider this sound business Investment. [
t

They must spend on advertising with a view bo educating 

their prospective castomers/buyers just as they Invest

money on mac binary building, xi xstxst vehicles etc.

?. It is claimed by advertising agents for want of

regular permanent sizable advertising account they cannot
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affort to employ persona to manage the different departments 

of agency organisations. Under the prevailing conditions they 

have to hire tempararily free large services of artist etc.

But I find that producers are now coming up wno can

feed a couple of well staffed ad.igencies. it is necessary 

for ad .agents to realise the opportunity and size it in 

time ,

8. There are no training facilities for advertising agents- 

I understand that certain courses are conducted by some associ

ations in Bombay only. Secondly the commercial artists turned 

out by the local art schools also do not receive up to-date 

trainning. The artist must be both; acadamically and practically 

eenipped to understand and fulfill the needsof the profession.

I feel that art Schools can mobilise the help of good 

advertising agents, associations photographers etc. for win- 

dening the outlook of the art schools. Similarly youngsters 

looking for a caree^r advertising profession must be prepared 

to undergo apprenticeship in any available ad. Agency ,eventh- 

ough the salary may be less. There actual experience will be 

helnful in build in;-: their career.
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In conclusion, it utacx may be observed that although 

some persons or agencies like jayendra publicity .have been 

engaged in this profession for suite a long time, the adver

tising business as such is still facing keething troubles. 

The major factor for this is lack of c ounc ions ness *he

advertising agencies role in promoting the Interests of 

industry jfcnd trade, with the changing time there is going
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to Ido greate potential opportunities for this lousiness

an observed elsewhere,here persons in the profession must 

take more initiative ^organise their efforts with groat

enthusiasm. The progress of technology and science is bound 

to produce a variety of consumer goods on greater scale 

during the days to come without proper marketing organi

sation more industry can be successful. The role of ad. 

agencies in this context is now fairly established. There

for i feel that a venture- some, co-ordinated effort by 

the profession Itself is bound to come accross greoner

ous tures and wider horizon.
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