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CHAPTER - IV
ANALYSIS AND INTERPRETATION OF DATA

A) SHRINGAR BEAUTY PARLOUR: A PROFILE

The researcher is the proprietor of this renowned famous beauty
parlour. It got registered as commercial institution under shop act in 1988.
This beauty parlour serves beauty hair and body treatments along with
training courses. Institute of Beauty Therapy, Hair Dressing and
Cosmetology, (Kolhapur) is linked to another new beauty parlour. It was
registered in the year 1997. Since 1988, the old béauty parlour has grown in
terms of customers size and popularity. The old Shringar beauty parlour is
situated near the famous “Temple of Mahalaxmi”, in Kolhapur city. While
the Shingar Institute is situated branch behind central S. T. bus stand. Both
the beauty parlours are well equipped and well decorated. The staff are well
qualified. There are four trained experienced lady specialists who provide
beautify hair and body treatment and only one maid servant in each beauty

parlour.

About 20 clients in each beauty parlour visit for beautification. About
20 students get admission for beauty culture course every year. The students
: who are from sound economical background get training for a year
and then start their own beau%f‘,‘\o"ﬁ\e middle class students start giving
services at clients home and lower class students serve in other's beauty

parlour.

The photocopies of both the beauty parlours and clients before and
after beautification are enclosed behind each page of this section.

The Shringar institute runs government recognized courses under the
supervision of district Vocational Education and Examination board,
Mumbai. The researcher is selected as a honourary lecturer for Mahila and
Bal Sankul, Kolhapur organised by the collector of Kolhapur.
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The researcher conducted training programmes of Beauty culture at
Ichalkaranji, Nagar Parishad, Jaysingpur Nagar Parishad, Islampur and so on.
She also conducted training programmes for Suwarn Jayant Sahakari Rojgar
Yojana. Under the supervision of the researcher, training of beauty culture
was given to the girls and women who are from lower economic category,
slum area and the scheduled caste communities. The researcher conducted
seminars, workshops and lecture series on personality development,
beautification, diet and nutrition in schools, colleges and women’s clubs such
as “Sakhi Sabala”, "Saheli” and Inner wheel. The researcher is honoured by a
prestigious membership of Inner wheel club, Kothapur. She is a life member
of ”Association of Beauty therapy, Hair dressing and Cosmetology India”
and her interviews about beautification are broadcasted by Radio, F.M.
Channel, Kolhapur. The researcher has contributed several articles in local
newspapers such as ‘Sakal’, ‘Pudhari’ and ‘Tarun Bharat' (see in the
Appendix-A). The researcher has good rapport with women of different
classes and castes and she closely observes their changing views towards
beautification. She has a lot of experience due to her long interactions with
women in Kolhapur city. The researcher, through a review of literature came
to know that there are rare-studies in Kolhapur about beautification and
impact of modern communication. Therefore, she selected the present topic

for the study.

The researcher belongs to a middle class family. Her parents
encouraged to study upto standard 11, which she completed in 1975. At that
time, pre-degree course was necessary for higher education. She had much
interest for higher education. But due to social and economic problems of

family, she could not get opportunity to go for further education.

In 1978 She was married according to the customs and traditions.
Main occupation of her family is business. She took active part in it. Earhier,

she used to make raw material for the hotel, such as “farsan” and “masalas”.
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She was very busy with day to day work. Later when her children grew up,
her husband in laws and other relatives encouraged her to go for higher
education, diploma courses and look for jobs. At first, her husband took keen
interest motivated and provided moral support to her for doing a course on
“Beauty Culture in Mumbai”.

In Kolhapur there was only one ladies beauty parlour run by the male
hair dresser along with his hair dressing salon. His wife was the manager of
his parlour. The lady manager imparted her basic literacy about beauty
culture. After a month the researcher went to her auntie, who was also a
specialist, running a home service beauty parlour in Kolhapur. The researcher
requested her to teach about beauty culture. In 1983 the researcher paid
Rs.3,000/- for the beauty culture course and had éompleted 3 months basic
training at aunti’s parlour. After that the researcher opened a beauty Parlour
at her home only for young girls who used to come for hair cut at the
beginning on Sunday. The researcher charged only Rs. 5/- for the cut and
Rs. 3/- for eye brow shaping. The hair cut made by the researcher was
preferred and_appreciéted by clients. Every time she used to think that, “No,
she must improve her skill.” Her husband encourage her to go to Bombay for
a beauty culture course for two months at Dadar under the guidance of Mrs.
Sadhana Kannamwar. Mrs. Sadhana was the student of Mrs. Maya
Paranjape’s “Butic Institute’. So, join Butic Institute and again did course on
Beauty culture, Beauty Therapy, Advanced Hair Dressing and Electrolysis.
Thus, she became a beauty therapist.

After the course, she made her parlour well equipped at home and
started to find the clients for beauty therapy, such as pimple prone teenager.
Initially she offered free treatments. In the beginning, parents of her clients
didn’t give permission; but after 3-4 treatments they saw improvement in
their daughter’s and in law’s skin and then allowed. She was happy to see the
results of beatification, b1t could not charge for them Electrolysis treatment
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was also given free of cost. It is a very costly treatment. Electrolysis is
treatment which removes unwanted hair permanently and safely. After
doing the free practice for six months her confidence boosted and she became
popular as a beautician in Kolhapur city.

In 1984, her husband’s family had only a flat of 1200 Sq. ft. was
surrounded by lower caste and class communities, such as Kumbhars and
Chambhars. The concept of beauty parlour was unknown for them and also
for the citizens of Kolhapur. Even she established the “Shringar Beauty
Parlour”. But, initially nobody came there to see or to beautify. Some times
she felt that, “What other surrounding people must be thinking about her.
The lady comes at 10 am and sits there alone up to 6 pm, is a fool ?” She did

not loose her confidence and ambition.

One day a girl approach her for a course. She knew nothing about
beauty culture but was interested in beautification. She was her first student.
So, she got a company. After some days young girls and teenagers started
coming for hair cut. The researcher maintained regular contact with them,
she also studiéd their social and economic background their problems desire
and so on, during the treatment by chatting with them. She always behaved
like a friend with her clients. The clients, being satisfied with her treatments,
regularly visited her parlour. Gradually, the number of clients increased day
by day. '

The clients come for beautification for various reasons. Some of them
come for saree drapping, makeup, hair style, mehandi etc. on occasion of
marriage. Before marriage, many of them visit the beauty parlour for an
attractiwe look. Some clients come for haircut and other regular treatments.
Some others come to beautify for special meetings, programmes, ceremonies,
fairs and festivals. The society of Kolhapur is semi-modernized. Many ladies

of conservative families, irrespective of their community status and class
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background, strictly observe customs and traditions, rites and rituals,
traditional norms and taboos etc. Even, some ladies hesitate to cut their hair

on auspicious days i.e. Saturday, Nag-Panchami etc.

However, hair, figure, language, speaking style, educational
background, economical condition, cast, religion, customs, traditions of all
clients different from person to person. The researcher, through a good
rapport, understands their life style, thinking views, style of beautification,
problems, needs and individual methods of beautification, presumptions and
desires about beautification this helped the researcher for developing her
personality along with the changing attitudes of the women in Kolhapur. So,
many clients, often appreciate her pleasant personality attitude and devotion
to the profession.”

The researcher had new experiments of herbal cosmetics and beauty
problems of clients. She appeared to Cidesco (switzerland ), and Cibatac
(London)’s’, exams in 1993 and got qualified top most qualification of this
field. The researcher completed that degree with 1¢ rank. She was the first
lady of south Maharashtra who achieved that degrees. It flashed in local
newspapers and inspired many women in Kolhapur city. The number of
clients increased and many students started to-take admission for the course
in her Institute. The students come from Miraj, Sangli, Ichalkaranji,
Radhanagari and Ratnagiri. Even doctors also take interest in this field. The
researcher feels proud of her students. Who after training appear in
International exam. of Cidesco. All these factors have made Shringar Institute
and Beauty Parlour very popular in Kolhapur city.

Both the institute and beauty parlour have grown not only in size but
also in terms of number of clients and students. To illustrate this see the
following tables.
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Shringar Beauty Parlour, Kolhapur.

Table No. 4.1.1

Client’s Record of September / October 2004
Per day Clients : 36.30/28.57

Working Days : 26 p.m.

Beauty, Hair and Body | September October Total

treatments

Eye-brow, upper lips 206 192 398
(21.82%) (26.12%) (23.70%)
(51.75%) (48.24%)

Hair cuts 103 81 184
(10.91%) (11.02%) (10.95%)

" (55.97%) (44.02%)

eac 78 59 137

(8.26%) (8.02%) (8.15%)
(56.93%) (43.06%)

Facial 70 51 121
(7.41%) (6.93%) (7.20%)
(57.85%) (42.14%)

Facial treatments 72 47 119
(7.62%) (6.39%) (7.08%)
(60.50%) (39.49%)

Waxing 59 53 112
(6.25%) (7.21%) (6.67%)

o _ (52.67%) (47.32%)

cad massage 118 80 198

(12.5%) (10.88%) (11.79%)
(59.59%) (40.40%)

Mani cure 31 30 61
(3.28%) (4.08%) (3.63%)
(50.81%) (49.18%)

Pedicure 78 46 124
(8.26%) (6.25%) (7.38%)
(62.90%) (37.09%)

Hair dye / Mehandi 98 62 160
(10.38%) (8.43%) (9.52%)
(61.25%) (38.75%)

Body massage 20 18 38
(2.11%) (2.44%) (2.26%)
(52.63%) (47.36%) '

Thermolysis 11 16 27
(1.16%) (2.17%) (1.60%)
(40.74%) (59.25%)

Total 944 735 1679
(56.22%) (43.77%) (100%)
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The above table No. 4.1.1 shows that the number of clients has increased
to 944 (56.22%) in the month of September 2004 compared to 735 (43.77%)
clients in October 2004. This increase is mainly due to Ganapati festival in the
city. It indicates the fact that women come for beautification when they have a
chance to visit or participate in special occasions, programmes or festivals.
Secondly, in terms of beauty treatment items, this table shows that out of 1679
(100%) clients who have taken different types of modern beauty treatment in
the studied beauty parlour during September and October 2004, only 184
(10.95 %) clients came mainly for hair-cut while the rest 1495 ( 89.04 %)
clients came for various items of modern beauty treatment. These facts suggest
that there is growing interest among women towards use of cosmetics and

modern beauty treatment.







75

Table No. 4.1.2
Social Background of Students in Shringar Institute
Classification of Students in Courses 2001-02 According to Caste and

Community
Community Government Private Course Total
' Course

Upper Hindu 6 15 21

Brahmin/ (31.57%) (53.57%) (44.68%)

Maratha (28.57%) (71.42%)

Other higher caste Jain/ 1 4 5

Marwadi/Gujarthi/ 5.26 (14.28%) (10.63%)

Lingayat/Sindhi (20.00%) (80.00%)

OBC/SC 7 6 13
(36.84%) (21.42%) (27.65%)
(53.84%) (46.15%)

Christian 3 2 5
(15.78%) (7/14%) (10.63%)
(60.00%) (40.00%)

Muslim 2 1 3
(10.52%) (3.57%) (6.38%)
(66.66%) (33.33%)

Total 19 28 47
(40.42%) (59.57%) (100%)

Reference: Admission Record of Shirngar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2001-02

The above table No. 4.1.2 shows that, out of total 47 students who got
admission in both government and private courses organized by the Shringar
Institute in the year 2001-02, 28 (59.57%) students enrolled into private
courses, while 19 (40.42%) students got admission in the government courses.

Out of total 19 students in government courses only 7 (36.84%) students
belong to OBC and SC categories and 2 students (10.52%) belong to Muslim
community and 3 (15.78%) students belong to Christian community
respectively. While only 7 (36.84%) students belong to the upper caste Hindu,
Jains, Marwadi, Gujarathi and Sindhis. Similarly out of total 28 students in
private courses and 2 (7.14%) students and 1 (3.57%) students belong to
Christian and Muslim communities respectively. While the 19 (67.85%)
students belong to upper caste Hindus, Jains, Marwadies, Lingayat and
Sindhies.

These data indicates that, majority of the students 28(59.57%) in the
Institute preferred to have private course which is meant for a short period of
three to six months. 26 (55.31%) students belonging to upper class Hindus,
Jain, Marwadi, Gujarathi and Sindhies had both government and private
course. This shows that in both government and private courses majority of
students belong to the upper categories or status groups.






76

Table No. 4.1.3

Classification of Students in Courses 2001-02 According to Age Groups.

Age Group Government Course | Private Course Total
15-25 13 11 24
(68.42%) (39.28%) (51.06%)
(54.16%) (45.83%)
26-35 4 6 10
(21.05%) (21.42%) (21.27%)
(40.00%) (60.00%)
36-50 I 6 7
(5.26%) (21.42%) (14.89%)
(14.28%) (85.11%)
50+ 1 5 6
(5.26%) (17.85%) (12.76%)
(16.66%) (83.33%)
Total 19 28 47
(6.00%) (10.00%) (100%)

Reference: Admission Record of Shirgar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2001-02

The above table No. 4.1.3 shows that, out of total 47(100%) students
who got admission in both government and private courses, organized by the
“Shringar Institute” in the year 2001-2002, 24 (51.06%) students belong to the
age group of 15-25 and 10 (21.27%) students belonging to the age group of 26
~ 35. While 7 (14.89%) students and 6 (12.76%) students belong to the age
group of 36-50 and 50+ age groups respectively. This shows that number of
students decreases as one looks at the higher age groups. Majority of the
students 34 (72.34%) were found in the age group between 15-35.

AN o
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Table No. 4.1.4

Classification of Students in Courses 2001-02 According to their
Marital status.

77

Marital Government Course | Private Course Total
Status
Married 4 14 18
(21.05%) (50.00%) (38.29%)
(22.22%) (77.77%)
Un-Married 13 12 25
(68.42%) (42.85%) (53.19%)
(52%) (48%)
Divorcee -— 1 1
(3.57%) (2.12%)
(100.00%)
Widow 2 1 3
(10.52%) (3.57%) (6.38%)
(66.66%) (33.33%)
Total 19 28 47
(6.00%) (10.00%) (100%)

Reference: Admission Record of Shirgar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2001-02

The above table No. 4.1.4 shows that, out of total No. 47 students, 18
(38.29%) students are married women, while 25 (53.19%) students are un-
married girls. Only one women who is divorcee had taken private course.

While out of 3 (6.38%) widow women 2 of them had government course and

only 1 had private course.

These data show that majority of the students 43 (91.48%) who are

either married or un-married have preferred private course in the year 2001-02.
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Table No. 4.1.5

Classification of Students in Courses 2003-04 According to their Caste and

Community.
Caste and Government Course | Private Course Total
Community

Upper Hindu 13 15 28

Brahmin/ (31.70%) (71.42%) (45.16%)

Maratha (46.42%) (53.57%)

Other  higher - 2 2

caste Jain/ (9.52%) (3.22%)

Marwadi/Guja (100%)

rthi/ Lingayat/

Sindhi

OBC/SC 23 3 26
(56.09%) (14.28%) (41.93%)
(88.46%) (11.53%)

Christian - 1 , 1

(4.76%) (1.61%)
(100%)

Muslim 5 - 3

(12.19%) (8.06%)
(100%)

Total 41 21 62

(66.12%) (33.87%) (100%)

Reference: Admission Record of Shringar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2003-2004

The above table No. 4.1.5 shows that, out of total No. 62 (100%)
students, who got admission in both government and private courses organized
by the “Shringar Institute” in the year 2003-2004, 30 (48.38%) students belong
to upper caste Hindus, Jains, Marwadi, Gujarathi, Lingayat, Sindhi. 26
(41.93%) students belong to OBC and SC categories, while 1 (1.61%) Christian
student who had private course 3 (4.83%) OBC students who had private
course and 5 (8.06%) Muslim students who had government course. In this
year the number of students belonging to OBC and SC categories has
significantly increased. Which may be due to improvement in their socio-
economic status.







Table No. 4.1.6
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Classification of Students in Courses 2003-04 According to their Age Group

Age Group Government Private Course Total
Course
15-25 28 7 35
(68.29%) (33.33%) (56.45%)
(80%) (20%)
26-35 12 11 23
(29.26%) (52.38%) (37.09%)
(52.17%) (47.82%)
36-50 1 3 4
(2.43%) (14.28%) (6.45%)
(25%) (75%)
50+ - - --
Total 41 21 62
(66.12%) (33.87%) (100%)

Reference: Admission Record of Shringar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2003-2004

The above table No. 4.1.6 shows that, out of total 62 (100%) students in
both courses 35 (56.45%) of them belongs to the age group of 15-25 and 23
(37.09%) of them belong to the age group of 26-35. This shows that majority
of the students 40 (64.51%) to the age group between 15-35. Who had
This table shows that the number of students in
government course has increased and the number of students belonging to the
age group 36-50 and 50+ has decreased in the year 2003.

government courses.
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Table No. 4.1.7

Classification of Students in Courses 2003-04 According
to their Marital Status

Marital Government Private Course Total
Status Course
Married 9 15 24
(21.95%) (71.42%) (38.70%)
(37.5%) (62.5%)
Un-Married 29 6 35
(70.73%) (28.57%) (56.45%)
(82.85%) (17.14%)
Divorcee 2 - 2
(4.87%) (3.22%)
(100%)
Widow 1 - 1
(2.43%) (1.61%)
(100%)
Total 41 21 62
(66.12%) (33.87%) (100%)

Reference: Admission Record of Shringar Institute of Beauty Therapy,
Hair Dressing and Cosmetology, Kolhapur 2003-2004

The above table No. 4.1.7 shows that out of total 62 students in courses,
majority of the students 35 (56.45%) students are un-married girls, while 24
(38.70%) students are married women. Only 1 (2.43%) women who is widow
had taken government course. While out of 2 (4.87%) divorce both had
government course. B

Majority of the students 41 (66.12%) have taken government courses
and out of which 9 (21.95%) are married women and 29 (70.73%) are
unmarried girls. While, number of marriecd women doing private course is 15
(71.42%) and unmarried girls 6(28.57%).

This table shows that the number of married women doing private
course is more than those doing government course while un-married girls
doing Govt. course is more than those doing private course. The increasing
number of married women doing private course may be due to short duration of
the course. Similarly, the more number of un-married girls 29 (82.85%) are
found in the government course which is meant for one year full course. The
reason might be their freedom from married life.
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B)  ANALYSIS AND INTERPRETATION OF RESPONDENT’S DATA

(In Tables)
(i) Socio-Economic Background of the Clients in Shringar Beauty Parlour

Table No. 4.2.1

Caste and Communitywise Distribution of Respondents
According to their type of family

Community Type of Family Total
Nuclear Joint
Upper Hindu Caste 19 9 28
. (51.35%) (69.23%) o
Brahmin/Maratha (67.85%) (32.14%) (56%)
Other Upper Caste 8 2 10
. e Qe gLt (21.62%) (15.38%)
Jain/Marwadi/Gujarati/Sindhi/ (80%) (20%) (20%)
Lingayat
OBC/SC 5 2 7

(13.51%) (15.38%)

o,
(71.42%) | (28.57%) (14%)
Christian 2 - 2
5.40%
((100%:)) (4%)
Muslim 3 - 3
8.10%
((100%:)) (6%)
Total 37 13 50
(T4%) (26%) (100%)

The above table No. 4.2.1 shows that majority of the clients 37 (74%)
are from nuclear families. Out of them 27 (72.97%) belong to uppercaste
Hindu, Jains, Marwadi, Gujarathi, Sindhi, Lingayat. While only 5 (13.51%)
belong to OBC and SC categories and 2 clients (5.40%) are Christian and 3
(8.10%) are Muslims.

Out of 13 (26%) clients 11 (84.61%) belong to upper class Hindus, Jain,
Marwadi, Gujarathi, Sindhi, Lingayat while only 2 clients (15.38%) from joint
families are OBC/SC.

This table indicates that majority of the clients 37 (74%) are from
nuclear families. The reason might be due to more freedom and status.



S S ————— epu—ry
\ 'z?m(a(ﬂa) ?)mma?aﬁﬁmw? ammq)yﬂ(aa?zr), al. gl véa(m) anﬁm? gwﬂm(ﬂ

 FRE 2007 a*:n'nr

mﬁquﬁm yrafen !‘sﬂm} TR ® WL wmmma ﬁtmmg&mam?
T ERT AR A SO M GIR A W€, GaR FHE, 9N @eT e g e Wi 6, mq;wﬁmﬁma
qﬁmﬁzawﬁwﬁm&ﬁuﬁa’m‘r Ffed e TR wered gﬁmmaﬁmag«%amﬁmﬁ foreqeat, e ST
" ST PO AR Reo W W AR e, W g T ReEE e e, At
e, R SR YeE e S i e o, i e e, s, weg, g aNw, 0
2 i graR TR S s T, AT TR e wxﬁa@aaﬁqmmm foren weer, vewdt X
. < o SR e dR uftys Ygmiem A A BN W YR T AL TR,
ST T, R RooR W TR e A R et fowd WA @ e S S g Q. o
,_mmmxﬂ AT oet S 0 B, At 0w Wl e e, R e, e | PUETERTET 31
;-mmmﬁammm;mzﬂ 'mﬁrauamwﬁmﬂaﬁw g, mm ﬁmram | ded s
xﬁawmnmﬁﬁ wrf%t«‘t o - Vet e g
Rrieh v, fadf s, iR R, mmaﬁmm wﬁm et AR e
g T W, S A O TR, B SR, e R, (ot mmq
i, WE Fa @A R, o fr 1A, AR SR, Ty W e
TRt @ et = i | fe Gl v, A Wi, aﬁm FatfRTaT IeaTe 3
SREANT . TR T S, RIauT e | WiNd, S A, e R, |qriwd TR A
!owumeu ®l, wewdl dwWig, smrfﬁaaw a‘ma‘lqéaﬁm mmmﬁmm
ﬁ:‘cﬁm—mﬁ ﬁmma‘q?ﬁwm ¥ ,W?ﬂm aﬁqamﬁﬁ

BV YA oA AN D R el e <=




Table No. 4.2.2

Classification of Respondent’s according to
Family Type & Income (Monthly)

(Fig. In Rs.)
Type of 0-5000 5001- 20001- 30001+ Total
Family 20000 30000
Nuclear 11 16 6 4 37
(100%) (80%) (50%) (57.14%) (74%)
(29.72%) | (43.24%) | (16.21%) | (10.81%)
Joint - 4 6 < 3 13
(20%) (50%) (42.85%) (26%)
(36.76%) (46.15) (23.07%)
Total 11 20 12 7 50
(22%) (40%) (24%) (14%) (100%)
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The above table 4.2.2 shows that 11 clients (22%) are from nuclear
families and whose monthly income is below Rs. 5000/-. Out of 20 clients
(40%) belonging to the monthly income group of Rs. 5001-20,000/-, 16 (80%)
are from nuclear families. Out of 12 clients (24%) 20,001-30,000, 6 (50%) are
from nuclear families. While only 7 clients (14%) belong to the highest income
group (30,001 +). Out of which 4 (57.14%) are from nuclear families.

This table shows that the highest number of clients 20 (40%) are from
monthly income group of 5001-20,000 out of which 16 (80%) are from nuclear
families. While only 7 clients (14%) belong to the highest income group
(30,001 +). Out of which 4 (57.14%) are from nuclear families.
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Table No. 4.2.3
Classification of Respondent’s according to
Age and Income Group (Monthly)

Age | 0-5000 5001- 20001- 30001+ Total
Group 20000 30000
15-25 1 1 1 i 4
(9.09%) (5%) (833%) | (14.28%) (8%)
(25%) (25%) (25%) (25%)
26-35 6 7 2 3 15
(5454%) | (35%) | (16.66%) | (42.85%) (30%)
(40%) | (46.66%) | (13.33%) (20%)
36-50 6 9 5 3 22
(54.54%) | (45%) | (41.66%) | (42.85%) (44%)
(27.27%) | (40.90%) | (22.72%) | (13.63%)
50+ 1 3 ! 1 9
(9.09%) | (15%) | (33.33%) | (14.28%) (18%)
(11.11%) | (33.33%) | (44.44%) | (11.11%)
Grand 11 20 12 7 50
Total (22%) (40%) (24%) (14%) (100%)

The above table 4.2.3 shows that 15 clients (30%) belonging to the age
group of 26-35, 3 clients (5%) are from 0-5000 monthly income group, 7
clients (35%) are from 5001-20000 income group and rest of 5 clients
(33.33%) whose monthly income is above 20,000/-. The highest number of
clients 22 (44%) belong to the age group of 36-50 and out of which 9 (4.09%)
belong to the income-group of Rs. 5001 — 20000/-, 8 clients (36.36%) whose
monthly family income is above Rs. 20,000 and only 6 clients (27.27%) belong
to the income group below Rs. 5,000/

While out of only 4 clients (8%) belonging to the age group of 15-25,
one each from income group Rs. 0-5000, Rs. 5001-20,000/- Rs. 20,000, 30,000
and 30+ respectively.

However, the data also shows that 9 clients (18%) belonging to the age
group of 50+, out of which 1 (11.11%) from the lowest income group (0-5000),
7 (77.77%) from 5001, 20,000 and 1 (11.11%) from the income group above
Rs. 30,000 respectively.

These data indicate that majority of the clients 37 (74%) belong to age
groups of 26-35 and 36-50 though they are from different income groups.
Majority of them 20 (40%) are from the income group of Rs. 5,001 - 20,000/-,
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Table No. 4.2.4
Caste / Communitywise Classification of Respondent’s
Age Group
Community 15-25 26-35 36-50 50+ Total
Upper Hindu Caste 2 7 12 7 28
(50%) (46.66%) | (54.54%) | (77.77%) (56%)
Brahmin/Maratha (7.14%) (25%) (42.85%) | (25.00%)
Other Upper Caste - 2 7 1 10
Jain/Marwadi/ (13.33%) | (31.81%) | (11.11%) (20%)
Gujarati/Sindhi/ (20%) (70%) (10%)
Lingayat
OBC/SC 1 3 2 1 7
(25.00%) (20.00%) | (9.09%) | (11.11%) (14%)
(14.28%) (42.85%) | (28.57%) | (14.28%)
Christian - 1 1 - 2
(6.66%) (4.54%) (4%)
(50%) (50%)
Muslim 1 2 — - 3
(25%) (13.33%) 6%
(33.33%) (66.66%)
Grand Total 4 15 22 9 50
(8%) (30%) (44%) (18%) (100%)

The above table 4.2.4 shows that out of 38 (76%) clients belonging to
upper caste Hindus, Jain, Marwadi, Lingyat, Siidhi, Gujarati 9 (23.68%) are
from the age group of 26-35 and 19 ( 50%) are from the age group of 36-50.

It shows that majority of the upper castes and status groups clients 38
(76%) are from the 26-35, 36-50 age group.
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Table No. 4.2.5
Classification of Respondent’s according to
Marital Status and Income

Marital 0-5000 5001- 20001- 30001+ Total
Status 20000 30000
Married 5 18 10 5 38
(45.45%) (90%) (83.33%) | (71.42%) (76%)
(13.15%) | (4736%) | (26.31%) | (13.15%)
Un-Married 1 1 1 2 5
(9.09%) (5.00%) (8.33%) (28.57%) (10%)
(20%) (20%) (20%) (40%)
Divorcee 2 1 e - 3
(18.18%) | (5.00%) (6%)
(66.66%) | (33.33%)
Widow 3 - i - 4
(27.27%) (8.33%) (8%)
(75%) (25%)
Total 11 20 12 7 50
(22%) (40%) (24%) (14%) (100%)

Out of total 38 (76%) married clients 18 (47.36%) belong to the income
group of Rs. 5001-20,000 and 10 (26.3%) belong to the income group of 2001~
30,000 and 5 (13.15%) each belong to the lowest and highest income groups
respectively. Out of 5 (10%) unmarried clients each 1 (20%) belong to the first
three income groups, while only 2 (40%) of them belong to the highest income
group.

Out of 3 (6%) divorcee clients 2 (66.66%) belong to the lowest income
group and 1 (33.33%) is from the income group of 5001-20,000.

Similarly out of 4 (8%) widow clients 3 of them (75%) belong to the
lowest income group and only 1 (25%) is from the income group of 20001-
30,000.

This table indicates that out of the highest number of clients 20 (40%),
18 (90%) are married and only 1 (5%) each is unmarried and devorcee
respectively. Similarly out of lowest 7(14%) respondents who belong to highest
income group Rs. 30,000 +. 5 (71.42%) are married and 2 (28.57%) are
unmarried.
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Table No. 4.2.6 .
Caste / Communitywise Classification of Respondent’s
Marital Status
Community Married Un- Divorcee Widow Total
Married
Upper Hindu 22 4 - 2 28
Caste Brahmin/ (57.89%) (80%) (50%) (56%)
Maratha (78.57%) | (14.28%) (7.14%)
Other Upper Caste 10 - - - 10
Jain/Marwadi/ (26.31%) (20%)
Gujarati/Sindhi/ (100%)
Lingayat
OBC/SC 3 - 3 1 7
(7.89%) (100%) (25%) (14%)
(42.85%) (82.85%) | (14.28%)
Christian 1 - - 1 2
(2.63%) (25%) (4%)
(50%) (50%)
Muslim 2 1 - - 3
(5.26%) (20%) (6%)
(66.66%) (33.33%)
Grand Total 38 5 3 4 50
(76%) (10%) (6%) (8%) (100%)

The table 4.2.6 shows that out of total 38 (76%) married clients, 32
(84.21%) belong to the upper class Hindus, Jain, Marwadi, Gujarathi, Lingayat,
Sindhi, while only 3 (7.89%) OBC and SC category, 1 (2.63%) Christian and 2
(5.26%) are Muslim women. Out of 5 (10%) unmarried clients, 4 (80%)
belong to the upper caste Brahmin and Maratha families and 1 (20%) of them
Muslim community. There are 3 (6%) divorcee women who belong to OBC
and SC category. Out of 4 (8%) widows, 2 (50%) of them belong to the
Brahmin and Maratha caste family. 1 (25%) client each belongs to OBC/SC
and Christian community.
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Table No. 4.2.7
Classification of Respondent’s according to
Education and Income (Monthly)

Education 0-5000 5001-20000 20001- 30001+ Total
30000
Primary 2 - - - 2
(18.18%) (4%)
{(100%)
Secondary 3 4 1 1 9

(Q127%) | (20%) (833%) | (14.28%) (18%)
(33.33%) | (44.44%) | (11.11%) | (11.11%)

Graduate 6 14 6 4 30
(54.54%) (70%) (50.00%) (57.14%) (60%)
(20%) (46.66%) (20%) (13.33%)
Post- - 2 5 2 9
Graduate (10%) (41.66%) (28.57%) (18%
(22.22%) (55.55%) (22.22%)
Total 11 20 12 7 50
(22%) (40%) (24%) (14%) (100%)

The above table 4.2.7 shows the highest number of clients 30 (60%) are
graduate, out of which 6 (20%) belong to the lowest income group, (0-5000) 14
(16.66%) belong to the income group of Rs. 5001-20000. 6 (20%) belong to
the 20001-30000 and 4 (13.33%) belong to the income group of 30001+ 9
(18%) of total clients have secondary education; out of which 3 (33.33%)
belong to the lowest income group. 4 (44.44%) belong to the income group of
5001 to 20,000; and 1 (11.11%) each belong to the upper income groups. Only
2 (4%) clients of the lowest income group who have primary education.

Out of rest 9 (18%) clients who have post graduate qualification, 2
(22.22%j of them belong to the income group of 5001 — 20,000/-, 5 of them
(55.55%) belong to the income group of 20,001 to 30,000 and rest 2 (22.22%)
belong to the income group of 30,000+,

This table indicates that the educational status of the client co-relates
with their economic status.
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Table No. 4.2.8
Caste / Communitywise Classification of
" Respondent’s Education

Community Primary Secondary Graduate Post- Total
Graduate
Upper Hindu - 4 16 8 28
Caste (44.44%) (53.33%) (88.88%) (56%)
Brahmin/ (14.28% (57.14%) (28.57%)
Maratha
Other Upper - 1 8 1 10
Caste (11.11%) (26.66%) (11.11%) (20%)
Jain/Marwadi (10%) (80%) (10%)
/Gujarat/ '
Sindhi/
Lingayat
OBC/SC 1 1 5 - 7
(50%) (11.11%) (16.66%) (14%)
(14.28%) (14.28%) (71.42%)
Christian ‘ 1 - 1 - 2
(50%) (3.33%) (4%)
(50%) (50%)
Muslim - 3 - - 3
(33.33%) : (6%)
(100%)
Grand Total 2 9 30 9 50
4%) (18%) (60%) (18%) (100%)

The above table 4.2.8 shows that, out of 30 (60%) graduate clients 24
(80%) belong to the upper caste Hindus and Jain, Marwadi, Lingayat and
Sindhi. Only 5 (16.66%) belong to the OBC and SC and 1 (3.33%) belong to
the Christian community. And only 2 clients (4%) who have upto primary
education 1 each (50%) belong to OBC/SC and Christian community
respectively. While there are 9 (18%) post graduate clients who belong to the
upper caste Hindus, Jain, Marwadi, Sindhi. Out of rest 9 (18%) clients who
have secondary education, 5 (55.%) of them are from upper caste Hindus and
Jain, 1 (11.11%) from the OBC/SC category and 3 from (33.33%) Muslim
category.

This table indicatzs that majority of the élients who have higher
educational status belong to Upper status groups.
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Caste / Communitywise Classification of Respondent’s

Table No. 4.2.9

according to Occupation

Income Clerk/ ‘A’ Class | Business- Other Non- Total
group Bank Officer/ | women Workers | Working
Employee | Lawyer/ Women
Teacher
Upper 6 7 5 - 10 28
Hindu (85.71%) | (87.5%) (83.33%) (40%) (56%)
" | Caste (21.42%) (25%) (17.85%) (35.711%)
Brahmin/
Maratha
Other - - 1 - 9 10
Upper (16.66%) (36%) (20%)
Status (10%) (90%)
groups
Jam/
Marwadi/
Gujarati/
Sindhi/
Lingayat
OBC/SC 1 1 - 1 4 7
(14.28%) | (12.5%) (25%) (16%) (14%)
(14.28%) | (14.28%) (14.28%) | (57.14%)
Chrician - - - 2 - 2
(50%) (4%)
(100%)
Muslim - - - 1 2 3
(25%) (8%) (6%)
(33.33%) (66.66%)
Grand 7 8 6 4 25 50
Total (14%) | (16%) (12%) (8%) (50%) (100%)
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The table 4.2.9 communitywise classification-of respondents occupation shows
that out of 28 (56%) upper caste Hindus, 6 (21.42%) are clerical employees, 7 (25%)
are ‘A’ class employees and 5 (17.85%) are having business. While 10 (35.71%) of
them are non working women. While out of 10(20%) only 1 (10%) is having business
and 9 (90%) are non working women.

On the other side out of 7 (14%) OBC/SC women 1 (14.28%) each belongs to
clerical ‘A’ class employees and other worker occupation groups respectively and while
4 (57.14%) are non working women. There are 2 (4%), Christian women who have
other worker occupations. Finally, out of 3 (6%) muslim women, 1 (33.33%) is other
worker and 2 (66.66%) are non workers.

This table indicates that out of 25 (50%) non working women majority 19 (76%)
belong to upper and other upper status groups, including Maratha, Brahmin, Jain,
Marwadi.

Out of total 25 (50%) working women are found in different modern occupations
such as business, ‘A’ class or clerical employees.
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Table No. 4.2.10
Classification of Respondent’s according to
Caste and Seocial Status

Community | President | Director | Secretary Member N.A. Total
NonMember
Upper Hindu 2 2 1 13 9 28
Caste 100%) | (60.00%) (100%) (56.52%) @736%) | (56.00%)
Brahmin/Mar | (7.14%) | (10.711%) |  (3.57%) (46.42%) (32.14%)
atha
Other Upper - 1 - 7 2 10
Status groups (20.00%) (30.42%) (10.52%) | (20.00%)
Jain/ (10%) (70.00%) (20.00%)
Marwadi/
Gujarati/
Sindhi/
Lingavat
OBC/SC - 1 - 1 35 7
(20.00%) (4.34%) (2631%) | (14.00%)
(14.28%) (14.28%) (71.42%)
Christian - - - - 2 2
(10.52%) (4.00%)
(100%)
Muslim - - - 2 1 3
(8.59%) (5.26%) (6.00%)
(66.66%) (33.33%)
Total 2 5 1 23 19 50
4%) (10%) (2%) (46%) (38%) (100%)

The table 4.2.10 communitywise classification of respondents social status
shows that out of 28 (56%) upper caste Hindus, 2 (7.14%) are presidents, 3 (10%)
directors, 1 (3.57%) is secretary and 13 (56.52%) are members of different
organizations. While 9 (32.14%) of them are non members. Similarly, out of 10(20%)
other upper castes, 1 (10%) is director, 7 (70%) are members, while 2 (20%) of them
are non members. On the other side out of 7 (14%), OBC/SC categories, 1 (14.28%) is
a director and 1 (14.28%) is a member and 5 (71.42%) are non members.

There are only 2 (4%) Christian respondents who are non members. Out of 3
(6%), Muslim women 2 (66.66%) are members and 1 (33.33%) is non members.

This table indicates that majority of the respondents belonging to the upper
status groups are found as members of different organizations and institutions and some
of them are placed in higher position.




ﬂ‘l'lllﬂmil

mmsz :u%f:moe

5y o1y 3, 9%, a1 yrvda wted
mmeﬂwiwmmarm

mmumm
Reefid smar o qxear B
g 9y W raww e
wiftvarard sl dy W, deK
g Tt ST e A 3

BB WIS RN @ q9r 63 W, .

v 1 wigdhranmtar o wiw
WA, 997 T ¥ ol T W
- T g R tveeiar IR
. gE . SR it ey R

. o T, i St o oW

s wTEute YT AT

B A R, AR e

mmmmmmm
oWy,

- 94yue~9E0Y mmqﬂmﬁ«m
T AT SivereEr wE, SRS Wres.
qrEE Wit Y, ohearen aTet
v, Sfav, N, q Y g
mvhamwdmﬁm:migr

wred waray Afaen s0a,
AT W GF FR SRy o, M A
mmaw:mwmm
whw s, ’

FOUL-IORY TR fr& el
wradt el R W B
W T shaserer e, Jeng Ren
T4 71 BRiR e whw 1
Hied sanmter R wh, g
T ok e
wrd Rrewd sneds et S
wrler, Vit weaw ud wdi,
oy v w0 sree, mg«
Fopuia Rratar @y w0,

9€319-9%09 ®1 W1 Mfm.

B eh @ e 1
wmnft, a1 weds 3w,
mm:mmm
" YORCY BRY TR, Fradt
ariftda W &l o welt, v
ReToi e ¥ Sy s

ot we R o WP W

T g« dted e e

ureRe WY, 3N, oY, o, WRY
sife afen ax B €, TR
Fqfftes Wi Yoarard R v
8 A3 b7 Jograndt oirs qrad M

sy a\zom«mmu

e ¥ gewm el 4w
tmmhm:;vﬁmﬁ-
v SraRe riia v, e
el e A,

AN ATR 0T HE wTTeqr,

#or 7 Wl Bawad e W
eﬂfwuvl«mimmw

mﬂmﬂﬁm‘:a
¥ geeaerdt e oo W
qwmr, th:‘;w

W, Brar e

" g gy il

A_ia.’amfnﬁ 6_81’77

9%30 79 IARE wiar 7 e
| 7t vER. mamten SR
STETE Y, o

tgmamhmmawm' '

' Wm 9 F;T'f.‘ioo‘i

awz:raﬁa Iﬁadwaﬁmg%@a

e AR ¥ uhem ey
AR IS U, 9RE0 B
v R e SR
- e Amay Hr 7 v e
HEAA (T BRI
9RYo-go ¥ ¥ T ¥,

Ha U 9j0o-co Wl
mwm
| Wy W ¥ ¥ oniey Rty padt

- ey =R anorR, R

sURE Yorveede Sruar Awmomy

Lduigs 3 s |ndiy

vl g Revarm
mﬁmmmﬁmummr
A Fparame T e a1t
0 TR, RERE W Horat
WAl a3 A, oy o
it T W Redtegl

. Fewr oy s,

98¢0 At AR BN ¥

= -y

m

yoreriemar aﬁumm,
sifRmame gt ot oreTy wre e
wurreRy it -
¥ BN HFATIWR ¥ Ny
weRernd et om,

- Roreng T, Hred ¥ e
nfaﬂﬁaqmmﬁwmm-

HTE N s s,
g«mwmwﬂ

o8 | e W o T s
g o, di@d anewr it
mmm%ﬂﬂmﬁn:
R w%,




91

Table No. 4.2.11
Communitywise Classification of
Respondent’s Income
Community 0-5000 5001-20,000 | 20,001 -30,000 | 30,000 + Total
Upper Hindu 1 12 10 5 28
Caste (9.09%) (60%) (83.33%) (71.42%) (56%)
Brahmin/ (3.57%) (42.85%) (37.71%) (17.85%)
Maratha
Other upper 2 5 1 2 10
status group (18.18%) (25%) (8.33%) (28.57%) (20%)
(20%) (50%) (10%) (20%)
OBC/SC 4 2 1 - 7
(36.36%) (10%) (8.33%) (14%)
(57.14%) (28.57%) (14.28%)
Christian 2 - - - 2
(18.18%) 4%)
(100%)
Muslim 2 1 - - 3
(18.18%) (5%) (6%)
(66.66%) (33.33%)
Total 11 20 12 7 50
(22%) (40%) (24%) (14%) (100%)

The table 4.2.11 shows that out of 28 (56%) upper Hindu caste’s
(Brahmin / Maratha) respondents only 1 (3.57%) belong to the lowest income
group below Rs. 5000, while 12 (42.85%) respondents belong to Rs. 5,001 —
20,000 income group. 10 (37.71%) respondents belong to Rs. 20,001-30,000
and only 5 (17.85%) of the upper caste Hindus belong to highest income group
Rs. 30,000 +. Similarly, out of 10 (20%) other status group respondents, 2
(20%) each belong to the lowest and highest income groups respectively. While
5 (50%) respondents belong to Rs. 5,001 — 20,000 income group and only 1
(10%) belong to Rs. 20,001-30,000 income group.

On the other side out of 7 (14%) respondents belonging to OBC/SC
category, 4(57.57%) belong to lowest income group, only 2 (28.57%) belong to
Rs. 5001 — 20,000 income group and only 1 (14.28%) belong to Rs. 20,001-
30,000 income group. There are only 2 (4%) Christian respondents who belong
to the lowest income group only. Similarly, out of 3 (6%) Muslim women
clients, 2(66.66%) belong to the lowest income group and only 1 (33 33%)
belong to Rs. 5001-20,000 income group.

This table indicates that 38 (76%) respondents belong to the upper status
groups. 11 (22%) respondents belong to lowest income group. While 7 (14%)
belong to the highest income groups. There are 20 (40%) respondents who
belong to lower middle income groups and 12 (24%) respondents who belong
to higher middle income groups. Majority of the upper status group
respondents 35 (70%) belong to the higher income groups.



WY AN L S e ek o e

- B |

-

E

. T Guaren fvla e AR, 5
R AN P EeRI e

@1, HaRm e 3 3R m'nﬂmﬂmaawﬁmﬁmﬁaﬂm
m

BYTY AISUIR Mg,

% mﬁuaaahr}mmmﬁ

FuRdNS FREFT
EATTE! ATURUAT YOI T

wﬁ'%%saﬁ

- G e’ TR
- qTETEATE AR
TR AR IR,

ey, Z AR A

Wa‘fammm

AT a1 IUHATIIT...
‘PreEnR oM mazfarm
|l ﬁmaﬁaa‘rﬁmﬁmmgﬁm

© ATERT HEW WS &6 QA T

mmmﬁmm
3. RO F gredvear qAa
BaveAr, WRESTER, DL
mﬁrmmﬁ@mmm
mmmwm qm'\'cga
W' Ty PR g,

A gﬁﬁﬁwawm’mm

RARIUaR SXEs AR, ‘a1 Wi
. T wwEy Pmiy s

W N q@ER qd AGA

gaN AR A Ry AERes.
FEaat’ @ afeE FEhad &

AR TR & s, ©
1. i oie 9 gl atfeR-
g Risvan). wefem (Rasde),

-meeﬂ(#ﬂé’m #%4) @

e AR i AEGEIR
g Pl amd. a1 AFFR-
A syl Heterar (e
T ) Rede) arxféd qeaen
PBuR NEd. 9) &F e I @
ded s 4 A7) <9
Sard U 3) RAF AR BoR
s ¥) NG S =@
oy v o, Akl g

gl . S R

W MHakar wed, @leEqE Aq
'AEBR g @M vﬁaﬁmmﬁia

ST STATY, ST S & Angwr o1 Al wifvs wrteda

gfeed, RN adw g

RAM~F @@ wuE W, o9xy
mmz}avﬁaﬂﬁz 90 fEvtaR

AP

BN MRF. (AT inaﬂzﬂa_
gmd S AR arialamwr»

mmmmmaam

.wvmamm’aqagqiﬁsm
3BT ¢ AR da IR, Wy

degtedave ard G4t s/

@ g e gerd 3 d v @
qreaf¥as @ qemE wafd FReaE
NS AR, AT ¢ A & A IS
HIRTA (39R ¥CTES) 7 AR AT
“wqu] mrhfdE avvard el I
wddar avg oRaRs Ao
e A, .
PR Hfve ARARAE
. 200 AN HAN IR weurdl -

s’rmmmmﬁaﬂﬂ
BUR 3. GRiGIEE
4% FRBVRN AtwEE
539 g e, sk ¢

S Ed aredw aIRARe
B, A el 9

s, TR (B vEco9)
g MR, MR 3y e

" we, WAL, (P w4l

fomfl aad} WP .
YraTE WA B 3

A Qur gegST-

ware Renhft a@ AP
o, faww, wafer

wele Afeer, Renfiel
s digdarard a

s wefvary s @1 ¥
a wuf- WA q0 fea
WHIA 99 A Wi, 4 - WS
feer TR FEAGIN 9
AJorER WHrE (3 |

Erel A, |/, (d
AF W), (ydhww : P

; .h"h‘ e e

~ N

moma AL TN

a ﬁ ‘3.//3— af‘t

mﬁﬁwgz’i

wra'tﬁ:a (ufafredt),
e
an'em-ﬁ at
3w A a2, o AW
C it wiEdvreTa anmﬁa
'@, AR T mui'
wriwn amafra Few M
frdy AREE Fwawd W
Wem%m%ﬁw
FraYRA UTTa ATE 3L,
7 e feRw ol
z?zftﬁﬁ s AT
sl & TEadd, T <
Mﬂwﬁzmﬁ%ﬂﬁiﬂ

By fiziher R, @
Fo Yhre, SRR B
Werre a1 fwarE GEAT .

gt a2, o, Fife
4Tk .99 MR a UM

| dcdarerdiet WEv AR wRieEH
fiza, ®w AfFR HIEE®

'Wraﬁxaamm%wma

mwmmm
,aui
Mwum%ﬁamziw
5 TR . Yo YA WA YW
Yovqm T oM. W e -

ﬁﬁwmﬁﬁmmﬂﬁwmﬁ%ﬁ
Fog@addd. .

1 & o feffar gy W
mzt%ms.m&&a
gl frew TR AREATEEEA
IO AR IR §
Frdwn vifa, v AR ¥ A €
7 32 ¥ . A Fef -
TOAR Weafis q SENAR
wET ST FREm e

. .7 wEETR dheE e

ﬁnﬁm}&mqmﬁﬁ'

[ R












i . .“EIEF

, 4
T g A g TV btk e T R SR
: . £ 1 X )Bpn ;
R b 3% RS R = 5 p ,
Smegtdn et rve: S e e 47 e T i i baais ‘
& PR & 3 E e
ta Sk N Binagyl poip ey Rl oD BRI R A !
e nviemniith o amon g X Pves ¥ 2 A A Ve i Nt i
fupmspeicoun  WpEWeeiba BamchbgEn  gedhonngie = uhiail e s v o2l
iR g 2 LB s GnEN A EphetigEs guS en s cmmabuien

Wkh 4
Eérkg.-ﬁ | ERshaugnny @il bredl Yk b ..fwmr.#,vgx. EF.?%EF . wm”,ﬂﬁg,wﬁ.sﬁ‘.@a Eik.iﬁrv
manie o o C : p . m "

w bl gkl b e
& Bt 5 E

¥ v

.
-
pigerbia ey Chaie | ppeanid el ey

2 bt

ok piakig et Sbiet wh ki
b

) "
LR REE RERbnth bl W
i rl 2
i piadiah Budhlie Wiy
- D SN T S




Table No. 4.2.12
Classification of Respondent’s
according to Occupation and Income

Income | Clerk/ ‘A’ Class | Business | Other Non- Total
group | Bank Officer/ | men Workers | Working
Employee | Lawyer/ : Women
Teachers
0-5000 1 1 1 4 4 11
(14.28%) | (12.5%) | (16.66%) | (100%) (16%) (22%)
(19.09%) | (9.09%) (9.09%) (36.36%) (36.36%)

5001- 5 2 2 - 11 21
20000 (71.42%) (25%) | (33.33%) (44%) (42%)
(23.80%) | (9.52%) (9.52%) (52.38%)

20001- 2 5 2 - 5 11
30000 (25%) | (62.5%) | (33.33%) (20%) (22%)
(18.18%) | (45.45%) | (18.18%) (45.45%)

30000+ 1 - 1 - 5 7
(14.28%) (16.66%) (20%) (14%)
(14.25%) (14.28%) (71.42%)

Grand 7 8 6 4 25 50

Total (14%) 16%) | (12%) (8%) (50%) (100%)
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Table No. 4.2.12 shows that there are out of 11 (22%) respondents who belong
to below Rs.5000/- income group, 1 (9.09%) each belongs to clerical, ‘A’ class and
business occupations. While 4 (36.36%) respondents each of them belong to other
workers and non working women’s occupation group.

Similarly out of 11 (22%) respondents who belong to Rs.20001/- Rs.30000/-
income group. 5 (45.45%) belong to clerical, ‘A’ class and business occupations.
While 5 (45.45%) of them are non working women. There are 21 (42%) respondents
who belong to Rs.5001/- - Rs.20000/- income group. Out of them 11 (52.38%) are non
working women, 2 (9.52%) of them each are business women and 4 (19.045) each are
clerical and ‘A’ class employees and 5 (23.80%) are clerk and bank employee.

Similarly, there are 7 (14%) respondents who belong to Rs.30000/-+ income
group. Out of them 5 (71.42%) are non working women and 1 (14.28%) each of them
is clerical employee and business women respectively.

This table indicates that majority of non working women belong to higher
income groups. Similarly majority of the working women except other workers also
belong to higher income groups.




Table No. 4.2.13
Classification of Respondent’s
according to Income Group & Occupation

Income Clerk/ ‘A’ Class Business- | Other Non- Total
group Bank Officer/ women Workers | Working
Employee | Lawyer, Women
Teacher
Upper 6 7 5 -- 10 28
Hindu (85.71%) (87.5%) (83.33%) (40%) (56%)
Caste (21.42%) (25%) (17.85%) (35.71%)
Brahmin/M
aratha .
Other - - 1 - 9 10
Upper (16.66%) (36%) (20%)
Status (10%) (90%)
groups
Jain/
Marwadi/
Gujarati/
Sindhi/
Lingayat
OBC/SC 1 1 - 1 4 17
(14.28%) (12.5%) (25%) | (16.00%) | (14%)
(14.28%) (14.28%) (14.28%) | (57.14%)
Christian - - - 2 -~ 2
(50%) (4%)
(100%)
Muslim - - - 1 2 3
(25%) (8.0%) (6%)
(33.33%) | (66.66%)
Grand 7 8 6 4 25 50
Total (14%) (16%) (12%) 8%) | (50%) | (100%)
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Table No. 4.2.13 shows that out of 28 (56%) upper Hindu castes respondents 7
(25%) are ‘A’ Class employee, 6 (21.42%) are clerical employee and 5 (17.85%) are
business women. While 10 (35.71%) women are non working women. On the
contrary, out of 10 (20%) respondents, who belong to other upper status group. Only 1
(10%) is a business women and 9 (90%) are non working women.

Out of 7 (14%) OBC / SC category respondents, 4 (57.14%) are non working
women and 1 (14.28%) each of them is a clerical employee, A class employee and
other worker respectively.

There are 2 (4%) Christian respondents who are other working women. Similarly
out of 3 (6%) Muslim women 1 (33.33%) is other worker and 2 (77.77%) are non
working women.

This table indicates that majority of the upper status group women are non
working women. Out of 21 (42%) respondents who belong to clerical, ‘A’ Class and
business occupations 18 (85.71%) are upper caste Hindus.



(i)

Attitades and Views of Clients in Shringar Beauty Parlour

Table No. 4.3.1

Classification of Respondent’s

Community Background with their choice
Do you think women should be confined to their household, chores and behave as per

their family norms, traditions and customs ?

Community Yes No Total
Upper Hindu 3 25 28
Caste (37.5%) (59.52%) (56.0%)
Brahmin/Maratha (10.71%) (89.28%)

Other Upper 2 8 10
Status groups Jain/ | (25.00%) (19.04%) (20.0%)
Marwadi/ (20.00%) (80.00%)
Gujarati/ Sindhi/
Lingayat
OBC/SC - 7 7
(16.66%) (14%)
(100%)
Christian 2 - 2
(25.00%) (4%)
(100%)
Muslim 1 2 3
(12.5%) (4.76%) (6%)
(33.33%) (66.66%)
Total 8 42 50
(16%) (84%) (100%)
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The table No. 4.3.1 shows that out of 42 (84%) respondents who answered No to

the question, 33 (78.57%) belongs to the upper status groups, 7 (16.66%) belong to
OBC/SC category and 2 (4.76%) are Muslim women. On the other side out of 8 (16%)
respondents who answered Yes to the question 5 (62.5%) belong to upper status groups
2 (25%) are Christian women and 1 (12.5%) is Muslim women.

This table indicates that although most of the respondents 42 (84%) respondents
answered that women should not be confined to their house hold chores and family
traditions, still some respondents belonging to the upper caste and religious

communities seem to be conservative and orthodox. So they like to confine themselves
to their family tradition.



Classification of Respondent’s

Table No. 4.3.2

Income with the choice
Do you think, women should be confined to their household, chores and behave as per their

family norms, traditions and customs ?

Income Yes No No Answer Total
0 -5000 - 11 - 11
(23.91%) (22%)
(100%)
5001-20000 3 17 - 20
(75%) (36.95%) (40%)
(27.27%) (85%)
20001-30000 - 12 - 12
(26.08%) (24%)
(100%)
30001-40000 - 3 - 3
(6.52%) (6%)
(100%)
40000+ 1 3 - 4
(25%) (6.52%) (8%)
(25%) (75%)
Total 4 46 - 50
(8%) (92%) (100%)

The table show that out of 46 (92%) respondents, who answered No to this
question, 11 (23.91%) belong to below Rs.5000/- income group, 17 (36.95%) belong to
Rs.5001/- - Rs.30000/- income group, 12 (26.08%) belong to Rs.20001/- - Rs.30000/-
income group, and 3 (6.52%) each belong to Rs.30001/- - Rs.40000 and Rs.40000+/-
income groups respectively. While out of only 4 (8%) respondents, who answered Yes
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to this question, 3 (75%) belong to the income group of Rs.5001/- to Rs.20000/- and 1
(25%) is that of Rs.40000+/-.

This table indicates that most of the respondents 46 (92%) irrespective of their

income groups think that women should not be confine to their household chores and
behave as per their family traditions.
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Table No. 4.4.1

Caste / Communitywise Classification of Respondent’s of respondents

views on the Question
Whether you like natural beauty of a women/artificial beauty or Both.

Income group Natural Artificial Both Total
Upper Hindu Caste 5 - 23 28
Brahmin/Maratha (55.55%) (56.09%) (56%)
(17.85%) (82.14%)
Other Upper Status 2 - 8 10
groups Jain/ Marwadi/ (22.22%) (19.51%) (20%)
Gujarati/ Sindhi/ (20%) (80%)
Lingayat
OBC/SC 1 - 6 7
(11.11%) (14.63%) (14%)
(14.28%) (85.71%)
Christian - - 2 2
(4.87%) (4%)
(100%)
Muslim 1 - 2 3
(11.11%) (4.87%) 6%)
(33.33%) (66.66%)
Grand Total 9 - 41 50
(18%) (82%) (100%)

The table No. 4.4.1 shows that out of 9 (18%) respondents who preferred only

natural beauty, 7 (77.77%) respondents belong to upper status groups and only 1
(11.11%) each belongs to OBC/SC and Muslim category respectively. While out of 41
(82%) respondents who preferred both natural and artificial beauty, 31 (75.60%) belong
to upper status groups, 6 (14.63%) belong to OBC/SC and 2 (4.87%) each are Christian
and Muslim respectively.

It indicates that majority of the respondents urespechve of their community
background prefer both natural and artificial beauty.
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Table No. 4.4.2

Income Group wise Classification of Respondent’s views on the Question
Whether you like natural beauty of a women/artificial beauty or Both.

Income group Natural Artificial Both Total
0 - 5000 3 - 8 11
(33.33%) (19.51%) (22%)
(27.27%) (72.72%)
5001 — 20,000 2 - 18 20
(22.22%) (43.90%) (40%)
(10.00%) (90.00%)
20,001 - 30,000 3 - 9 12
* (33.33%) (21.95%) (24%)
(33.33%) (66.66%)
30,000 + 1 - 6 7
(11.11%) (14.63%) (14%)
(14.28%) (85.71%)
Total 9 - 41 50
(18%) (82%) (100%)

The table No. 4.4.2 shows that out of 9 (18%) respondents who preferred only
natural beauty, 3 (33.33%) belong to below Rs. 5,000/- income group and 2 (22.22%)
belong to Rs. 5001 - 20,000 income group; 3 (33.33%) respondents belong to 20,001 -
Rs. 30,000 + income group while out of 41 (82%) respondents who preferred both
- natural and artificial beauty, 18 (43.90%) belong to Rs. 5001 — 20,000 income group, 6
(14.63%) belong to Rs. 30,000 + income group and 8 (19.51%) of them belong to
below Rs. 5,000 and 9 (21.95%) belong Rs. 20,001 — 30,000 income group.

This table also indicates that majority of the respondents belonging to the higher
income groups have preferred both natural and artificial beauty.
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Table No. 4.4.3

Education wise Classification of Respondent’s views on the Question

Whether you like natural beauty of a women/artificial beauty or Both.

Education group | Natural Artificial Both Total
Primary 1 - 1 2
(11.11%) (2.43%) (4%)
(50%) (50%)
Secondary 2 - 7 9
(22.22%) (17.07%) (18%)
(22.22%) (77.77%)
Graduate 5 - 25 30
(55.55%) (60.97%) (60%)
(16.66%) (83.33%)
Post-Graduate 1 - 8 9
(11.11%) (19.51%) (18%)
(11.11%) (88.88%)
Total 9 - 41 50
(18%) (82%) (100%)

The table No. 4.4.3 shows that out of 9 (18%) respondents who preferred natural
beauty, 5 (55.55%) are graduates, 1 (11.11%) is post graduate and 2 (22.22%) each
have primary and secondary education respectively. Out of 41 (82%) respondents who
preferred both natural and artificial beauty 25 (60.97%) are graduates, 8 (19.51%) are
post-graduates and 7 (17.7%) have secondary education.

It indicates that majority of the respondents who have higher educational
qualification preferred both natural and artificial beauty.
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Table No. 4.5.1
Classification of Respondent’s
Expenditure and Occupation

Occupation | 0-5000 5001- 10001- 20001- | 30001+ Total
10000 20000 30000
Clerk/Bank 5 3 1 1 - 10
Employee (5.0%) (25%) (12.5%) | (33.33%) (20%)
(50%) (30%) (10%) (10%)
Officer/ 3 1 . 1 - - 5
Teacher/ (12%) (8.33%) | (12.5%) (10%)
Lawyer (60%) (20%) (20%)
Business- 3 1 2 - - 6
man (12%) (8.33%) (25%) (12%)
(50%) | (16.66%) | (33.33%)
Other 4 ’ . — - - 4
Workers (16%) (8%)
(100%)
Non- 10 7 4 2 2 25
Working (40%) (58.7%) (50%) (66.66%) | (100%) (50%)
(40%) (33%) (16%) (4%) (8%) ‘
Grand Total 25 12 8 3 2 50
(50%) (24%) (16%) (6%) (4%) (100%)

The table No. 4.5.1 shows that out of 25 (50%) respondents who are non
working women, 10 (40%) of them spend less than 5000 rupees per year for
beautification, 10 (40%) spend between 5000 to 20000 Rs per vear for and 5 (20%) of
them spend more than 20,000. 21 (42%) respondents who belong to the middle class
occupations such as clerical employee, officer, teacher, lawyer and business; 11
(52.38%) of them spend less than 5000 per year for beautification and 9 (42.85%) of
them spend between 5000 to 20,000 Rs and only I (4.76%) of them spend less than
Rs.30000/-.

This table indicates that, majority of the respondents who spend much for
beautification, some of them are non working women and others have middle class
occupations. The majority of the non working women perhaps belong to upper income
groups and higher status groups, therefore they are capable of spending much for
beautification and secondly they are more aware of modern advanced items of
beautification being influenced by modern communication channels.



Table No. 4.5.2

Classification of Respondent’s

Expenditure and Education
Education | 0-5000 5001- 10001- 20001- 30001+ Total
10000 20000 30000
Illiterate - - - - - 0
(0%)
Primary 2 - - - - 2
(7.69%) (4%)
(100%)
Secondary 5 1 2 1 - 9
(19.23%) | (9.09%) | (25.0%) | (33.33%) (18%)
(55.55%) | (11.11%) | (22.22%) | (11.11%)
Graduate 15 8 5 1 2 31
(57.69%) | (72.72%) | (62.5%) | (33.33%) | (100%) | (62%)
(48.38%) | (25.80%) | (25.80%) | (11.11%) | (6,45%)
Post- 4 2 1 1 - - 8
Graduate | (15.38%) | (18.18%) | (12.5%) | (33.33%) (16%)
(50%) (25%) (12.5%) | (11.11%)
Grand 26 11 - 8 3 2 50
Total (52%) (22%) | (16%) (6%) (4%) | (100%)

Table No.4.5.2 shows that 31 (62%) respondents are graduates. Out of them 14
(45.16%) respondents spend less than Rs.5000/- for beautification, 7 (22.78%) spend
between Rs.5001/- - Rs.10000/- per year again 6 (19.35%) of them spend between
Rs.10001/- - Rs.20000/-. 1 (11.11%) spend Rs.20001/- - Rs.30000/- and 3 (9.67) spend
more than Rs.30000/-. Out of 8 (16%) post graduate respondents 6 (75%) spend less
than Rs.10000/- per year for beautification and 1 (12.5%) each spend between
Rs.10001/- - Rs.30000/- respectively. 9 (18%) respondents who have secondary
education of status, 5 (55.55%) of them spend less than Rs.5000/- for beautification
1 (11.11%) each of them spend between Rs.5001/- - Rs.10000/- and Rs.20001/- to
Rs.30000/- respectively. Only 2 (4%) respondents, who have primary education spend
less than Rs.5000/- for beautification.

These facts indicate that higher the educational status of the respondents, more
their expenditure for beautification. It is their educational status which determines not
only their exposure to modern communication channels but also their awareness about
modern items and styles of beautification.



Classification of Respondent’s

Table No. 4.5.3

Expenditure and Marital Status

Marital 0-5000 5001- 10001- 20001- 30001+ Total
Status 10000 20000 30000
Married 17 11 6 2 2 38
(65.38%) | (100%) (75%) (66.66%) | (100%) (76%)
(44.73%) | (28.94%) | (15.78%) | (5.26%) | (5.26%)
Un- 3 - 2 - - 5
Married (11.53%) (25%) (10%)
(60%) (40%)
Divorcee 3 - - - - 3
(11.53%) (6%)
(100%)
Widow 3 - - -- 1 4
(11.53%) (50%) 8%)
(75%) (25%)
Grand 26 11 8 3 2 50
Total (52%) (22%) (16%) (6%) (4%) (100%)
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Table No.4.5.3 shows that 38 (76%) respondents are married women. Out of
them 16 (42.10%) spend less than Rs.5000/- per year for beautification, 10 (26.31%) of
them spend between Rs.5000/- - Rs.10000/-. 7 (18.42%) of them spend between
Rs.10001/- - Rs.20000/- and 5 (13.15%) of them spend more than Rs.20000/- annuals
for beautification. 5 (10%) of the respondents are unmarried and out of which 3 (60%)
spend less than Rs.5000/- and only 2 (40%) spend between Rs. 10001/- - Rs.20000/-
per year for beautification. There are 3 (6%) divorce who’s annual expenditure for
beautification is less than Rs.5000/-. Out of 4 (8%) widows 3 (75%) of them spend less
than Rs.5000/- and only 1 (25%) of them spends more than Rs.30000/- per year for
beautification. '

These data indicate that majority of the respondents who have much expenditure
for beautification are married and belong to better of families. Secondly even divorce
and widows have preference for beautification and 1 (2%) of the widows spends more
than Rs.30000/- annually for beautification. It points to the fact that even divorcee and
widows are too modernized and have preferences for beautification, for improving their
status.



Age Group wise Classification of Respondent’s

Table No. 4.5.4

Annual Expenditure for Beautification

Age | 0-5000 | 5001- | 10001- | 20001- | 30001+ | Total

Group 10000 | 20000 30000

15-25 2 - 2 - - 4
(7.40%) (28.57%) (8%)
(50%) (50%)

26-35 9 3 2 — 1 15
(33.33%) | (27.27%) | (28.57%) (50%) | (30%)
60%) | (20%) | (13.33%) (6.66%)

36-50 12 5 2 1 1 21
(44.44%) | (45.45%) | (28.57%) | (33.33%) | (50%) | (42%)
(57.14%) | (23.80%) | (9,52%) | (4.76%) | (4.76%)

50+ 4 3 1 2 - 10
(14.28%) | (27.27%) | (14.28%) | (66.66%) (20%)
(40%) | (30%) | (10%) (20%)

Grand 27 1 7 3 2 50

Total | (54%) | @2%) | (14%) (6%) (4%) | (100%)
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The table No. 4.5.4 shows that out of 27 (54%) respondents who spend below
Rs.5,000, only 2 (7.40%) belong to the age group of 15-25, and 4 (14.28%) belong to
50+ age group. While 9 (33.33%) respondents of this expenditure group belong to 26-
35 age group and 12 (44.44%) respondents belong to 36-50 age group.

Similarly out of 11 (22%) respondents who spend between Rs. 5,000 — 10,000, 5
(45.45%) respondents belong to 36-50 age group and 3 (27.27%) each of them belong
to 26-35 and 50 + age groups respectively.

Out of 7 (14%) respondents who spend between Rs. 10,001-20,000, 2 (28.57%)
each of them belong to 15-25, 26-35 and 36-50 age groups. Only 1 (14.28%) of them
belongs to the 50 + age group.

Only 3 (6%) respondents spend between 20,001-30,000 per year. Out of them 1
(33.33%) belong to 36-50 age group and 2 (66.66%) belong to 50+ age group. There
are only 2 (100%) respondents who spend above 30,000 per year for beautification, 1
(50%) of them belongs to 26-35 and 36-50 age groups respectively.

This table indicates that the middle aged women specially belonging to 26-35
and 36-50 age group spend much for beautification.



Table No. 4.5.5
Communitywise Classification of Respondent’s
Annual Expenditure for beautification

5001-

Commu- | 0-5000 10001- | 20001- | 30001+ | Total
nity 10000 20000 30000

Upper 11 5 7 3 2 28

Hindu Caste | (44%) (50%) | (77.77%) | (100%) | (66.66%) | (56%)

gﬁmm/Ma (39.28%) | (17.85%) | (25%) | (10.71%) | (7.14%)

Other Upper 4 4 1 - 1 10

Status (16%) 40%) | (11.11%) (33.33%) | (20%)

groups Jain/ | (40%) (40%) (10%) (10%)

Marwadi/

Gujarati/

Sindhi/

Lingayat

OBC/SC 6 - 1 - — 7
(24.0%) (11.11%) (14%)
(85.71%) (14.28%)

Christian 2 - - - - 2

(8%) (4%)
: (100%)
Muslim 2 1 - - - 3
(8%) (10%) (6%)

(66.66%) | (33.33%)

Grand 25 10 9 3 3 50

Total (50%) | (20%) (18%) (6%) (6%) | (100%)

103

Table No.4.5.5 shows that out of 25 (50%) Tespondents who spend less than
Rs.5000/- per year for beautification per year (15(60%) respondents belong to upper
status groups. While only 6 (24%) belong to OBC / SC category and 2 (8%) each
belong to Christian and Muslim communities.

Out of 10 (20%) respondents who spend between Rs.5001/- - Rs.10000/-, 9
(90%) belong to upper status groups and only 1 (10%) belongs to Muslim community.
Similarly out of 9 (18%) respondents who spend between Rs.10001/- - Rs.20000/-, 8
(88.88%) belong to upper status groups and only 1 (11.11%) belongs to OBC / SC
category.

There are only 3 (6%) respondents, who spend Rs.20000/- - Rs.30000/- per year.
They belong to upper Hindu caste. Similarly there are 3 (6%) respondents, who spend
above Rs.30000/- per year belong to upper status groups.

This table indicates that those who spend much for beautification they belong to
upper status groups.
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