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A STUDY OF MANAGEMENT AND OPERATIONS IN SELECTED PUBLICITY ORGANISATIONS IN KOLHAPUR CITY.

@%
=: ADPPENDICTES -

Apnendix : &

Appendix ; A1 indicates Cucstinmnaire.

Appendix ; Aeo; indicates List of »ublicity orsanisations
in xolhapur City.

Appendix : Az: to Avpendix Ag @ indicates tables thased on
guestionnaire in rconect of various nublicity
orcanisations as 1isted wder Annendix Mo, As

Avvendix : Az Perioduise Lotahlishment of nenorting
nublicity organisations ( Tahle Mo, 1)

Avpendix : Ag @ Distribution of Emnlayses! Table V0.2 )

Appendix : Ag ¢ oreanisational chart of Jayendra nublicity.

Avmendix AG : publicity Orpanisations in Different
catepgorics on the basis of Billing filgures
( Table Mo, (i} )

Size of Renorting Publicity Orpunisations,
( Table Mo. 2 (11) )

Appendix ¢ An ¢ Ciientele and Reporting Publizity Orcanisat ion:
{ mable ¥Mo.4 )

Apnendix @ Ag Details of Lxtra Sorvices offered by Renorting
Three publicity Crganisations{ Table MNo.b. )

Avpendix ; Ag ¢ Mature of Medla used by nenorting nublicity

organisations, ( Table Mo. G )
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? Avrendix No. A1 %

LY}
.o

Duestionnaire

Publicity Orranications in wolha»ur city.

( A study of their oncrations and Manapement )

Name of »ublicity :

Mame of »nerson interviewed: Desipgnation:
"'"part A !

1. Year of Lstablishment.

2., Head offize at & .. v vevnnse

Branch office/s if any at ececeeecaa-

3. Form of Crgunisation ! mlearce tick )

Propritory ( )
Partnership. ( )
Pvt. Ltd. ( )
Public Ltd. ( )
Cooperative, ( )

4, Total number 6f Lmployees:
Executives ———— e ———
von-Exccutive- Technical staff ~-eeeee---

office stuff  --------e-

5. What 15 the organisational structure of your pablicity 2
( Tf you have a »inted or cytlostyled organisation
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chart, please enclose a cony ) %

6. TPlecasec give anmoximpte fipares for Hilling for the yvear,

1981 1982 1983

7. Moot of vour clients are from (Pl.tick )

Public Sector.,

-e= CGovt., of India. ( i

== Stute Govt. ( )

Private Scctor onerating at

————— National level.

———— Reglonal level.

- - Locul lOVGl.

—— - - - —

H
' Part B

1. a) What organisutional set-w you have for looking
aft.r agency - c¢lient relationshin ?

b) Generally,hov many c¢lients an executive Tooks
after 2

5. TPlease specify the nature of industries which po for
hiring the services of agencles 1ike yvours ?

Z. a)What nrocedure/method do you follow for securing
bhusiness ?.

h)What considerations Jdo you have while soliciting
a client.
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4, @) What is your usual system of charging the
client ?
b)Normally what gservices do you render if
charging on 159 basis 2

5. What extra services Jdo you offer in the following
arca/% { Tlcase tick )

w)  FARKDTING :

Pricing.

Sales.

—~

Distribution.

Other. ) Tease sne-=ify ......

MERCTANDISTHG :

h)

Counter and Windew D&sply(

(

counter Giveavay
Other,

~
w

Plcu

- - -

¢ aneeify.

¢) PURLIC RETATTONS: t )
T') TRADE PROYOTION @

Dealar Promotion

rutalopucs.
Premium Cffer.

Contests.

Convention Lxhibit.

Other

Pleasc sopecify

( )
( )
( )
( )
( )

-y . - - -

3

D
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?i E) RESUARCIH: —le

Yedla Rescarch. ( )
Auldience Rescarch. ( )
Consumer Punels, { )
arket Surveyv, ! )
Market share Analysis ( )
Ctner. ( )
Please sneceify. - s = ————

M) PRoOpuUcT AMALYSIS

Product Analvois.s Styling( )
Rrand Mame Develonment ( )
Trade Yurk pesipgn. ( )

Tabelling & Patkapging.

L~
L

Cther, , (

e

PlCuSG S‘;,‘Gcifv. R R

3. Cenerally how long it ftakes to mould firot
informed contact with a »rosnective client
into a for-al contract.
Lesa than 1 Month ( )
1 to & Yonthso. ( )
< to 6 ¥Yonths. ( )
PHIL.
N
SENT Yore thun 6 wonths { ) R
ae‘w_y
Ly =
|
)
- . 7
~ (o™
A f‘C'L Z;r\;\)‘/
‘ X |
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?@ﬂ Y. wnat do you consider to be your strong ndoint/ias)

Over comnctitors 2

- Y Y - - . T ma o -

e - - —— - = " - - —— -

- - -

, Part 1 C v |
'

T e .

1. %What is your rrocedure for challing out an

advertising nlan °

2. VWhat medium/media you use ;-

3

ostly  Qualte  :Cccano- :Rarelv Mever

often nally no far
) Press. S T A O N A T G
b) Cinema. ! ) ( ) g ) ( Yy ! )
c) Radio. ( )y ! ) ! ) ! ) )
J) T.V. ( ) ) ! ) ) ! )

e) cutdoor TMourding

-~
~
~~
—r
.-~
~—
—~
o
-~

f) Transportation ( ) ( ) ! ) { )y !
) } a9
@) Other (Plecase ( ) ( ) { ) ( Y

snecify )

3. What arc yow considerations for selecting Yedia -

4, Tor buving space - time ,swhat arrangements Jo vou
have with Media *°

5. What considerations dn you have for selecting theme

and Jor aprcal °

L Sy

¥ ot
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t

6. ¥hat considerations do vou have while »renaring the cony

7. TUsually what technicues Jdo you use for meatestine the

cony -

8. ¥What factors do you ¥een in view while Jdeciding
about the layvout 2

[

. For cevaluating an advertising compuipgn ,wvhat are

your:

Part D 1
________ -————-

1. Ad.agencies rarely advertise for themselves.vwhat reasons
can you attribute

9, What kind of »oblems arce fuccd by your organisation

in the course of business onerations °

2. We would feel highly obligsed if you could give
somec of your va.L_xable sugrestions and ¢lues for
making this rescarch vork revwarding and acalemically
more uscful.

Y
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=: Appendix Mo, AP . eq%

List or Index of nuwber of

Publicity Organisations in xolhanur Citv

Sr Mo, : WName of Publicity Organisation : Yoay af
Kftakk ishxent,

A T e Gy BB A W D S i W o R mp . W . W W W — - -y g wt o T n W, — g - - ] r
1. Jayendra Publicity.

2. Chandrakant Publicity.
e Rimal Publicity.

4, Sudin Publicity.

5. Sadhna Publicity.

G. Panther Publicity.

7. vew Advertising nuraou.

8. Sinchavani rublicity.
9. Singer Publicity.

10. Ad-vantupge publicity.

* 11, Vikrant Publicity.

* 12, Ajankur Publicity.
* 13, ¥ican Publicity.
* 14, Sanjivanil Publicity.

* 15, TUniacuec Publicity.
* 15, Aim Advertisers.

The signt* ' Indicates publicity organisation which
are cxcluded from the study as they did not wespond o the

questionnaize in  +ime.
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APPENDIX 1C. A3 %
( Tt refers to cuestion Mo,1(A) tmder mart A )
Table No.l.
Bhows the periocd - wise establishment of renorting
publicity organisutions.
Table Mo.1: Period wise mstablishment of Renortins Pabl icity
Creanisations,
reriod of Establ ishment Mumher of Ppencien,
1940 S5 1
1950 © 1
1060 S 2
1070 S 4
1080 B o
{ Unto 1983 ) e
Total : 10
Avpendix No. A4
( It refers to Question Mo. 4 (M) under pPart * )
Table Mo,2
Bhows the Distribution of emnloycees of Renorting
Publ icity organisations.
TABIE NO.2 Distribution of Bmnloyees,
Sr.,o: Name of Publicity: Executives: Mon Lxecutives: Total \\P
Crranication. T o - of Tmnljo-
Technical :0ffice  yoeg,
Staff. Stafr.
1. Jayvendra 2 o < ]
2. Chandrakant. 1 1 4 G
Z. Ad-vantage. 1 2 - z
4, Sulin. 1 - 2 Z
————— e A TV o D M W e . IR SR g o e TV e s W e et T N oy S o S gy T g, W S S G T oy - — - o w—
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"a‘— -

y Senlor

Oreanisational Chart

Senior

( Javendra

- ay e - —— - - -

Fronritor

Account

(Apvendix A5 )

e -

Lxecut ive

3

Publicity )

- --—----‘-----*
A /e Lxecutive !

- Ty e D P aep S -y

T LT
' ¥Media Dept. |
' Y —— gy P oy w - o win omu

B T e
. 1

' 1
3 3133

clerk !

—TR S ——-—
'Junicr
, Cleri.

- = -

- e e -

i
4

- Wy —--“‘“1

"Accounts Dent:

4
i
P T g

' Accountant
t

- - — -

WRY.

W i",’(,t; “ln

Tt > N - Tt - - - "'—1-..---‘— - - - -

i t
Art Tent. ¢ Produc tion
i---T------' Dent.

' TR
] ¥

- — - oy wy o

'
,Chief Execut]
B L

!
'

' WD AN W . W T w— -
' Juntior ' K !
' Antint, ! ! G !

- - -

:Senior Artist'

| P . T,

'
t

- " - -

[l t
d=-=-------imechniclan; 3= 7]
L o 3

5 LIBRAR

oL H AP S
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( It refers to Question Mo. G(4) under part A )
Table no0.3 (1)

Shows the nubliclty organisations in Different categories
on the basis of Billing.

T s T - - - - - T - ————— P W o o - - ar o o

Billing (Bs.in thousands) nMo.of Publicity
Orpanisations.

T - s - s - " - G D T e - o - dm T vy A A D D o W - . W W me S - v - o

0 == 50 1
50 -- 100 =
100 -~ 150 2
150 -- 200 ' 1
200 above. ‘ 1

Total : 8

Yumber of Mon-renorting Publ icity
org; aniu¢tim1. 2

- - — A e > an m O T oy T s - -

Table Mo.3 (ii)

Shows the size of Renorting Publicity Organisations on the
basis of Billings.

- . Ny cub i D W g e e A d T o - — W S - - W N W A - - - — - -

Categery ( Ro.In lakhs) Mumber of Agcncies.
Small ( pilling ms. 0 - 1 tawn) A
wedium ( Billing Rs. 1 - 2 Takhs) Z
larpe ( Rilling Rs. ? Takhs & abhove) 1

Total : ——é o
No. of Won-reporting rublicity
Orcanisations. ?
Grand total: -16 ----
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Table No. 4

Shows the clientele of Rerorting pPublicity Orpanisations.

. D B D e s —— W - - - - W W W . - M v . N . o

Category of client. Marks(statistical) Mo.of Publicity
(rmeanisations

@) Public scctor.

Government of India. - -
State Governments - -

b) Private sector at

national Level. 11 2
Reglional Level el U ) G
Local revel. T L 10

( Data tabulated by giving statistical Marks for counting
freduency in cach Catepory. )

Table No.b

Showg the Details of Txtra Berwvices Offered by Renorting

Three nubllcity Crganisations.:

Sr.: Catcgory : NMame of Publicity Organisa- : MNo.of nubli-
No. tions. city COrgani-
Juyendra: Singer : Ad-Vantage: ering,
1. Murketing:
- Sales. 1 - - 1
- Distribution. - - - -

L I N I I Y S B

2. ¥erchandlising.:

~Counter &windows Play 1 -
-Counter Giveruwvay 1 - 1 2

Ry
v
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g Sr.: Catepgory : Mame of Publicity Mo,of ﬂnbﬁicﬁg
Mo. Croanisations., ‘Orpganingtions
“““““““““““““““““““““““ 3 offering.

Jayendra:Singer :Ad-vantage

2. Public Relation - 1 - 1

4, Tragde Promotion

Dealer Promotion 1 - - . |
Preméam offcer, - - 1 1
Convention Lxhibit - - 1 1
Catalogues. 1 - 1 2
Contests. 1 1 - o
5. Besearch
Media Rescarch 1 - - 1
Audience Rescarch - 1 - 1
Consumer Pancls. - - - -
varket Survey. 1 - - 1
varket Potontial
Analysis. 1 - - 1
6. Product Analysis
Brond Mamc Deve-
lopment. 1 - 1 2
Trade murk Deslgn 1 - 1 2
Labelling & Packaging 1 - 1 2

S HIL.
IN
MENT
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@
? Anpendix A9 ?

Table No.53

Shows the Mature of Media uscd by Revnorting Publicatioésmg

hoarding .

4, Transno-

rtation. - 1 (1) - 1 (1) 2 4
5. Radlo - - - 1 (1) 1 5
6. T.V, - - - 1(1) 1 6

( Deta tabulated by using statistical Marks and giving Rankg

for counting frceauency 1n each category )

Sr.: Media : Mostly : Quite :0ccass- @ Rarely : Yumber of
No. often lonally nhlicity
organis-trgm
Ranks
................................................................ il
1. Press 1R 341 (10) - - - 10 1
2. Cincma 111 (g) (L) 11(2) 1(1) 7 2
3. OQutdoor 111 (3) 1 (1) 11(2) - G 2
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section-vise ( From By to Rgg )
Part A :  Organisational Profile :
Sr.No. Point of Dpescrintion. Reference Yo, : Ref. MR,
for Analvsis Ray Angy®
i .
1. Latablishment, n1
2 Locatlion & concentration B2
e Form of ownership. BSE
4, Work force, B4
5, Structure of Apencies, né
6. Size of Apencies. BG
7. Type of Clientele. n7
Part; B Account Management.
8. organisational sct uy
for client services. R
a9, Tyne of clientele. RO
10. How nusiness is secured, nio
11. Svatem of charging the
client. B11
12. Extra services rendered by
publicity organisations, B12
12. Time needed to secure

Evpendix D : 6

It \indicates presentation and analysis of Jdata which

was collected in resnponse to duestlonnalre and their analyvois

the Business. Bl3
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: Smgacmckss £X R
Point of pescrintion.

Reference No.: Ref. Yo,

LI

¥

tor Apnalysis oy ANgR@3-
Ui .

14, Publicities strong »oints

over comnetitors, nis4
Tart :C: Prenaration of Advertisement,
15. Planning an Advertisement. B15
16. Medla Planning. B16
17. Considerations for Media

selection. BL7
18, Arrangements for Buying

space /Time, R18
19. Considerations for selecting

and develoning the theme, R19
20 . Considerations for writing

a COpy. B20
21, Cony Pre-testing. B21
2. Layout considerations. ne2
2. Cvaluating the Advertisement. BR2Z.
Part:D: Apencies Viewvoint,
24, Agvertising for publicity

organisutions. B4
25. Problems faced by Publicity

Oreanisation. n25
26 . Sugpestions concerning

this Rescarch work, B2G .
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H { 1,;

DAXSIITN MADARASHTRA ADVERTISING AGEMTS! ASSOrIATION

491-TL,8tation Road ,Shahupuri, Xolhanwr - 416 001.

Telephone ( Carc - PBAYENDRA PUBLICITY) 24902

ML MTERSHTP APPLICATION.?

1. MName and address of the
Avnmlicant Agency.

2. Datc of cstablishment.

e« Type of organisation.
a)Private Limited,(b)Partnership

¢)pronrictory (dYyrublic Ltd.

4, I the Avplicant Agency a
subsidiary. concern of some
other organisation ?

If yes,give full detalls.

5. MNumber and address of Branch
offices,if any.

6. Has the apgency onerated
nreviously under any
other name ? If yes,
glve former name and
reasons for change.

7. State the names of the
owners who take active
vart in the oneration of
the agency.

a) Name :
b) Position held :
¢) Agency cxnerience;

d)since when associated
with present agency
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?@“ 8. State names of owners

not active in the oneration
of the agency

Q

Are any of the owners Jdirectly
or indirectly financially con-
cerncd with any of the follow-
ing media :

a) Mews- napers,

b) Outdoors.

c) Cinema.

d) Transport Advertising
and the 1lixke,

10. Has any of your clicent any
direct or indircet financial
interest in yowr agency 2 If
yes,nlease glve complete
dctaills.

11, What is youwr Canital Investment:
a) Authorised Canital.
b) Paid-up canital.
¢) Proprictor's share.

1) Advance from Bank
and other sources,

12. Pleasc stute the average neriol.
you take to nay moncy to

a) Newsnaper Media(Including periodicals)
b) Printers.

¢) Supnliers/Rlock Makers,

d) cthers,

{The arnrlicant agency may be called
upon to furnish documentary evidence
in remsmect of 11 and 12 above.)

1Z. State herc your apnroximute
annual billing for the last.

m?.
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“'?@“ a) Press b) Outdoor, “@%
c¢) Cinema. d) Transnort.,
e) Direct Mail. f) nradio/Television.

g) uiscellaneous.

14, Give anproximate figures of
total billing during the
last threc years.

15. Is vour agency fully cduipedd
in Art/vedla/Copy/Research Deptts?

Fully cduinped/Partially cduinned
dernendent on free lance service,

16. Pleasc attach three sets of
snecimen of work exccuted
recently.

17, DPlease attach latest copies of
your Ralance-Shect and P &1 AJe.,
Audited or certified by the Chief
Executive of your agenly.

The apnlicant agrees and undertakes.,:

1) to abide by the articles of Assoclation of the
Dukshin Maharashtra Advertisins Agents Association.
Kolhapur: and

i1) to adhere to the standard and cole of conduct
nreseribed from time to time by the D,v,A A Asgociation.

Avplicant's Signature.

Pronosed by; =e-c-e--w ————
(Signuture )

vMame & Addresg,
geconded by § ececemmcmccnma-
( Signaturc )

( mhe proposcer and the Seconder should be the members of the Asgo
“HiL. .
N ciation. Please write the names of the proposer and the Seconder
RENT

in Block letters below their resnective signatures and the name

of their agency/ Company. )
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?@ﬂ = Annendix C2 T - “Q$

PAXSHTIN MATARASHTRA ADVERTISTHG AGENT!S AasoCTATTON

office : X LA PUR

L)
—

GUIDE 1.INRS FOR ACCEPTING NEW MEMIERS

( Tt shall be onen to the Association to admit as ito membeyp,
Affiliate Member, or Associate vember lany orranication, Tirm |
Company or Individual which or yho carricc on the bhusiness of
adwvertising agency and conforms to the minimum standards of
business nractice and professional skills preseribed hy the

Association for the nurnosc,

2. CATEGRIES F ¥LWIERSUIP:

Ther»e shall be three categorics of membherchin as wnder -

a) Members, (b) Associate vemhers, and ‘e Affiliate “emhers,

e CLLIGIRTIITY QR MEMBERSIIP @

{w) Membership of the Association shall be ornen only to

Individuwals,Crpanisution, Firms or Comanics nractising
2 o F 54 L 18]

advertising.

n) Any orpanisation, Firm or comnany carrins on Advertising
husinese/mrofcssion and having a »rermancnt office in the
ferritory covered by the Assoclation and vhich conforma and
agrees to conform to the minimum standardc of business nractice
and nrofessional ckills as may be »nrescribed hv the Association
— from time to time 15 eligible for the membershin of the Associa-

BENT tion.

¢) Any organisation,Firm or C omvany which onerates as an




—

“HIL.
IN
«AENT

A STUDY OF MANAGEMENT AND OPERATIONS IN SELECTED PUBLICITY ORGANISATIONS IN KOLHAPUR CITY.

N

= 1088 =

Y
Advertising Agency but has no permanent office within the

aforesald territory covered Dby the Association 15 eligible

for admission as " Associate wember

APFILIN ™ MRMAERS:

d) Such Advertising Agencies or Individual Agents which are
orerating within the territory covered by the Association

and which do not fwlly come up to the standards of full-fledsed
membershin, may be cenrolled as Affiliate Members. Affiliate Yemberd
must aualify for full-fledsed memhershin within one year from the

Jate of admigssion.,

4APPLICATICN FOR MEMALRSUIP :

4) Thos cligible and Jdesirous of hecoming memhers of the
Asozcociation shall f£111 in the Membershin Annlication form
as may be prescribed by the mxecutive Committe and send

1t to the Office of the Association,

b) Membershiy» anplicutions received woild be considered

by the Excecutive Committee in accordance with the procedure
it may be lay dovn from time to time,

¢) The decision of the Tmxecutive Committec shall be final
and the committee shall not be ander oblipation to give

reasons for any rejection of annlications.

(@]
.

SUBSCRIPTIONS :

The annual subscrintion »mayable by members,shall he as
follows:

1) Member Rs. 150/-
: 100/~

%]

11) Affiliate Member n

111) Associate Member, ns: 250/-

p
i
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ENTRANCE FEL :- There shall be an Tntrance fee of Ra:15/-

for any kxind of membershin,

PRIVILLGES OF MEMIERS: ( All Categories )

Hembers of any classification shall bhe entitied:a

o)

b)

Q
S

to particinate in the activities of the Agnsociation,but

members belonging to category »f Affiliate vember» and

Associgte Member shall have no voting rights.

to obtain gratis publications of the Association if and

vhen there would be such nuablications,

to the fee use of Association's Library and such other

fucilitics the Ascoeclation may provide from time to time

for its members.

QUALIPICATICNS PR MEMDERSUIP:

a) Bach aprlicant shall be reculred to fill ing the

anvronriate andlication form obtalnable from the Association's

office and such annlicution chould be Jduly »ronosed by any

member of the Ascocliution.

b)

&}
—r

Ingividuals »nronosing should be those who renrcaent
their member apgencies in the Association.
)

SIZE OF TE AGENCY:

The size of volume of buciness in itself of any amlicant
shall not be a Tactor in Jdetermining ~ruwalifications for
memhershin.

TOCATION OF TIm AGEMCV .

The geographical location of the Tlead office or the

Registered Office shall determine the zone of the Agency.

<f
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)

f)

AGE OF TIE AGHNCY :-

No apgency shall be considered for election as a member of
the Association wnless it is recognilsed by media owners.
and has been operating as such for a minimum neriold of

ene year.

O/NERSITP ¢

The applicant agency must show that 1t is Jdirectly or
indirectly independent of and MOT malntained by any
advertiser or a groun of advertisers and/or is not
organised for the purnose of obtaining agency commission

for any onc advertiser or a groun of advertisers,

ABTLITY:

Advertising ability vuries with individuwal talent and
need, It is difficult to sztandardise. Mevertheless,
sound judgement regarding the arrlicant agency's abil ity

can and may be formédd after studyving 1ts method of
operation and the work produceld for c¢lients. The Tyxecutive

Committee shall Jetermine this aspect as exipencies a

may demand.

FInAHCIAL STABILITY:

Apnlicunt Agency will have to satisfy the Association
regarding 1ts financial stability and healthy nayment

nolicy.
COUIRACTS ;

i) The advertising agency must conform to its gorcements
and contractual obligations, with melia.

11) Mo annlicant shall be deemed wankk worthy of membershin
who has failed to fulfil contractual commitments.

3
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~§G 1) SCOPE OF AGENCY SERVICE : ol

Ability to render service in rcasonable conformity to the
agency service standards of the Advertising nrofession in
general and to those framed by the Association in varti-

cular schull be & consideration in Jdetermining the fitness

of membershin.

J) ETUICAL AND BUSINESS STANDARDS:

WHIIE it may not be important to know the annlicakh.
agencyts form of organisation in all ifs Jetalls,or all

of its operationg, 1t 19 essentilal to know how it onerates
in relation to certain practices declared by the Associa-
tion to be unfalr »ractices in the lignt of the obligations
agencies have not only to their clients but also fo the

media they emnloy, to the public and to cach other,

8. TERRITARY:
The territory of thé D AWMAL, shall be the nresent dis-
tricts of ¥Xolhapur, Sangli,Satara,Solapur Ratnagiri and
Sindhudurg of Maharashtra state and nelgaum, nijlanuar,
varvar and Dharwvar of varnataka state(formerly of rombay

varnataka )
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= ¢ APFENDIX ' D!

® ——
s =

The 1ist of Dailies,Weeklies wnd Fortnightlies
in Xollapur,

A) Dailies:-

i. Pudhari.

2 Satvavadl,

Se Salzal

4, Sama )

5. Mava Sandesh

G .ok Sevak

7. Jana Sarthi.

8. Prajakt.

9. Sult bazzar.
L

B) Weeklles:

1. Samathar

2. Varta

Se Gurlana

4, Sinhavanl

5. Cinca-Samachaur.

G. varvcer,

7. Shivtee .

8. Panchanan

Q. Sahitva-bhindu.

Deshnur.,

published
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A o

S sw w3 '%
Sumpada .

11.

12. Chandraroon.
12, Xranti sinha.
14, Dhumketu.

15. Snhartl.

1G. Veeoava,

17. Janascva.

18. Sarvamanya .

19. Central.
Fortnightlles:-

1. ¥olhapur.

2 Rana-vagini.

e Bharat -Thashan.
4, Janasandesh.

5. Mishant.

G. Diradar.

7 Vartanandarnan .
8. Antar.

9. vitrasamal.
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