
This study is presented in six chapters*
Chanter*! This chapter deals with introduction, Methodology, 

scopes and llaltatlcns of the study.
Chanter*!! This chapter deals vlth the Agricultural 

Marketing in 3hdlav
Chanter*111 This chapter deals with estafcllshMent,

procedure of iterket CoMaittees, powers of 
Market OCNulttee, sources of Incone, expenditure 
of aarket o coni t tee, control of gowemnent on 
Market eeanlttee. Bye laws of Market ccanlttee9 
recruitaent, service rules of caployees of 
Market conBlttees. Thfi chapter also deals with 
estahllshMsnt and dowelopoent of Market 
eonaittees Is Satara District.

Chanter*IT This chapter deals with the actual prohlcMs 
related to gradation of Market eonnlttees9 
prohleas of eaployees of Market eeanlttee 
relating to pay scale and allowances, recrultnent 
training, working conditions, social securities, 
enployee*nsiiag«ncat relation, unlonlsn etc.

Chapter*? m this chapter findings of the study are noted.
Chapter*VI This chapter deals with the renedles and 

suggestions.


