REFERENCES



References:

1.

L

\

-
i

S.S.Acharya, N.L.Agarwal. (2009). Agricultural Marketing in India (4th ed.). New
Dethi: Oxford and IBH Publishing Company Pvt.Ltd.

J.M.Talathi, V. (2008). Introduction to Agricultural Economics and Agribusiness
Management . New Delhi: Ane Books India

C.R.Kothari. (2008). Research Methodology -Methods and Techniques. New Delhi:
New Age International Publishers.

Kotler et al. (2004) 'Consumer behaviour' and 'A model of consumer behaviour'. pp.
242-244

Kotler, Philip,Keller Kevin, Marketing Management, 2007, 12th edition, pp. 5

(n.d.). Retrieved March 10, 2012, from http://oregonstate.edu:
http://oregonstate.edu/orb/

. Downey, T. F. (n.d.). http://www jstor.org/discover. Retrieved March 23, 2012, from

http://www jstor.org:http://www.jstor.org/discover/10.2307/1349147?uid=2129&uid=
70&uid=4&Sid=47698795292927

. Feeney.R. V. (2011). Agricultural Input Market Segmentation in Argentina: How do

Argentine farmers buy their expendable inputs? IFAMA Conference, (pp. 1-22).
Frankfurt: Center for Food and Agribusiness, Austral University Argentina.

http://tutorZu.nef/business/marketing. (n.d.). Retrieved Nov 15, 2011, from
http://tutor2u.net: http://tutor2u.net/business/marketing/buying_decision_process.asp

http://www.fao.org/docrep. (n.d.). Retrieved March 10, 2012, from
http://www.fao.org:http://www.fao.org/docrep/V4450E/V4450E02.htm#A%20defini
tion%2001%20seed%20marketing

10. Input Seed:General Information. (n.d.). Retrieved Nov 21, 2011, from

http://mahaagri.gov.in/:

11. http://mahaagri.gov.in/level3detaildisp.aspx?id=2&subid=1&sub2id=1

Input: general information Fertilizers. (n.d.). Retrieved 11 18, 2011, from
http://mahaagri.gov.in:

12. http://mahaagri.gov.in/level3detaildisp.aspx?id=2&subid=2&sub2id=1

Input:Insecticides:General Information. (n.d.).Retrieved Nov 19,2011, from http:
//mahaagri.gov.in:

13. http://mahaagri.gov.in/level3detaildisp.aspx?id=2&subid=3&sub2id=1

GARR. BALASANLR & A$UR.

1
GHIVAJI UNNEFS!TY. KeL



14,

15.

16.

20.

21.

Michael Boehlje., T. D. (2005). Farmers of the Future:Market Segmentation and
Buying Behavior. International Food and Agribusiness Management Review , 8 (3),
52-68.

Michael M. Waithaka. P. K. (2007, April 6).
http//www.worldagroforestry.orgrdownloads/publications. Retrieved April 8, 2012,
from http://www.worldagroforestry.org:
http://www.worldagroforestry.org/downloads/publications/PDFs/JA07340.PDF

protection, a. a. (n.d.). FAO corporate documentary repository. Retrieved Feb 10,
2012, from http://www.fao.org:
http://www.fao.org/docrep/009/a0257¢/A0257E07 htm

. Rohini, A., & Padmanaban. N. R. (2011). Farmers brand and dealer loyalty to

pesticides in Coimbatore district. Madras Agricultural Journal 2000, , 87 No. 1/3,
133-137.

. Sam Kugbei. S. S. (2007). fip://fip.fao.org/docrep/fio. Retrieved January 22, 2012,

from ftp://ftp.fac.org: ftp:/fip.fao.org/docrep/fao/010/a1225¢/a1225¢.pdf

. Shah, A. (2012, July 27). htip.//'www.aipmm.com/himl/newsletter. Retrieved Dec 5,

2011 fromhttp://www.aipmm.com:http://www.aipmm.com/html/t.ewsletter/archives/
000434.php

Singh, K. D. (2011). Buying Behaviour of Agri Input Customers of Organized Retail
Outlets. The IUP Journal of Management Research , 14-30.

V.SUDHARANI, D. (n.d.). http://www.angrau.net/StudyMateria Retrieved March
18, 2012, from http://www.angrau.net:
http://www.angrau.net/StudyMaterial/AgExtension/AEXT391.pcf

www.oregonstate.edu 10.03.2012 13.25 hrs
www jstor.org: 23.03.2012 20.40 hrs
www.fao.org 10.02.2012 22.10 hrs
www.mahaagri.gov.in 21.11.2011 14.25 hrs
www.tutor2u.net 15.11.2011 21.18 hrs
www.aipmm.com 5.12.2011 15.35 hrs
www.angru.net 18.03.2012 17.40 hrs
www.worldagroforestry.org 8.03.2012 21.15 hrs
www.cvgs.kl12.va.us:81 27.07.2012 15.45 hrs

www statistics.laerd.com 27.07.2012 15.50 hrs

86



