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4.1. INTRODUCTION

In Lonand market, co—operative marketing is &n important
system of marketing for agricultural produce. That's why it
is very essential to study the working of this system. For
the purpose of present study, in addition to onion grower's
and marketing co-operatives consumers, contracltors, wholesale
dealers and commission agents, in onion marketing also
constitutes &s & major source of reference. so Lhey are lried
to contact and discussions were held with them in field

survey of the marketl.

) Brief History of the Lonand Markel: The firsl general
meeting of farmer s co-operative federaltion was held on 11 th
of August 1961 &t the office of Khandala Taluka Supervising
union. This meeling was presided by Mr. Dadasaheb Jagtap and

this federalion came into exisltence.

The basic funclion of the federation is Lo help farmers
to mzke available the market for their produce ands  get
betler prices for their produce. Shivral was nolt suitable
rlace  for the office of thefederation. Shirval though falls
on the pune bangalore highway. Lonand is situated on the puns
miraj railway line. Growers from Khandala Phaltan men
Dahiwadi Purandar are bringing their produce in Lonand

Market.

The HKhandala Taluka co-operative marketing federation

has slarted its actual funcltioning from 9 th Naov 19461,
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In the onion production maharashalra is leaxding stale
Goavernment has also offered the guarantee price for onions
taking into a&ccount the expenditure made on  the produce.
Unfortunately this scheme is notl properly implemented . If
this scheme is implemented properly the economical condition

of the onion growers will be betlered.

This purpose was served when Lonand Agricultural Produce
markel committee was eslablished under Bombay Agriculturteal

Froduce Marketl Act 1939 R.N. 29 477.

The Agro produce markels has been conlrolled by Govi. as
per Agro Produce Markel Act 194%9. The Implementation of this
act was extended to Phaltan and Khandala tehsils in 1951,
Frcm the begging upto 1958, the sgro produces like Jjaawar,
Bajara, wheat controlled in market but from 19460 onwards

cotton, wool pelrice, animal markeling were &lso controlled.

B) Markel Yard:®: For the Lonand market yard 12.33 heclors of
land worth Rs. 54,10,375/-near railway station S.N. No. 427
and 428 was acquired by Govli. Pune Pandharpur highway was
passing by « This place is convenient a&s far s Lhe transport
facility 1is concern . A lay outl plan was drawn for an ideal
markel yard. Now office, farmers rest house, checkpost, water
tank, pipeline, protecltive wall etc. facilities have been

provided.

Now the activities of Lonand market commitlee have

increased To such as extent Lthal the present marketl yard 1is












not sufficient so the commiltee has purchased additionxl two

acres of land in 1989,

C) Sub Marketl? Lonand Markel yard is the main markel yard in
this area but it is not convenient for the farmer from
Shuvral and Khandale. In 19718ub . market yards were formed
for farmers al Khandala, shirval, Phaltan, tradgaon, ahire,
dighi. Thursday is *BHaraaxr day' &l Lonand. Domestic animals

and hay are brought and markeled on the following days

1. Onionsi— Thursday

2. Cottons:— Tuesday and Salturday

3. Wool:~ Saturday

4. Generali- Thursday

%. Jaggeryi~ Monday to Salurday.

4.2.MARKETING METHODS EXISTING IN LONAND MARKET

I have observed three distinct methods of marketing of

onions in Lonand market.

Method ~ 1

Direct sale to consumeri— Onion growers are directly
selling onions to the consumers in various villages.
Generally small farmers adopt this method of course it is on

retail basis.
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Method -~ 11

Sale to co-gperativet— Many growers selling directly tlo
co-operative marketing federalion . In large onion markel one
co-operative unit is working . In Lonand market ' khanadal
Taluka Kharedi Vikri 8Sangh® is taking part in  Purchasing

onions.

Method 1IIIX

Bale though commission agents

Onion growers selling onions directly in wholesale markel
through commission agents. Here onion grower selling tlhe
onion Lo commission agents in the wholesale market .
Commission &gents are dealing on wholesaxle basis . 1 have
orally interviewed aboutl 30 farmers and got the following
information.

Distribution of onion growers
{According to system of sale)

Sr. No Name of the Channel No of % of total
growers of growers
1. Direct sale to consumer % =0
2. Sales Lhrough co-operatives 8 15
3. BSxles through commission Agents 35 70
4. Sales through pre-harvest contract 2 e
Tatal 530 1G0

PROU0 o 4 rvet OB KR R VEOS mBAn Soti Gusnd 0009 4AREY Seend P APRTA SEPet WAVHD Imele Sos0n 0008 WAL ACAVR BHARY SRAND bessd Wi 0 SPARY TAA S9P00 e Semfe aeim) WAV Aoy merop GRert SeLip Lelet 4o APl SebAl sbent SEAYH Shobh AR SRS FAbCS bnihs SHULD SR MPIS VA Lrids Sasre MIRD dnibe g ares seres
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According to this sample study it is clearly indicales
that majorily of growers(70 %) sales onion Though commission
agents. So we can say thast onion markel is dominated by the
commission agents . While sale through co-operatives 1is
low(1s %) It indicates failure of cO-operatives movement Lo
the certain extent in Lonand market. Direct sale to consumers
is nolt &lso significent (10%) . Sxles through pre—~harvest

contracts channels is very neglible (¢ 5 %).

4.3. MARKETING ORGANIZATION

Lonand market is registered onion market and 11 is
administrated by a markel commitlee which comprises members
representing various interest involved in s&le and purchase
of agro produce. The markelting Regulalion Act 1243 provides
for esltablishment of regulated markels which &re 1o be
controlled and managed by markel commitiee in which interests

of both the traders and produces are represented.

Lonand markel commitliee consists of (18) members (during
the year 1995-94). The committee has been gstablished
according to the provision of Sec Il of Maharashalra agro
produce markeling(Regulations) Act 19463. The composition of

the markel commitltee i as follows.
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@) Agriculturists residing in the markel ares

b) Members elected by the traders and commission

agents holding licenses

¢) The chairman of processing / marketing

agricultu

ral produce society in the markel are

d) The chairman of Panchayal Bamiti Lonand

&) The president of lhe Marketl

£f) The deputy Regisltrar of co-operative society of Pune

) The district agricultural office

Total

10

A ot 00 st 6t mmens Soebe SR ReSd A RO

The period of appointment of chairmen and vice

is of one year,

vear's as

committee's in different state can he

table

Composition of markel commitlee

provided in the bye—laws.

Composilion

where as the tenure of commitiee is of

of

18

chairmen

five

market

seen from the fallawinyg

in Different slales

Representalives| Rajasthan |[Tamil Nadu]Guirat Orissa Punjab
10 members 17 me
1. Farmers 7 9 8 7 5 ¥4
2. Traders 2 4 4 4 4 5
2. co-op orgs z - Z z2 - -
4.Local Bodies 2 - zZ 2 - -
5.Govl Nominee pod 5 a2 - 1 1
6. Weigh Man - - - - 1 1
7. laborer - - - - 4 1
Total 15 18 17 15 10 17
{(Bourcei~ Agricultural marketing in India by Prof.
S.BufAcharya and Prof. N.L. Agarwal Page No. 241.)
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It is observed from Lhe table thal maior
representation to farmers on markel committee is given by
different states. Farmers are given near about 50 4 seals on
markel comnitiee. Bther members represenling various
interests in sale and purchase of agricultural produce can

aleo he seen from the table.

4.4.ROLE OF APMC (Power and Funclions)

It is foremost duty of the agro produce markel
committee Lo implement properly the provisions cof the «ct,
the rules and bye—-laws made there under in the market area. (

The markel arex is the whole of Khandala tehsil)

The markel commitlee has te provide such
facilities for marketing &8 may be required to the

superintendence; direction and control of markel operations.
To discharge the duties , tlhe market

commitiee has the following powers.

A) To regulate the entry of the person and the vehicle trafic

into the market.

E) To Supervise Lhe behaviour of those who enters Lthe market

for transacting business.

C) Te grant , renew, refuse, suspend to business licenses.

D) To provide for setting disputes arising out of any kind of
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transaction conneclted with the markeling of agricultural
produce.
E) To prosecute persons for violating the provisions of tlhe
acte. , the rules and the bye—laws made under lhere.
Fy “To issue badges to regulate paymenls made to
Hamals ,Weighman's and delivery to be given
G To acquire hold or dispose off any property of marketl.
H» Toe collect or to maintain, dissements and sUpply
informastion in respeclt of production, sale, storage,
processing, prices and movement of agricultural produce as
may be required by the directors. {( Generxlly weekly and
monthly information is colleclted)
IY To enforce provision of the act and rules, bye-laws and
condilions of licenses granlted under the acl.
J)Y To arrange for purchase of such &griculiural goods &s
notifies by the government and
K> To perform such other duties a«s may be prescribed and
essential for smooth running of the diffrene activities in
the marketl.

The market commitiee may appoinlt one or wmore sub
commitliee’s and delegale power's and dutlies as it may think

fit. Accordingly the following sub committee a&re appointed by

markel commitltee in Lhis markel area
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1) Settlement of disputes sub-commitiee.

2y Markel yard developementcommitiee.

2) Implementation of regulations Sub-commitllee.

4) Shetkare Niwas and Canteen subcommitlee.

3) Sara sub committee.

The following chart shows the hirerachical)l structure of

organization and administration.

Brganization Chart

l.onand Agro-produce markel commitliee

Foard of Direclors

bispute éegulation bevelopment éhetkari Niwas éara
Sub-commitiee Sub-committee Sub-commitiee Sub- committee SBub-commitiee

Chalrman

Vice Chairman

Becretary

Deputy Secretary

. . ] 1
éhlef Inspector Accountant Cashier Grader SruClérk Govi. G*ade#

Clerk and

]
Paon Watlchman Sweeéer
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4.5.50URCES OF INCOMES OF APMC

Fersonal interview wilth the chairman of markel committes
Mr. Ad., Subbhashrao Ghadge and Secretary Mr. Kachare tLhe

following sources of incomes were repOred .

Marketl fees and Licenses fees are found the main sources

of incomes to Lhe Lonand marketl committiee.

Besides this, the markel has income from the following

sources z=lso.

ia Rent of Plots
ii. Gate pass fees
iii. Bank Interest
ive Misc. Bules etc.

Ve Assistance from stale and central Govli.

4.6. ITEMS OF EXPENDITURE
In particularly the commitiee has to shoulder the
responsibilities of &~
i) Maintenance and Managemenlt of the Market
ii) Organization of the market intelligence services

1ii) Provision of grading, weighing and Slastanderdisation
13363
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iv) Prevention of adulteration in the markel &rea.

v) Provision of various services in the market yard such as

water, light, auction hall, shetkari niwas elc.

vi) Enforcement of the regulatory provisions of markeling

legislation in Lhe markel aresx.

vii) Interest on loans, publicity and propaganda for

development and modernization of agricultural methods etc.

4.7. FACILITIES PROVIDED BY MARKET COMMITTEE

i) Canteen and Foarding facilities for the farmers

ii) Drinking water

iii1) Sheltkari Nowas

iv) Banking facilities{ A Branch of Satara District central

co-op Bank)

v) Godowns

vi) Telephone

vii) Post Office

viii) Basnitary Unitl

ix) Inside roads and Lighting
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®) Cattle sehed

#i) Bale Hall

#ii) Parking place for trucks, trzctors, bullock carls etc.

Market commillee has provided all important facilities
required by the trader's and &agriculturists etc. Following
facilities also Lo be considered which are lacking inside the

markel yard.

1. Branches of Commercial and other co-operative banks

. Notice Boards to communicate market information

2. Television or/ and Radio setls

4. Water Cooler etc.

4.8. MARKETING PROCEDURE(SALES) OF ONIONS IN LONAND MARKET

The farmer having lands surrounding to the Lonand
city, brings their onions themselves Lo the Lonand market-
yard. As the area of Lonand marketl yard comes under the
grampanchayal Lonand, the farmer’'s have to pay oclroi  on

onions charged by grampanchyal.

The farmers bring their onion in jute bags in

approximately 40 to 30 Kgs. They pul their onion bags on plot

&llowed for auction sale.
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On the markel day auction starls exactly &t 11.00 &.m..
The representatives of various cnion merchants like JMC, BER,
NAFED etc.) gathered in the markel yard. NAFED (ilhe Govl.
Organization) purchases Lhe onions through the Khandala

Taluka Kharedi Vikri Sangh.

In the auction the prices of the onions generally
depends upon the quality and size of the onions. The merchant
who sirikes the highest price, bags of onions are sold 1lo

‘—‘ima

After auction is completed the commission &gent lakes
the exact weight of onion bags. After having signature of the
purchaser on weight slip xgents signs it himself and weight
slip, called Kata Patii® given to the farmer and payment is

made to the farmer within 24 hr. of selling onions.
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