%X%&%%%%%%%%%%%ﬁﬁ%%%&%&%%ﬁ%ﬁ%%%%%c%‘%%%%%%%

QL i,
(T (3

&

P,
7

5

@

b\ 7
7

BECO D DD
SERBRRRT

\/
-
7

(13s)
f
iw
[ [
-t
j0
i
{x
(13
g
Iz
=

BB O P

SROTERX

PR DDP DG

-

WA,
a

o

SO DD OROD LR OB DS D DO B BIRBID DD PR DD P DD

EOPDDDRL DB



M. Phil. Programme

i,

2o

3.

4.

Se

6.
7
8.
9.
lo.
1l.
12.

: 119 ¢
BIBLIOGRAPHY

Kotlar Philip, Marketin§ Management 2analysis,
Planning and Control,

Mazur, Paul{ "Dogt Distribution Cost Enough
Fortune" November, 1947.

cundiff{ Edward, We. Richard, R. Sti;l and Norman,
A. P, Govoni, ‘Fundamentals of Modern Marketing"
1980,

Alexander, Ralph S.{(Chairman, Committee on
Definition): A Glossary of Marketing Tgrms AMA,
Chicago, 1960.

Drucker Peter Fes 'Marketing and Economic Development
Journal of Marketing, Volume 22. '
Pcuitry Industry (Year Book 1984).
Poultry Adviser (Monthly).

Business India.

Pamphlets of MAFCO,.

Reportg of N. E. C. Co

*Parasatli Lasmi® (Marathi) s. R. Sabnis.

Annual Reports of Cooperative Poultry Farms.

SCIBER

Shivap University, Kolhapur



