
A STUDY OF CONSUMERS BUYING BEHAVIOUR FOR SOAPS AND
DETERGENTS OF SELECTED BRANDS WITH SPECIAL

REFERANCE TO JANATA BAZZAR, KOLHAPUR.
*

A DISSERTATION 

Submitted to the

SHIVAJI UNIVERSITY, KOLHAPUR

in partial fulfilment of the 
requirements for the award 

of the Degree of

MASTER OF PHILOSOPHY

in

COMMERCE § MANAGEMENT

by

SATISH G. RATHOD
M. Com, B Ed.

Under the guidance of

Dr. M. M. ALI
M. Com; PhD; FDPM (II MA)

CHHATRAPATI SHAHU CENTRAL INSTITUTE 
OF BUSINESS EDUCATION & RESEARCH 

KOLHAPUR-416004

1994


