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=: appendices

Appendix : A ;

Appendix : A i:

Appendix : Ag:

Appendix : As:

Appendix : A,

A ppend1x A 4

Appendix : Ab

Appendix ? A6

Appendix : A 7

Appendix : A p

Appendix : A0

indicates Questionnaire.

indicates List of publicity organisations 
in Kolhapur City.

Appendix AQ : indicates tables based on

Questionnaire in respect of various publicity 
organisations as listed under Appendix No. A$>

Periodi-rise Establishment of pep or ting 
publicity organisations ( Table »to, 1 )

Distribution of Employeesf Table No.? )

Organisational chart of jayendra publicity.

publicity Organisations in Different 
categories on the basis of Billing figures

( Table no. 3(1) )

Siz.0 of Deporting Publicity Organisations.

( Table No. 2 (II) )

Clientele and Deporting Puli' icitv Organisations 

( Table ro.4 )

Details of Extra Services offered by Deporting 

Three publicity Organ i sat ions ( Table No. 5. )

Nature of Media used by reporting publicity 

organisations. ( Table No. 6 )
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y A. upend lx No. A1 ; 1'

Questionnaire

Publ lc ity Or;- an 1 sa 11 on s In K olhap ur» c 1 ty .
( k study of their operations and Management )

r?amc of p ubl 1c 11y ;

Name of person interviewed : Designation :

1 Part k * 1 2 * 4 5

1. Year of Establishment.

°HIL.
IN

dIENT

2. Head office at : ...............................

Branch office/s if any at ----------

5• Perm of Organisation ( rdcase tick )

Propritory ( )

Partnership. ( )

Pvt. Ltd. ( )

Public Ltd. ( )

Cooperative. ( )

4. Total number fif Employees:

Executives ------ -------------------

Non-Executive- Technical stagf-----------------

Office otagg -----------------

5. What is the organisational structure of your publicity ? 
< If you have a printed or cyclostyle! organisation
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chart, please enclose a copy )

6. Please give approximate figures for billing for the year.

%

1981 1988:

7. Most of your clients are from (PI.tick ) 

Public Sector.

----- Govt. of India. ( ][

----- State Govt. ( )

Private Sector onerating at

--------- National level.

--------- Regional level.

----------- Local level.

| Part B

PHIL.
IN

JIENT

1. a) What organ!national set-up you have for looking 

after agency - client relationship ?

b) Generally ,how many clients an executive looks 
after ?

9. Please specify the nature of industries which go for 
hiring the services of agencies like yours ?

Z. a)What procedure/method do you follow for securing 
business ?.

b)What considerations do yon have while soliciting 
a client.
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4. a) What is your* usual system of charging the 
client ?

b) flormally what services do you render if 
charging on 15# basis ?

5. What extra services do you offer in the following 
area/5 ( Mease tick )

a) MARKS TRIG-;

Pricing. f ^

Sales. ( )

Distribution. ( )

1'

Other .

i) MERC TtAuDI GRIG :

Counter and Window BAsply(

c ount er G- iveaway 

Other.

Please specify.

(

j:C) PUBLIC RELATIONS

D) TRADE FRC^CTICM : 

Dealar promotion 

Catalogues.

Pr e mi urn Offer.

C on tests.

C on vent ion E xhibit

Other

specify

) Pfease specify ............

Please





w
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7. What do you con cider to be your* strong point? n)

Over c omne t i t or s ?

Fart
i

C ' i
-♦

■»HIL.
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1. What in your procedure for coal!:in2 nut an 

advertising plan 0

2. VC hat med i urn/ media you use

a) press.

b) Cinema.

c) Radio.

0 ) T.V.

e ) Cutd oor IT oar d in g

f ) Tran s p or tat i on

g) Other (please 
specify )

mostly jQ-uite 
often

( ) ( )

' ) t )

( ) ( )

( ) ( )

( ) ( )

( ) ( )

( ) ( )

Occano- :Rarely 
nallv
( ) ( )

( ) f )

' ) < )

) ( )

( ) ( }

( ) ( )

( ) ( )

tt oTrer 
so far
( 5

( )

< )

( )

f. )

( )

( )

3. What are your considerations for selecting Media *?

4. For buying space - time,SN»hat arrangements do you 
have T-rith Media ?

5. What considerations do you have for selecting theme 

and /or appeal ?
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6. What considerations do you have while preparing the copy

7. Usually what techniques do you use for pre-testing the 

c opy r

8. W.hat factors do you veep in view while deciding 
about the layout ?

o For evaluating an advertising c ompaign ,what are 
y our;

a) Criteria

b) Brocedureo.

Bart

1. Ad.agencies rarely advertise for themselves .what reasons 

can you attribute :

?. W.hat kind of problems are faced by your organisation 

in the course of business operations ?

3. We would feel highly obliged if you could give 

some of your valuable suggestions and clues for 

making this research work rewarding and academical].?/ 

more useful.
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= : Appendix Ho. Ag

List or Index of number of

Publicity Organisations In Kolhapur City ;

Sr.mo. : Name of Publicity Organisation : «£
K**aT**i*k**»*.

1. Jayendra Publicity.

g. C l ia nd r akan t P ubl ic i ty .

2. Bimal Publicit y.

4. Sudin Publicity.

5. Sad i in a P ubl ic it y.

G. Panther Publicity.

7. New idvertining Buraou.

8. SInchnwani publicity.

9. Singer Publicity.

10. Ad-van tage publicit y.

* U. Vibrant Publicity.

* IP. Apankar Publicity.

* 12. v loan Publicity.

* 14. 5an J1vani Publicit y.

* 15. Tin lo ue Publ ic i ty .

* 16. Aim Advertisers.

The sign1* 1 Indicates publicity organisation which 

are excluded from the study as they did not respond ^ 

Bonn cure »o -Hvne.

i
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appendix no. a 3 ;

( It refers to ouestion No.1(A) tTnder 'art A )

Table N o. 1.

Shows the period - wine establishment of reporting 
publicity organisations.

Table No.l: Period wise Establishment of Reporting Publicity 
Organisations.

period of Establishment 1'" urn. be10

1940 S 1

1950 S 1

1960 S ?

1970 S 4

1980 3 ?
( Upto 1983 )

Total : 10

Appendix No. A4 :

( It refers to Quest ion No. 4 (A) under Part * )

Table No.? :

Shows the Distribution of employees of Deporting 

Publ ic it y organ ioat i on s.

TAbIE NO.2 : Distribution of Employees.

Sr .N o: Name of publicity 
Organisation.

Executives N on E xe c ut ive s :

Technical : Off ice 
* Staff.

Total v o. 
of Em.pl o- 
vees.

»HIL.
IN
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1. Jayendra 2 ? *7<. 7

2. Chandrakant. 1 1 4 6

O ♦ Ad-vantage . 1 ? - *7

4. Sudin. 1 ? 0
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Organisational Chart (Appendix A.5 )

( Jay on dr a Publicity )

1'

Fr oor it or
i_______1---------------------1

i

i

i

Senior Account Executive
~ i"

i

i

i

i

i i

Executive ii

i
i i

i
i
i

i i ! i
i i

i i

1 Media Dept.
i_______________

i

________ i___ — —

i 

i

Ace mm to Dent ,Art .Dent. 1
i__________ 1_____i

i

Produc ti 
Dent.

on

3 3
trr- i t ountant | Senior Artist' .Chief Ere cut

—------- —»j.
IL."
, Senior , 

clerk 1
________________ i

_____

1 Jimior 
! Clerk.

ye

1 Junior 
1 Artist.

\
I
*
i

TO clinician-i :p
P T

ttiK-"uraiup

•WlVf... ; . f,.
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Amrendix No, A 6... t------------------------------------—------ --------------------------------------- _
—________________

( It refers to Question No. 6(A) under Part A )

Table no.3 (i)

Shows the public ity organisations in Different categories 

on the basis of Billing.

Billing (Ro.in thousands) K> o.of Publicity
Organisations.

0 — 50 1

50 -- 100 o

100 — 150 2

150 — 200 1

200 above . 1

Total : ~8

Number of Non-reporting Publicity 
Organisation. 2

Grand total : 10

Table n^.3 (li)

Shows the size of Reporting Publicity Organisations on the 

basis of Billings.

•HIL.
IN

JIENT

Category ( Rs.In lakhs) Number of Agencies.

Small ( Billing Rs. 0 - 1 lakh ) 4

Medium ( Billing Rs. 1 - 2 Lakhs)

Large ( Billing Rs. 2 lakhs <?« above) 1

Total : 8

No. of H on-reporting publ ic i ty
Organisations. 2

Grand total:

i 
i 

i
i 

i 
i

1 O
 

l 
1

| 
T-l 

| 
|

1 
1 

1
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Anpeildlk A7"“!---------------------—-

Table t-.to. 4

Shows the clientele of Reporting publicity Organisations.

Category of client. Marks( statistical) No.of Publicity
Organisations

a} Public sector.

Government of India.

State Governments 

b) Private sect or at

National Level. 14 2

Regional Level J&M.’ IbD t (5

Local Level. un 10

( Data tabulated by giving statistical Marks for counting 
frequency in each Category. )

Appendix As ;

Table No.5

Shows the Details of Lxtra Cervices Offered by Reporting 

Three publicity Organisations.:

Sr.: Category : Name of Publicity Organloa- : No.of publi-
No. 11 ons . clty Organ 1-

-------------------------------------------------------- sations off-
Jayendra: Singer : Ad-Vantage : or Ins*.

1. Marketing:

- Pricing.

- Sales.

- Distribution.

2. Merchandising .:

-Counter &windowo Play 1-1 9
-Counter Giveraway 1-1 9
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Appendix A 9_;

Table No.6 :

\

Shows the Nature of Media used by Reporting Publicatid»a :

Sr.; Media : Mostly : Quite rOccass- : Rarely : Number of
No. often ionally public

organ
ity
.sat
Han!

1. Prose iiid (10) _ - - 10 1

2. C ineraa ill (3) 1(1) 11(2) 1(1) 7 2

3. Outdoor 
hoarding.

ill (3) i (1) 11(2) - 6

4 . Tran opo-
r tat ion. 1(1) — 1 (1) 7 4

5. Radio - - 1 (1) 1 5

6. T.V. 1(1) 1 6

on

( B^tct tabulated by using statistical parIts and giving Ranhs 

for counting frequency In each category )
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Appendix T3 :

It , in'lie ate s presentation and analysis of data which 

was collected in re op once to questionnaire and their analysis

section-wise ( From B* to )

JHIL.
fN

■IENT

Part A : Organisational Profile ••

Sr.ho. : Point of Description. Reference Ho. : *$f. X*.
for Analysis t9T $«§rY'®S-

1. Establ iohment. B1

2. Location & concentration B2

0 * Form of ownership. B5

4. Work force. B4

5. Structure of Agencies. B6

6 . Size of Agencies. B6

?. Type of Clientele. B7

Part; B Account Management.

8. Organisational set up 
for client services. B8

9. Type of clientele. B9

10. How Business is secured. BIO

11. System of charging the 
client. Bll

12. Extra services rendered by 
publ icity organioat ions. B12

12. Time needed to secure 
the Business. BIS
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Sr.No. : Qxgacctjcasfctsaxa:
Point of Description

------------------------------------«*8|
Reference No.: . $19. *
for Analysis

HiPS*.

14. Publicities strong points
over competitors. P14

Part ;C : Preparation of Advertisement.

15. Planning an Advertisement. B15

16. Media Planning. B16

17. Considerations for podia 
selection. B17

•C
OT*i Arrangements for Buying 

space /Time. B18

19. Considerations for selecting 
and developing the theme. B19

20 . Considerations for writing 
a copy. B20

21. Copy Pre-testing. B21

22. Layout conslderatlono. B22

25. Evaluating the Advertisement. B25

Part :D: A gene ie n V lewpoln t.

24. Advertising for publicity 
organisations. B24

25. Problems faced by Publicity 
Organisation. B25

26 . Suggestions concerning 
this Research work. B76
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CTNS'Wfl
SELECTED PUBLICITY ORGANISATIONS IN KOLHAPUR city.

D-AkSHIN MAHAE ASUTRA ADVERTISING AGENTS' ASSCCI*- TICfT 

491-E,Station Road ,Shahupuri, Kolhapur - 416 001.

Telephone ( Care - aft-YEN BRA. PUBLICITY) 24902

MEMBERSHIP AP PLICATICK .?

1. Name and address of the 
Appi leant Agency.

2. Date of establishment.

3. Type of organisation.

a)Private Limited,(b)Partnership 

c ) pr opr le t ory (d) Publ ie Ltd.

4. Is the Applicant Agency a 
subsidiary- c one cm of some 
other organisation ?
If yes,give full details.

5. Number and address of Branch 
Offices,if any.

6. Has the agency operated 
previously under any 
other name ? if yes, 
give former name and 
reasons for change.

7. State the names of the 
owners who take active 
part in the operation of 
the agency.

a) Name :

b) Position held :

c) Agency experience ;

d) Since when associated 
with present agency ;
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r8. State names of owners
not active in the operation 
of the agency ;

9. Are any of the owners directly 
or indirectly financially con­
cerned with any of the follow­
ing media :

a) News- papers.

b) Outdoors.

c) Cinema.

d) Tran op or t A qv er 11 s in g 
and the like.

10. Has any of your client any 
direct or indirect financial 
interest in your agency ? If 
yes,please ^ivc complete 
details.

•HIL.
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11. What is your Capital Investment; 

a ) A nth or lsed Cap ital.

b) Paid-up capital.

c ) Pr opr le t or 1 s share .

d) Advance from Bank 
and other sources.

12. Please state the average period, 
you take to pay money to :

a) Newspaper Media(Including periodicals)

b) Printers.

c) S up pi1er s/B1oc k Maker s .

d) Others.

(The applicant agency may bo called 
upon to furnish documentary evidence
in re meet of 11 and 12 above.)

13. State here your approximate 
annual billing for the last.
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jp** a) Press

c) Cinema.

e) Direct Mall, 

g) Mineellaneone.

b) Outdoor.

d) Transport. 

f) padio/Televlslon.

14. G-ive approximate figures of 
total billing during t!ie 
last three years.

15. Id your agency fully cauiredd
in Art/Medla/C opy/Research Dcptts?

Fully eQuipped/Partially equipped 
dependent on free lance service.

16. Please attach three sets of 
specimen of work executed 
recently.

17. Please attach latest copies of 
your Balance-Sheet and p &j. A./c.
Audited or certified by the Chief 
Executive of your agency.

The applicant agrees and undertakes. :

1) to abide by the articles of Association of the
Dak shin Maharashtra Advertising Agents Association. 
Kolhapur: and

il) to adhere to the standard and cade of conduct
prescribed from time to time by the D.v.A .A .Association *

Proposed by*. ---------------------------
(Signature )

Name & Address.

Appllcant's Signature.

Seconded by ; —-----------------------
( Signature }

( The proposer and the Seconder should be the members of the Asso­
ciation. Please write the names of the proposer and the Seconder 
in Block letters below their respective signatures and the name 

of their agency/ Company. )
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DArSHIN mAtiArAsiITRA ApyER TISING AGENT 15 AsSCfllATTOP 

Office : KQLfTA.PTJR.

GUIDE LINES FOR ACCEPTING NEW MEMBERS •

( It sliall be open to the Association to admit an its member 

Affiliate Member, or Associate Member )any organisation, Firm , 

Company or Individual which or who carries on the business of 

advertising agency and conforms to the minimum standards of 

business practice and professional skills prescribed by the 

Associatlon for the purpose,

S. CA EG CRIES CF MEMBER BIT IP j

There shall be three categories of membership as under 

a) Members, fb) Associate members, and fc) Affiliate Members.

AND OPBRATlt&it) I N= SELECTED PUBLICITY ORGANISATIONS IN KOLHAPUR CITY.A STUDY OF MANAGEMEI

r
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o. ' eligibility fcr temper ship ;

(a) Membership of the Association sliall be open only to 

Individuals ,Organisation , Firms or companies practising 

advert ising.

n) Any organ isat ion, Firm or company earring on Advertising 

business/professlon and having a permanent office in the 

territory covered by the Association and which conforms and

agrees to conform to the minimum standards of business practice 

and professional skills as .may be prescribed by the Association 

from time to time is eligible for the membership of the Associa-

ti on.

ASSOC IATE TEMPERS :

) Any organisation,Firm or Company which operates as an
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= 158 =
Advertising Agency but has no permanent office within the 

aforesaid territory covered by the Association is eligible 

for admission as » Associate Member :

A FFILI' TF ME MBFR S■j:

d) Such Advertising Agencies or Individual Agents which are 

operating within the territory covered by the AssociatloiT 

and which do not fully come up to the standards of full-fledged 

membership, may be enrolled as Affiliate Members .A ffii late Members 

must qualify for full-fledge;! membership within one year from the 

date of admis si on.

4^application fcr memhbrsfip:

&) Thos eligible and desirous of bee oming members of the 

Association 3hall fill in the Membership Application form 

as may be prescribed by the Executive Committe and send 

it to the Office of the Association.

b) Membership appllcations received would be considered

by the Executive Committee in accordance with the procedure 

it may be lay down from time to time.

c) The decision of the Executive Committee shall be final 

and the committee shall not be under obligation to give

reasons for any rejection of applications.

5• SUBSCRIPTIONS :

The annual subscription payable by members, shall be as 
f ol 1 ows :

i) Member Be, 150/-

ii) Affiliate Member Rs : 100/-

il1) A ssoclate Me mber. Rs: 050/-
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Entrance pee There shall be an Entrance fee of Rs:15/-

for any kind of mem her chip.

6. PRIVILEGES OF MEMISRS; ( All Categories )

Memberc of any claccif ication shall be entitled

a) to participate hi the activities of the Association,but

members belonging to category of Affiliate Member and 

Associate Member shall have no voting rights.

b) to obtain gratis publications of the Association if and 

when there would be such publications.

c) to the fee use of Association's Library and such other

facilities the Association may provide from time to time 

for its members.

7. qualifications fcr membership;

a) Each applicant shall be recaired to fill ins the 

appropriate application form obtainable from the Association's 

office and such application should be duly proposed by any 

member of the Association.

Individuals proposing should be those vrho represent 

their member agencies in the Association, 

b) SIZE CF HOC AQ-EfiCY:

The size oj? volume of business in itself of any applicant 

shall not be a factor in determining eualifications for 

membership.

2 ) I- CCA TIP! OF THE AGENCY:

The geographical location of the Head office or the 

Registered Office shall determine the zone of the Agency
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a) ACtE OF TIE AGEnCY;-

no agency a hall be considered for election an a member of 

the Association unless it is recognised by media owners, 

and lias been operating an such for a minimum period of 

one year.

e) WiiERSniP:

The applicant agency must show that it in directly or 

indirectly independent of and NOT maintained by any 

advertiser or a group of advertisers and/or is not 

organised for the purpose of obtaining agency commission 

for any one advertiser or a group of advertisers.

-HIL.
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f) ABILITY:

Advertising ability varies with individual talent and 

need. It is difficult to standardise. Nevertheless, 

sound judgement regarding the applicant agency's ability

can and may be formed after studying its method of 

operation and the work produced for clients. The Executive 

Committee shall determine this aspect as exigencies a

may demand.

g ) FlflANCIAL STA BILITY;

Applicant Agency will have to satisfy the Association 

regarding its financial stability and healthy payment 

policy .

h) C ONTRAC TS:

i) The advertising agency must conform to its agreements 
and contractual obligations, with media.

ii) no applicant shall be deemed ixsaskfe worthy of membership 
who has failed to fulfil contractual commitments.
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JP*i) scope cf agency service:

Ability to render service in reasonable conformity to the 

agency service standards of the Advertising profession in 

general and to those framed by the Association in parti­

cular shall be a consideration in determining the fitness 

of membership.

j) ethical And business standards;

WHILE it may not be important to know the applicaAA. 

agency's form of organisation in all its details, or all 

of its operations, it is essential to know how it operates 

in relation to certain practices declared by the Associa­

tion to be unfair practices in the light of the obligations 

agencies have not only to their clients but also to the 

media they employ, to the public and to each other.

S. TERR IT CRY:

The territory of the D.H.A.A.A. shall be the present dis­

tricts of Kolhapur, 3angli,Satara,Solapur,Patnaglri and 

Sindhudurg of Maharashtra state and pel gaum, piiapur, 

Karvrar and Dharwar of Karnataka state (formerly of "ombay 

Karnataka )

•HIL.
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The lint of Dailies/Weeklies and Portnightlien published 

in Kolliapur.

A STUDY OF MANAGEMENT AND OPER*tJ&? lfl=SELECTED PUBLICITY ORGANISATIONS IN KOLHAPUR CITY. “1

A) Dallies;-

1. Pudharl.

2. Satyavadi.

G • Sakai

4. SamaJ

5. Hava Sandesh

6. Lok Sovak

7. Jana Sarthi.

8. Prajakt.

9. Suit bazzar.

Weclcl ie s;

1. Samaehar*

8. Varta

G • Our jana

4. Sink avail 1

5. C inea- Samacha;

G . ICarvcer*.

7. Shivteej.

8. Panehanan

9. Sahitya-bindu

10 . Deohnur.
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11. Sunipada.

12. Chandraroop.

12. Kranti oinha.

14. Dhurficet u.

15. Sphurtl.

16 . Voesava.

17 . Jananova.

18. Sarvamanya.

19. Central.

Fortnip;h tiles

1. K olhapur.

O- • Bana-vajini.

0 • Bharat -Blmohan

4. Jananandesh.

5. pishaiit.

6. Biradar.

7. Vartamandarpan.

8. Antar.

9. MitrasamaJ.

HIL.
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