
BIBLIOGRAPHY

1* Clerk W*%f and Clerk C*P* Principles of Marketing# 
The M?.cmi Ilian company* 
»«w York* 1933*

2* Government Publication » The Maharashtra agricultural
Produce (Regulation) Act* 
1963* (as modified upto 1st 
See* 1938*)

3* Gupta A*P» - Marketing ©£ Agricultural
Produce in India* y©ra and Company Pvt** Ltd., Bombay
1975*

4* Memoria* C*B

5, Mellor* M*

6* singh LmP»

Principles and Practice of 
Marketing in India* Kitab 
Mahal* Allahabad* (1971).
the Economics of Agricultural 
S#velopment* vcra & Co** 
Publishers*. Bombay 1966*
Regulated Markets in India* 
Capital Publishers House* 
Delhi, 1933*

7* Thomson Frederick L* - Principles of Marketing*
The Macmillian cospany# 
Hew York* 1962.



mmm& mp periodicals

1, Annual Reports of the agricultural Produce 
Market c©®r&th«e# Pholtan since 1982-83 to 
1986-87,

2, Annual Reports of the Agricultural Produce 
Haricot csraaittee* satara since 1982-83 to 
1986-87*

3, Annual Reports of the Agricultural Produce 
Market Coawittae* &ena»8« since 1982-83 to 
1966-87*

4* Agricultural Marketing (Quarterly) £843#
parldafoad (Haryana)•

5, Indian Journal on Agricultural economics, 
(Bombay) •

6. census of India* 1981# district census H&nA- 
-book* satara*

7* aocio-geonoaiie survey of Satara 3d strict*
1978-79*


