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3.1 I.OCftLE OF lag. STUDY

"Hu- present- study has been conducted in the r.i ly ot 
Kolhapur. Which is the head-quarters of Kolhapur district 
in southern Maharashtra, bordering with Karnataka.

The ko ihp-lur district lies between is 15 and 17
North J. at i tiide and 73 and 74 East latitude with an area of
3,188 .4 9q» miles, The district is bounded on the North by 
the district at Satara, an the West by the district at 
Patnaqiri and on the South and the East by the district of 
Bel gaum of Karnatai a Stats.

The climate of this district is generally temperate and 
with uniformity of seasons. The rainfall however, is not 
uniform <ali aver the district. The average annual rainfall 
vanes from about 600 mm. to 6000 m,m.

While the district of Kolhapur has a population of 
nearly 30 lakhs {'39,74,352) according to 1991 Cencus > , , rm70

FOFULfiTIDM OF KOLHAPUR DISTRICT

TOTAL MALE FAMALE GROWTH PATE

Kolhapur Pi at. 1971-81 1981-91
Total 29,74,352 15,13,004 14,61,348 31,36 18,75
Rural 21,89,011 11,05,179 10,85,832
Urban 7,85,341 4,09,825 3,75,516
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BEX AND ILLITERACY RATIO OF KGLHAPURR DISTRICT

RATIO TOTAL
—

RURAL
—

URBAN
—------

1991 1901 1991 1981 1991 1981

Se:< Ratio 966 962 984 906 916 893
731j teracy 
Rati o

156 203 166 235. 137 157

The district h is of 12 tahisila or Valutas. Which are 
K.arvir, Panhaia, Ha tK anghal &, Bhirol, V'ag&'J, Badhinglaj, 
Chandgad, Ajra, Bhudargad, Radhanagari, Sawda, ShahuMadi

3.2 PROFILE OF KOLHAPUR CITY

Amoung all the tahsiis of the Kolhapur district, Karvir 
or Kolhapur city js ubviousI.y the mast developed one.

Kolhapur >:ity or the Kolhapur Mime ip a 1 Corporation area 
comes under larvir tahsil at Ka'i lupu r District. It‘a total 
area is 67.2 Sq» K.M. It is the head quarters of Kolhapur 
District jn southern Maharashtra. It stands on rising 
ground about 1770 feet above the see and about half mile 
(com the right or south bant of the psnchganga.

The city Kolhapur has a population according to 1971 
i>ncus is 4,03,318 out of which 2,11,147 (52 12M> are males 
arc i X , 73,971 (47,88 *A) are female &.



HARP—WISE POPULATION OF KOLHAPUR CITY
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WARD 1931 199 5. Growth Hat.?

1971-81 1981-91

A. 64982 77283

8, 50979 6067:9

n. 59970 47536

D. 37871 43039

E 3 46823 174616

3,40,625 4,05,105

LITERACY RATE OF KOLHAPUR CITY
The percentage of literacy ui the city js 66.85. There 

i-n however a difference between the males and females m 

this.

respect.

KOLHAPUR CITY - GROWTH OF LITERACY

YEAR P0PULAT1ON NO.OF LITERATES

HALE FEMALE MALE FEMALE

1981 1 , 79,332 5,61,293 1,35,434 92,2B4

1991 2,11,147 1 ,93,971 1,68,997 1,28,466
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3.3 HISTORICAL BACKGROUND OF VEGETABLE WANDAIES

Generally vegetable market js established 

Hone ip a 1 Corporation Act, 1949, Humber of vegetable 

in Kolhapur is ban, as follows,

1. Kapi1fchirfcha Market 

71. Annasaheb Padalkar Market, Sangavesh.

3. Shukrawar Dbaraiashal a

4. NarinayV ar War-let., Shahu.nagan„

5. Ra^arampurL Market,

6* Tararani Wart eb- Railway phatak.

7 , L ? ;«n L pu r i M a rk e t

8. hasaha—Sawada Martel.

9. Shivaji Market

10. Shahu Marl-eb

Tn the present study seven, out oi ten 

have been chosen for the purpose of investigation 

collection. These are as follows -

1. K'ap i l fch i r th a Market

2. Annasaheb Pad-altar Market, Bangavesh. 

3„ Shivaji Market 

4. Lariropuri Market 

*5 . Rajsrarapur i Mar 1-- e t,

h. Shahupuri Market

under, 

mark e ts

markets 

and data

7 Shahu Market
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1. KftPILTHIRTHA MARKET

This j s the biggest and busy market in Kolhapur 
City. It was established in 191A, The area covered by this 
Market js 2856 Yards,. As xt as centra] ly located, not only 
consumers of city but consumers from nearly places are also 
seen in this Market.

Mew building of this market was constructed i.u 
199*8. But there are no enough facilities for sellers like, 
Warehouse/Star age, Beats arrangement (Kakba) etc.

This is only market m Kolhapur in which there is 
organisation of sellers.

2. ANNASAHEB PABALKAR MARKET 6AMSAVESH

This market is established in 1978. In this m-irlet 
about 90 sellers are generally present, out of this about 36 
are -female sellers. As Bangavesh S.T. Stand is at a stone 
thrown distance from this market, the consumers from near by 
place are also seen in this market. Actual ].y this market 
remains crowded m between 8 a.m. to li a.m. In the after
noon session sellers cf this markets shifts to Tararani 
Market, near railway phatak because there x-s rush of consum
ers ot vegetables in evening in this region.

In this market no adequate facilities for sellers such 
as toilet, Potable Water, Storage are available. Market t=s 
on the open ground. The net effect of this inadequate
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facilities is the increased of the vegetables. One more 
speculating thing is that there is no watch-man, so there is 
every possibility of stealing.

Qf course, some facilities are given regularly to this
Maket from Kolhapur Muneipal corporation such as, spraying
chsmirals to prevent disease, cleaning the Market area twine

«a day. But still these facilities are inadequate and as the 
viellers of this market have no organ i sat i on, everybody has 
to put his problems before Market Inspector individually.

3.. SHIVAJX MARKET

"Ibis Market is established m 19o5 and is moderated 
now. This is the busiest Market m Kolhapur. The new 
building has been constructed in March 15, 1989. The height 
of this building is ninty feet and consists of two floors. 
The ground floor consist of the shops of babaceo, Pan-Shop 
and other goods. On the first floor there are vegetable and 
fruit Markets.

The area of this Market is 3877 Sq. yards. In bh i s
Mark et about t 7b sellers are regularly present, out of that
£ 2 are fetna le asl lers. The office of Market inspector is
loc ated tn this market SO ^ it is eas y for sellers to put
their problems before the Market Inspector. Besides this, 
this is the only Market m Kolhapur were adequate facilities 
for sellers are available, Such js toilet, drinking water, 
storage. Might-Watchman is kept so there is security.
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4. LAXMIFUR1 MARKET

This marl at is of middle level as bo its stw* lb is 

the area having gram wholesale shops, tobacco, Pan-Shops, 

fruit and vegetable stalls, etc. This area is full of dust, 

noise and in the rainy season, it becomes muddy and dirty. 

It is open market. Sellers are working in this area in the 

same conditions. In this market about '54 sellers are regu

lar Jy present out of which 22 are female sellers.

'There are no adequate facilities for sellers such as 

toilet, potable water, storage, etc. In this market weekly 

bazar is held every Sunday. This weekly bazar is called as 

Kharala" Farmers farm nearly villages come and actively m 

the transactions.

Although there are inadequate facilities, the turnover 

of seller is higher,

5. RAJARAMPURI MARKET

J't 33 a new market of lolhapur Muncjpal Corporation, 

located at a corner of ~he area of Rajampuri. It is estab- 

1ished in 1981. In this market about 86 sellers are regu

larly present out of that 73 female Sellers,

.The area js composed of middle class customers. The 

number of customers are comparatively less, tout majority of 

the customers are from middle and higher middle class and 

the turnover is therefore higher.
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Like other markets in city, this market is also suffer

ing from 1 3 c V' of 1 ac j 1. i It j es such as compound, night watch
man, storage facility, etc,

6. SHAHUPURI MARKET

This is the oldest market in Kolhapur. In 1984 new 
building is constructed for vegetable market. About 76 
sellers are present in which there are 38 female sellers.

This Market is overcrowded in between 8-11 a.m. In the 
evening the sellers of this market shifts bo Railway' Phatak 
mark e t.

in this market, facility of potable water js available, 
but still suffering from other inadequacies such as com
pound, toilet, storge facility, etc.

Besides this, there is no organisation of sellers, So 
every seller has bo put his own grievance in front of Market 
Insp sc lor ind i v i du ally'.

7. BHAHU MARKET

Bhahu Market is located m the locality of Principal 
Market iShahu Market). Actually this is established m 1989 
according to Agriculture Produce Market Committee Act, 1968 
Area of this Market in half an acre and new building is 
constriic.11on in 1993.
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In this market 33 seLlers <17 female sellers) are 

present; regularly. This market has the tallowing facili

ties. storage, seats arrangement fk&tta;, potable water. 

Still 1 ihe other market this market has following mddqusn- 

cies such as toilet, compound, cleaning facilities, etc.

As this warVet is near Bhahu Market there is a saving 

m expenditure of transport. Besides this, there is easy 

availability of fresh vegetables. Bo there j s rush of con

sumers consequently, it pays good turnover to sellers,

PRINCIPAL MARKET - SHAHU MARKET YARD

Previously the principal market was in the thickly 

populated area named as 'Shahupuri' in the city. L3ier, it 

was shifted to the present site an the Poona--Bangalone 

National Highway, to the East of Kolhapur cj by, in the month 

of December, 1958 and named as 'BHRI SHAHU MARKET YARD*. The 

area of the present Market vard is about 120 acres, Since 

23 bh May, 1967, the Maharashtra Agrirul tura.l Produce Marke

rn q {Regulation) Act of 1963 and rules there under are made 

app 1 i c, «fa i e to bn i s market

As there is no enough place Urea; tor vegetable and 

fruit market m the city, So the vegetable and fruit market 

has been started in ahahn market yard from 39th Aug. 1989

For the development of this market Central 8ovt. have 

sanctioned subsiday oaf Rs, fifty lakhs and A loan of Rs» 

Twenty lakhs is sanctioned by the Maharashtra State Land 

Development Flank Ltd, Bombay ( Under the NAB API) SCHEME >
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TABLE NO. 1.1

TABLE SHOWINS THE NUMBERS OF FEMALE SEELLERS IN MARKETS

NO. NAME OF VET-1. MARKET NO„OF 'TOTAL 
%f FEMALE

SELLEPS PERCENTAGE

TOTAL FEMALE

i. Kapilthirth Market 289 115 11,5
n PadaJVar Market 90 36 3.6

j % Shivajx Market 76 42 4.2

Rajarampuri Market 86 25 «s

5 , Shahupu ri Mar ke t 76 38 3.8

6. Laumipurj Market 34 MM
Am A- O *“>A a «.

*7i1 * Sh =th»J Market •^5 17 1,7
— — —

617 295 29.5

WC3 OF TOTAL RESPONDENTS 30
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Table 1.1 describes m detail vegetable Markets, total 'Female 
Sellers and the sample selected. Female vegetable sellers have been 
selected from 7 mariets, 10 14 of the total female sellers mere decided 
bo be included in the sample. Thus number of sellers came to 30

YEARLY COLLECTIONS OF CORPORATION 
FROM VESETABLE MARKET

YEAR COLLECTION (IN Rs) YEAR COLLECTION 
IN RS.

1 980-81 80,062 1987-88 4,72,522
1 <*81-82 92,145 1988-89 5,85,354
1982-03 1,00,266 1989-90 5,52,376.
1983-84 1,42,784 1990-91 5,42,250
1983-85 1,81,512 j _.cf2 6,22,000
1985-86 1,91,331 1 pr;« *■;«—c:?-' 8,06,000
1986-87 1 ,6,1 ,640 •} 993,-94 9,51,300



3,4 S0C10 ECONOMIC STATUS

' Sfc.ai. us is fc he ley fc e rm in understanding the social 
differentiation and stratification of human society,

1 * According to Pal ph l. i nton (1 93 b > -- 'Status refers 
to positions m pattern of reciprocal behaviour and role is 
the dynamic aspect of status in relation to the totai socie
ty ' •* l

2. louae 1948 has conceived status in respect of 4 
things the actual treatment obtained, legal status, opportu
nities for social participation and character -^2

Social status and economic status are two 
important blades m a scissor, difficult to say which of 
these blades cuts the cloth. Both are inter-related, The 
social and economic status are largely determined by the 
social element, economic structure of the society and educa
tion.. The term socio-economic pertains to social and econom
ic factors.
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Social factors focus on culturai and environmental 
factors lite demographic characters, health, education, 
recreation, housing, etc. The social status of a person 
rises sin th rise in his economic status.

While economic aspects are related with material 
resources iile income, expenditure, savings, investment, etc 
Economic structure is closely rel abed bo the economic: status 
of people, which affects their behaviour and personality,
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The status of person is not uniform among all the 

d] tferent catsis-.i .and communities. It varies frotn cammutii by 

to community and -some times within the same community. 

Factors lit* pattern of decent residence, orthodory, neigh

bourhood, laws governing inheritance, marriage and divorce, 

degree of accuJurafcion and urbanisation, levels of education 

and so on may have contributed to the variation.

The Socio-Economic status is defined in terms of 

the educational status, housing, social participation, 

income, erpenditure e fee.

3.5 SOCIO-ECONOMIC IMPORTANCE OF WOMEN

Women occupy an important place in the evoJ uiion 

of human society. The position of women in a society pro

vides an exact measure of the development of society.

Jawahratal Nehru j- " To awaken the people it is 

the women who must be awakened? one she is on the move, the 

family moves, the village moves, the nation moves ” * 3

Inferiority of women's status and their position 

i-i one of the characteristics of underdeveloped economy. 

Development is unimaginable without improving women's status 

and position in an underdeveloped economy, India is commit

ted to a steady improvement status of women to bring them 

in the mainstream of national development nt. Under differ

ent five years plans, general as well as special programmes 

have been undertaken to cater to the special requirements of
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the women, Bub i1 is 3ad in the Indian content that women's 
use of pcanomic. opporbum by has not i flip rav yd relative Id 
th it of men's

3.6 MATURE OF PRESENT STUDY

The present study presents the status of female vegeta
ble sellers and it traces the structural barriers which 
force them to remain economically and socially bad ward, 
Highl ight ing some of the social factors which are referred 
to as the super-structural dimensions. 'The study stress the 
economic dimensions based on income—eKpenditore. Which form 
the base of life and economy of community. An attempt is 
being made to trace the reason behind poor economic status 
which has affected their social status.

The Peeent study has been divided mainly m following 
sec tjans,

A Soc1 a1 Cond j tion»
B Economic Condition.
C Worting Condition.

The social condition presenting tables which are con
verted into meaningful words related with housing pattern of 
housing education, awarness of family planning, etc. The 
economic condition related to their income, expenditure, 
etc and the working condition presents in terms of working 
hours, wort cycles, length of wording days,etc.
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The information regarding the vegetable sellers is 

collected with frequent visits and observaiton of their 
activities in the Market. It was possible to take them in 
confidence only after few visits, as they are mostly from 
rural bad ground.

The 'Socio-economic background of the respondents 
under study is analysed here to know the nature of social 
and economic bad ground in which they have been put. And 
it's relation with their life conditions.

Social condition implies, housing,pattern of 
housing, education, training, awarness of adult education , 
health, iwarness of family planning, trade union,, etc,

Economic condition involve position related to 
material sources like income, e:<p&nditure, mdebtendness, 
etc.

I SOCIAL CONDITION ;
1) HOUSING

Housing is closely related with the health of the 
sellers. It creates health, efficiency and the welfare of 
sellers. No attempt at raising the standard of living of 
sellers can be successful without an early solution of the 
housing problem. Our survey touched on the housing of 
sellers. The aspects touched are the ownership, number of 
rooms, f aci1ities, etc.
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An Individual’s standard of living .is heavily 
influenced by the level of housing and the amount paid for
i

b > HOUSINB CONDITIONS

Housin g cond111on oi ae11ers according to th e 
number or rooms, the pattern of houses is unsat isf at: tory, 
They live in house which neither have kitchens, bathrooms, 
windows no ventilation. The floor is kuchha and dirty. The 
Atmosphere inside such house is unhygenic. Residing m such 
houses is a great risk, particularly during rainy season, as 
there are not built with sound construction material. Since 
housing of good quality is an expensive, low income families 
may purchase or rent sound dwellings only at the expenses of 
other items. Since their income is low and inadequate for 
meeting all their wants, they tend to sacrifice the quality 
of the house.

C> HOUSE- ACCORIMB TO FACILITIES

Facilities m houses are a variable, wihich deter
mine the standard of Jiving. Our observations and the en
quiry related with tap water do not bring favourable reply, 
the sources for drinking water were a common tap or a weJl.

Few sellers have electric light and houses which
are not pakla construction had no light.
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The study further revealed t! i a t respondent a pref

erred to use the parls and roadside drains as thoi toilets, 

creating an unsanitary environment.

2> HEALTH

Housing and health are inter-connected and both 

influence the efficiency to examine the health, an enquiry 

was protected through a schedule regarding awameas about 

family planning,

3) EDUCATION

Education is a pre-requisi te for progress and 

development of any community. The higher the educaion the 

batter the changes bo get non-manual jobs. it helps m 

understanding the rational usa of resources and nnporving 

the poductivity and pro! i.tahi 1 i ty fchectay, it improves the 

economic and social status too. Education paves the way 

for improving the Vnow]edge, Shill and attitude of a parson 
towards the job.

a) ADULT EDUCATION s~

It is true that the education of mother is a prory 

for the socio-economic condition of the family. Adult 

education had an important role to play in the community 

development. The people have to provided stills so that they 

could Veep their jobs intact and improve their quality at

the life.
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Trade Union js essential fartar non? a days. It 

gives aso.tri'ey m business to a person. The plight of the 
female sellers can be attributed to the J act of organisa
tion, ignorance and illiteracy. They are not aware of the 
legislations, which lrude union study and protect the inter
est of the members.

II. ECONOMIC CONDITION

The role of the Indian women in household economy can 
not be under etiolated. She carries the multiple burdens of 
household wort sole reproduction and rantracepiunn responsi
bilities and income generation. Thus the burden shared by 
women for soclo-econumic development is two flod, first on 
domestic front and another on economic front. Low economic 
status compelt them to wort outside. Nomen worl jf they are 
required to do so because of the economic condition of the 
family. Vegetable' sellers are no exception to this general 
ru 1 a .

1. FINANCE
Finance is essential tor marketing functionaries, 

vegetable sellers depend on not on nationalised and other 
banks. They depend on money lenders. Generally sellers do 
not raise fmace for their business. Commission agents give 
them cred it fac11ity.



2. REPAYMENT OF LOAN

Bor rowings are J 3 b i i i ti es bo be d j speased with.
It i s therefore n5cs»54ry fca study the w-iys in which the
sellers repay the amount borrowed by them„

3. INCOME
Poverty has varjous (is mens ions bu measure it. It

lias been related with income, dependents and earners, and
earners, Income and the standard of living are associated 
fairly with the number of dependents and earners in the 
family. Incomes is an important factor having bearing an per 
capit al income and on the level of 1iv a ng *

4. PER CAPITA INCOME AND PER CAPITA EXPENDITURE s.

Cross tabulation of the per capita income and per 
Capita expenditure js lahen as proxy for standard at 'living. 
To ascertain living conditions, per capita income and per 
capita eipenditure are estimated.

5. SAVINS

Saving as the process of with holding current 
income for future use and res lot a m the accumulation of 
tangible and financial assets. Vegetable sellers have not 
cultivated the habit of thrift, as their income is not
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sufficient to meet the expenditure.


