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CHAPT™RR IX

METHODOLO"Y FOR THR §TUDY

In South Konkan district i.,e., Ratnagiri and Sindhudurg Alphonso
Mango, which is popularly known as 'Hapus' is very important
fruit orop, wvhich dominates the market, But the cultivators
of Mango seems to be economically poor though there is sood
price for Alphonso Mango,

The preaent study proposes to investigate the marketing

system of mango in genernl with special reference to co-operatiwn-

mango marketing., The stuly focuses 1¢s at*ention on the
Marketing Systems, Co.operative marketing, impact of Coe
operative msngo marketing on mango growers and on mango business
ss whole,

Scope of present studys

S8cope of present study is confined to only one catagory of
mango 1.¢, Alphonao (Hopus) monce, Here after word *Mango'!
referred in *this Study used with +the same mesning as Alphonso
(Hapus) Manso, The word ‘Asricultural Marketing' used in this
study with wider meaning which incluvdes fruit Marketing.
Present study ceographically limi+ted to the area of the south
Konkan namely Reatnariri and Sindhudurg districts,

Objectives of studies;

The major objective of study i8 to collect a body of reliadle
information en the topic under 8tudy, The specific objectives
of the Study may be considered as under:
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f. To Study marketing system with reference to mango in South
Konkan districts.

2. To 8tudy the need for Co.operative Marketing and examine
the current status of Co.operative mango marketing system,

3. To make recommandations for improvement in Marketing
system of mango,

Data Requirements.

For the purpose of present study information was collected

for the follovwing major srea namely,

t. Georraphical settingof South Xonken,

2, Genersl information resarding mango erop,

3. Information of present marketins syatem,

4, Cultiwtor's and middleman's role in Marketing of mange,
5. Marketing prodlems of mango grovers,

6. Comoperative Marketing s-stem in Mango *rade,

Methodolory for present gtudy:

For the purpose of preseni: sty information collected from

the various sources as followss

Belection of Sample; In all 15 talukss Alrhonso mangso is grown
but 14s major portion comes from two *al-kas namely Prtnariri
end Deogad, I% may be mentinned here that *Rotnariri Hepus® and
Deogad Hapus® have decome identical brrnd nemes for the Alphonso
mango in the market,

Thereafser the study of these two talukas selected in
detail, But the next prodblem was to seleoct resnondants 1.e,
nango grovers, This selection was more difficult, Particularly
in view of the large number of prowers and there scattered
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nature, It is estimated that almost every household comes
under the catagory of mango grower, In order to provide
edequate repreaentation the mango g-owers were classified into
three cctagories namely, large medium and shall, Selection
vas made on the basis of personal judgement from these catae
gories. In all 40 respondant from 9 villages in Ratnasiri
talukas and 30 respondants from 8 villages in Deogad Taluka
represant the sample for the study, As there selection was
mostly on delidbar-te choice of the researcher, rate of
reaponse was centpercent,

For collection of information from mang0 growers personal
informal interview technique was used, For this informal |
interview some model questions were set in adv-nce, cony of

which is attach as annexure No.

Coesoperative Marketing:

Cowoperative marketing is growing an important system of
Marketing in this area, It was therefore decided %o study the
wvorking of mango marketing cowoperstives, In these districts
there were 16 marketing Cosoperstives, Out of that Ratnariri
taluka enlist 5 and Deogad taluka includes 2, Marketing

_ cowoperatives, After preliminary review of these Co-opeératives

' 4% was decided to concentrrte on Shirgeo Co.operative Society

for detril study, This Society con be considered as pioneering
co.opoi-ativo Society as far as mango marketing is concerned,
Purther the Soclety is consistant in its working, These two
factors influenced the Tresearcher in selection of this
particular society for detail study,
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In addition to0 manso growers and marketing co-operatives,
consumers, contractors, whole sellers, and eommisrion asgents
in mango marketing system, firms in the seme trade contributes
to major source of information, |

Secondary deta was selected from the books, journals,
printed matters, reports of co-operatives, and government
commi ttees and unpublished research work, At the end of each
Chap*er referances are riven as far as possible dut detail

references are given in the Bibliography as annexure to report,

Presentation and Analysis of data collected,
The information s0 collected from the various sources listed

as above was anslysed with the help of statistical *ec'niaues
and has been presented as per following chapter scheme,

Chapter I

The backrround and economic profile of the region,

Chapter IIX

Methodolory of present study,

Chapter III

Arricultural marketing and marketing of fruiss,

Chapter IV

Coeoperative marketing snd present marketing system of mango
in south konkan region,

Chapter V

Analysis and interpretation of data collected, observations
and suggzestions,
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Iimitations of Study:

Pinally a word abtout the nihaf.ian: of the Study i alre
important, Ac this research is based on a omall sample, no
doubt, the sample 18 representative but considering the
masnitude of problem, conclusions drawn in the study may dbe
treated as of tentative in nature,
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